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Ways  to  end  sales 
slump  discussed 
at  ICMA  mealing 


How  Operation  New  life 
became  local  news  / 
to  fifty  newspapers.  ^ 


To  GUAM’S  daily  newspapers,  the  Viet- 

namese  evacuation  saga  was  poignant  't  "* ' 

Refugees  like  Ly  Thanh  Tam  could  L 

be  seen  with  a  newspaper  in  one  hand,  a  sjft'v  i 

dictionary  in  the  other,  trying  to  fathom  "Wi 
what  was  happening  in  a  troubled  new  wo!  id.J|||^^^l  | 

local  papers  to  explain,  in  depth,  how  Opera-  |  f  I 
tion  New  Life  and  the  sudden  doubling  of 
their  island’s  population  could  affect  each  of 

All  of  them  looked  to  their  local  news-  !  . 
capers,  Gannett’s  morning  Pacific  Daily  News  I  I  |iSn 

and  evening  Pacific  Dateline,  for  the  latest  ’  li  ||f  i 

news.  But,  then,  so  did  every  Gannett  editor 

Through  Gannett’s  own  wire  service,  the  ’  i 
human  drama  felt  on  Guam  was  reported  instant-  ^ 

ly  to  48  sister  papers  all  across  America.  _ Jl  M 

Stateside  Gannett  Group  editors  tapped 
the  Gannett  News  Service  wire  constantly,  to  let  the  team  of 
local  reporters  on  Guam  tell  the  story  they  saw  best. 

The  Gannett  News  Service  is  another  tool,  another  news  resource,  for 
serving  2. 1  million  Gannett  reader  families  every  day.  How  it’s  used,  if 
at  all,  is  up  to  fifty  locally  autonomous  editors  and  publishers  in 
17  states— and  Guam. 


Florida  papers 
win  suit  on 
political  laws 
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Managing,  for  Growth: 

BETTER  NEWSPAPERS; 
VITAL  TO  A 
BETTER  AMERICA 


VVe  are  investing  in  the  future  throughout  Copley  Newspapers; 
most  recently,  with  a  new  $4  million  plant  for  our  joliet  (111.) 
Herald-News. 

This  is  much  more  than  a  handsome  building.  It  provides  new 
technology  for  creating  and  composing  editorial  and  ad  copy,  better 
printing  resources  —  especially  for  color,  and  a  more  productive 
environment  for  our  people. 

This  is  a  place  for  producing  a  better  newspaper  for  a  better 
America,  in  an  area  with  basic  economic  foundations  for  continued 
growth. 

It  is  what  we  mean  by:  “Managing  for  (Growth.” 


Cofileii  Meu>spa|2M8 


A.  Employe  caf el  commons  H.  S'ewsroom 
C.  SeusToom  CRT  terminal  1).  Pressroom 

Uerald-Sews  Staff  Photos 


number  in  Denver 


And  it's  just  been  released  in 
the  March  31,  1975  ABC  Pub¬ 
lisher's  Statement.  The  Denver 
Post  showed  a  gam  of  9,043 
daily- -making  us  the  only 
Denver  daily  that  has  increased 
Its  circulation  in  the  past 
year. 

With  action  like  that  it’s  no 
wonder  that  nine  out  of  ten  na¬ 
tional  newspaper  accounts  that 
want  to  be  seen  in  Denver  ad¬ 
vertise  in  The  Denver  Post.  As 
a  matter  of  fact,  advertisers 


found  our  readers  so  respon¬ 
sive  that  in  1974,  our  Sunday 
magazine  supplement  -EM¬ 
PIRE,  ranked  number  one  na¬ 
tionally  in  retail  advertising 
and  number  two  in  total  ad  lin¬ 
age-second  only  to  the  New 
York  Times  Magazine.  So  if  it's 
coverage  you  want,  there’s  only 
one  place  to  go  -The  Denver 
Post.  Your  strength  is  in  our 
numbers. 

For  direct  service,  call  us  col¬ 
lect  (303)  297-1421. 


THE  DENVER  POST 


251,282  Daily  343,136  Sunday 
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saddle 

systems 

for  metal 
or  plastic 
plates 


Di-Acro  can  help  simplify  some 
of  your  direct  printing  chal¬ 
lenges  with  its  complete  line  of 
press  saddles.  Our  systems 
include  the  new  Crimp-Les® 
saddles  (patent  pending), 
which  eliminate  the  need  for 
plate  crimping:  center  lock-up 
saddles;  and  side  lock-up 
saddles  that 

•  leave  operator’s  hands  free 
to  install  plates 

•  allow  plate  loading  in 
seconds 

•  provide  for  on-press  loading 
of  plates 

•  eliminate  inching  of  cylinder. 
Di-Acro  saddle  systems  are  the 
result  of  use-proven  metal¬ 
working  technology.  They’re 
made  of  aircraft-quality  alumi¬ 
num,  for  extra  strength,  positive 
registration  through  the  entire 
press  run,  and  long  life. 

Di-Acro  is  the  single  source  for 
all  your  saddle  needs,  no 
matter  what  type  of  plates 
you’re  using.  We’ll  be  glad  to 
provide  more  information. 


DI-ACR0®||1]0UDAILLE 

Di-Acro  Division,  Houdaille  Industries,  Inc. 

4101  Eighth  Avenue,  Lake  City,  MN  55041 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


I  JULY 

3-5 — Tennessee  Press  Assn.  Summer  Convention,  Mountain  View  Hotel, 
Gatlinburg,  Tenn. 

13-16 — International  Newspaper  Advertising  Executives  Summer  Meet¬ 
ing,  Brown  Palace,  Denver,  Colo. 

13-18 — ANPA'INPA/ASNE  Newspaper  Research  Workshop,  Sheraton  Inn, 
Reston,  Va. 

17-19 — Alabama  Press  Assn.  Summer  Convention,  Point  Aquarius,  Al¬ 
pine,  Ala. 

20- 23 — SNPA  Foundation  Seminar,  Agri-Business,  Louisiana  State  Uni¬ 

versity. 

21- 24 — International  Newspaper  Promotion  Assn.  Promotion  Seminar, 

O  Hare  Airport,  Chicago,  III. 

24-26 — International  Newspaper  Promotion  Assn.  Promotion  Seminar  for 
Weekly  and  Small  Daily  Newspapers.  O'Hare  Airport.  Chicago,  III. 
24-26 — Mississippi  Press  Assn.  Annual  Convention,  Broadwater  Beach 
Hotel,  Biloxi,  Miss. 

24-26 — North  Carolina  Press  Assn.  Annual  Convention,  Pinehurst  Hotel, 
Pinehurst,  N.C. 

28- August  1 — Electronic  Editing  for  the  Newsroom,  ANPA  Research  Insti¬ 

tute  Training  Seminar,  Easton,  Pa. 

29- August  1 — Newspaper  Advertising  Cooperative  Network  Seminar, 

Pfister  Hotel  and  Tower.  Milwaukee.  Wise. 


AUGUST 

10-12 — SNPA  Eastern  Division  Production  Conference,  Hyatt  Regency, 
Atlanta.  Ga. 

10- 13 — SNPA  Foundation  Workshop:  The  City  Editor's  Job.  Georgia  State 

U.,  Atlanta.  Ga. 

11- 15 — ANPA  Research  Institute  Training  Seminar,  Direct  Plate  Quality 

Control,  Easton,  Pa. 

13- 16 — Canadian  Community  Newspapers  Assn.  Convention, 

Bessborough  Hotel,  Saskatoon,  Sask. 

14- 16 — West  Virginia  Press  Assn.  Annual  Meeting,  Lakeview  Country 

Club,  Morgantown,  W.  Va. 

17-20 — New  England  Association  of  Circulation  Executives.  Wentworth 
by  the  Sea,  Portsmouth,  N.H. 

27-29 — International  Circulation  Managers  Association.  Legal  Sym¬ 
posium,  Marriott  Hotel,  O'Hare  Airport,  Chicago. 


SEPTEMBER 

7-10 — SNPA  Foundation  Seminar:  Living  with  Less  Energy,  Georgia  Insti¬ 
tute  of  Technology,  Atlanta. 

28-October  1 — International  Newspaper  Promotion  Association  Eastern 
Region  conference.  Wychmere  Harbor  Club,  Harwichport,  Caps 
Cod,  Massachusetts 


OCTOBER 

1-3 — PNPA  Annual  Convention,  Seven  Springs  Resort,  Champion,  Pa. 
5-8 — International  Newspaper  Promotion  Association  southern  regional 
meeting,  Tampa,  Fla. 

5- 8 — SNPA  Foundation  Seminar;  Secrecy,  Government  and  the  Public, 

University  of  Oklahoma.  Norman. 

6- 8 — United  Press  International  Editors  and  Publishers  Conference  (EDI- 

CON),  London  Inter-Continental  Hotel,  London,  England. 

14- 17 — National  Conference  of  Editorial  Writers  annual  meeting, 

Philadelphia,  Pa. 

15- 18 — National  Newspaper  Assn.  90th  Annual  Convention  and  Trade 

Show.  Hotel  Sahara.  Las  Vegas,  Nevada. 

19-22 — Institute  of  Newspaper  Controllers  and  Finance  Officers  annual 
meeting,  Marriott  Motor  Hotel,  Atlanta,  Georgia. 

22-23 — Audit  Bureau  of  Circulations  annual  meeting.  Royal  York  Hotel, 
Toronto,  Ontario,  Canada. 

25-28 — Inter-State  Circulation  Managers  Association  fall  meeting.  The 
Greenbrier,  White  Sulphur  Springs,  West  Virginia. 
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A  breath  of  fresh  air 
in  automotive  technologtiL 


^  The  catalytic  converter  is  a  device  for  people  and  flowers 

and  trees,  for  every  living  thing.lt  reduces  exhaust  emissions 
of  hydrocarbons  and  carbon  monoxide  by  about  50%  from 
the  already  lowered  levels  of  1974. 

IppP  The  converter  is  also  a  device  for  pocketbooks  and  for 
energy  conservation.  According  to  EPA  figures,  it  helped 
GM  engineers  to  increase  gas  mileage  in  city  driving  by  28%  on 
a  sales- weighted  average. 

^  Not  only  will  the  converter  save  you  money  in  fuel  bills  and 
maintenance  costs  over  the  years,  it’s  one  of  those  extraor- 
dinary  technological  advances  that  won’t  cause  you  any 
trouble  under  normal  operating  conditions.  After  a 
billion  miles  on  the  road,  it’s  proved  dependable.  If 
unleaded  gas  and  maintain  your  engine 
fhe  converter  will  last  the  life  of  your  car. 

w  Catalytic  converters  do  add  to  the  basic 
tt  cost  of  a  GM  car.  Part  of  that  money  goes  for  in- 
a  sulation  that  keeps  the  outer  skin  temperature  of 
H  converter  in  normal  operation  about  the  same 
n  as  that  of  an  ordinary  muffler,  and  far  lower 
\\  than  the  temperature  of  the  exhaust  manifold. 

1  A  fuel-saving  catalytic  converter  comes  with 

JBjf  1975  GM  cars  as  standard  equipment.  It’s  a 
breath  of  fresh  air  from  GM,  a  world  leader  in 
automotive  pollution  control  technology. 


General  Motors 


Chevrolet,  Pontiac,  Oldsinobile,  Huick,  Cadillac,  (i,\IC  Truck 


Catalytic  converter, 
standard  equipment  on 
1975  model  GM  cars, 


We've  tied  it 
all  together! 


On  June  6,  1975,  The  St.  Petersburg  Times 
and  Evening  Independent  became  100  per  cent 
photo-composed  and  offset  printed.  We've  tied  it 
all  together  from  the  day  22  years  ago  when  The 
Times  became  the  country's  first  daily 
newspaper  to  set  ads  through  photo¬ 
composition. 

The  conversion  cost  in  excess  of  $20-million, 
including  35  offset  press  units  and  the  most 
modern  photo  composition  devices. 

Sparkling  color  offset  printing  gives  our 
readers  true-to-life  news  and  feature  photos  and 
faithful  reproduction  of  advertised  products. 
Once  blah  black  now  becomes  a  dramatic  color, 
adding  excitement  to  picture  stories  or 
illustrated  merchandise. 

The  versatility  of  photo  composition  has 
brought  a  new  range  of  typographical 
expression.  An  artistic  quality  that  stands  out  in 
news  and  advertising  columns. 

The  commitment  has  been  kept.  Our  readers 
and  advertisers  are  served  with  products  of 
outstanding  printing  excellence. 

But  tomorrow  there's  bound  to  be  a  way  to  do 
it  faster  and  better. 

Now  you  take  the  laser  .  .  . 


^t.  pptprBluirri  elimpg 

FLORIDA  S  B£ST  NEWSPAPER 


E\ening  Independent 

The  People  Paper 


490  First  Avenue  South,  St.  Petersburg,  Florida  33701 
Represented  nationally  by  Story  &  Kelly-Smith,  Inc. 


CATCH-lines 


By  Lenora  Williamson 

HE  SHOULD  HAVE  KNOWN  BETTER,  confesses  Ward 
Ballmer,  editor  of  the  New  Mexico  Press  Association’s 
monthly  “Shop  Talk.”  What  Ward  did  so  recklessly  and  “in 
a  brutal  fashion”  in  the  May  issue  was  to  question  need  for 
a  press  women’s  organization  in  the  state. 

New  Mexico,  he  wrote,  is  a  bonafide  Equal  Rights 
Amendment  state  and  “women  can  belly  up  to  the  bar  with 
the  best  of  us  and  no  questions  are  asked  .  .  .  what’s  the 
need,  then,  for  special  meetings  for  press  women  . . .”  Ward 
explained  that  reading  sixteen  galleys  of  contest 
categories  for  women  only  prompted  the  question. 

June  has  arrived  and  Ward  has  another  lead  editorial: 
“We  knew  better.  We  had  been  advised  by  our  wife  (who  is 
a  woman)  that  we  should  not  ‘wise  off  regarding  the  New 
Mexico  Press  Women’s  Association.”  Ward  publishes  on 
the  same  June  page  a  substantial  letter  to  the  editor  ex¬ 
plaining  press  women’s  reasoning,  but  he  may  have  com¬ 
pounded  the  fracture  in  the  current  editorial  when  he 
adds:  “As  a  MCP  of  long  standing  and  impeccable  creden¬ 
tials,  we  have  noted  the  singular  lack  of  humor  concerning 
the  Equal  Rights  Amendment  in  many  quarters  . . .  We  are 
having  our  smile  beat  back  into  our  heads  . . .  We’re  gonna 
put  our  belly  back  on  the  bar  and  think  about  the  entire 
matter  quite  deeply  before  we  pop  off  with  any  more  gen¬ 
eral  philosophies  .  .  .” 

Meantime,  right  there  in  the  June  Press  News  of  the 
Maryland-Delaware-D.C.  Press  Association  is  news  that 
the  first  organization  in  Maryland  for  women  of  the  press, 
radio  and  television,  was  chartered  May  9. 

Evidentally  Ward  Ballmer’s  editorial  battle  is  well  lost. 
But  the  question  has  been  raised. 

*  *  * 

THERE’S  A  WAY  TO  MEASURE  your  “fuddy-duddy”  rat¬ 
ing  in  the  new  “Growing  Older”  column  written  on  alter¬ 
nate  weeks  by  Lou  Cottin  and  Harold  Blumenfeld  for  NE.\. 
In  one  column,  Cottin  draws  up  a  list  of  14  “you’re  old  ifs” 
and  there  as  No.  4  is:  “You’re  old  if  you’ve  stopped  reading 
the  editorials  in  the  newspaper.”  First  on  the  list  is: 
“You’re  old  if  someone  asks  you  how  you  feel  and  you  tell 
them.” 


*  *  ♦ 

THAT  GREAT  DEFENDER  of  the  English  language,  Jac¬ 
ques  Barzun  of  Columbia  University,  took  the  press  to  task 
in  his  .VcH’  York  Times  interview  with  Robert  Reinhold.  In 
Barzun’s  opinion  the  language  has  suffered  at  the  hands 
of  businessmen,  bureaucrats,  and  the  press.  Barzun  de¬ 
cried  euphemisms,  metaphors  and  indirections  that  have 
crept  insistently  into  the  language.  “The  news  media  are 
channels  for  a  lot  of  euphemisms  that  attempt  to  confer 
dignity  in  statement — like  ‘underprivileged’  or  ‘partially 
sighted.’  Do  you  know  what  ‘partially  sighted’  means?  It 
means  he’s  blind.  And  what’s  wrong  with  ‘older  man?’  Why 
has  he  got  to  be  a  ‘senior  citizen?’  There  is  an  unwilling¬ 
ness  to  face  life  and  like  it.” 

We  all  may  get  help  though.  Barzun,  “signalizing”  re¬ 
tirement  from  48  years  a  teacher  and  academic  gadfly,  is 
summing  up  in  a  slim  volume  “painful  lessons”  learned 
trying  to  teach  undergraduates  to  write  their  own  lan¬ 
guage.  The  book  will  be  published  by  Harper  &  Row  this 
Fall  under  the  title  “Simple  and  Direct:  A  Rhetoric  for 
W’riters.” 


*  *  * 

FIRST  TEST  IN  USA— One  of  the  introductory  activities  of 
UPI’s  Nguyen  Anh  Tuyet,  who  left  Saigon  with  his  family 
and  will  work  in  Southern  California  on  the  refugee  story, 
was  to  take  a  driver’s  test  on  the  freeways.  Says  he:  “We 
regarded  the  freeways  with  respect,  and  thought  of  the 
traffic  law  as  a  threatening  policeman.  You  must  go  to  a 
certain  place  without  causing  any  accident  and  without 
getting  lost  and  during  all  that  time  remaining  a  respected 
and  lawful  citizen. 

“And  all  this  in  the  smog.” 
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exercise  your 

INFLUENCE 


Influence  a  market  SO  BIG 

that  NO  ONE  medium  can  dent  it  — 

let  alone  sell  it!  That’s  LONG  ISLAND! 

Have  your  sales  influence  felt 
by  using  America’s  10th  largest 
evening  newspaper . . . 
the  LONG  ISLAND  PRESS  .  .  . 
the  paper  that  motivates  over 
ONE  MILLION  READERS  every  day! 


last  ^ootho\d 


Editor  &  Rublislier 

TM€  FOUHTM  estate 

Robert  U  Brown  James  Wnght  Brown 

Publisher  and  Editor  Publisher  Chairman  ot  the  Board  1912-t959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press  Inc 


6  mo  average  net  paid  Dec  31  1974—25  517 
Renewal  rate — 77  49®o 


Jurors  and  fair  trials 

The  opinion  of  the  Supreme  Court  of  the  United  States  in  the 
“Murph  the  Surf’  case  (E&P,  June  21,  pa^e  11)  adds  emphasis  to 
the  editorial  opinion  expressed  in  the  same  issue  (papre  6)  which 
had  been  written  previously. 

The  latter  had  to  do  with  the  tendency  of  lower  courts  to  impound 
the  names  of  jurors  and  to  protect  them  from  hearing  about  a 
prospective  case.  We  said  it  “attributes  a  naivete  and  a  lack  of 
judgement  to  the  average  citizen  that  is  insulting  to  their  level  of 
intelligence,”  and  we  recalled  these  words  of  Justice  Tom  C.  Clark 
from  a  unanimous  verdict  of  the  High  Court  in  1961: 

“It  is  not  required  that . .  .  jurors  be  totally  ignorant  of  the  facts 
and  issues  involved.  In  these  days  of  swift  and  diverse  methods  of 
communication,  an  important  case  can  be  expected  to  arouse  the 
interest  of  the  public  in  the  vicinity,  and  scarcely  any  of  those  best 
qualified  to  serve  as  jurors  will  not  have  formed  some  impression  . . . 
It  is  sufficient  if  the  juror  can  lay  aside  his  impression  or  opinion 
and  render  a  verdict  based  on  the  evidence  presented  in  court.” 

In  the  Murphy  case  the  court  held  8-1  that  a  defendant  can 
receive  a  fair  trial  even  if  members  of  the  jury  have  become  famil¬ 
iar  with  his  criminal  background  through  stories  in  the  press,  even 
stories  about  the  ease  before  the  court.  A  criminal  defendant  does 
not  enjoy  a  constitutional  right  to  a  jury  that  had  never  read  any 
articles  about  his  previous  record  or  about  his  arrest  on  the  cur¬ 
rent  charges. 

It  has  been  E&P’s  contention  that  it  is  an  impossibility  to  im¬ 
panel  a  jury  that  has  never  heard  about  a  current  criminal  case  if 
it  has  any  sensational  aspects,  it  is  an  insult  to  the  intelligence  of 
the  jurors  w'ho  are  impanelled  to  insist  they  are  unqualified  to 
judge  a  case  impartially  if  they  have  heard  or  read  anything  about 
it,  and  it  is  an  injustified  legal  ploy  by  defense  attorneys  to  contend 
their  clients  cannot  receive  a  fair  trial  because  of  some  pre-trial 
publicity. 

We  hope  that  the  latest  Supreme  Court  decision  will  help  to  bring 
that  controversy  back  to  earth  where  it  will  be  impractical  and 
unfruitful  for  a  defense  attorney  to  cry  “fair  trial”  because  some 
informational  medium  has  mentioned  the  defendant’s  name,  the 
charge  against  him,  and  some  of  his  record. 

Progress  on  column  widths 

The  threat  to  the  future  growth  of  newspaper  advertising — 
newspapers  versus  agencies  and  advertisers — over  varying  column 
widths  and  number  of  columns  to  the  page  has  been  frightening 
with  the  shifts  to  six,  eight  and  nine  columns  (seven  was  added  last 
week)  but  it  became  terrifying  when  Otto  Silha,  president  of  the 
Minneapolis  Star  and  Tribune  Company,  told  the  ANPA/RI  Con¬ 
ference  last  week  that  within  each  of  those  general  formats  there 
are  20  to  30  column  and  space  variations.  That  makes  a  minimum  of 
60,  and  a  maximum  of  90,  column  widths  with  which  advertisers 
must  contend. 

The  newspaper  business  has  always  been  made  up  of  a  bunch  of 
rugged  individualists  each  one  of  whom  saw  no  reason  why  he 
should  be  bothered  or  guided  by  what  someone  else  in  the  business 
was  doing.  There  have  been  signs  that  might  be  changing.  It  has  to 
change,  and  each  one  has  to  agree  to  some  minor  adjustment  in 
policy  for  the  benefit  of  all,  if  newspapers  are  not  to  hand  the 
advertising  “ball  game”  on  a  platter  right  back  to  their  broadcast¬ 
ing  competitors.  It  is  up  to  the  newspapers.  They  have  already  lost 
one  ad  campaign  (Goodyear)  because  of  it,  and  perhaps  other 
.schedules  for  the  same  reasons  but  unannounced. 
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letters 

USE  OF  EXPLETIVES 

Speaking  to  Spencer  Crump’s  letter 
in  the  May  24  issue  regarding  the  four- 
letter  word  controversy  in  newspapers. 
I’m  in  agreement  that  it  is  not  necessary 
to  use  such  words  in  print  or  in  every¬ 
day  discussion.  I’m  in  agreement,  also, 
that  the  media  should  have  the  option 
of  using  such  words  in  order  to  keep  in¬ 
violate  the  spirit  of  the  First  Amendment. 

I  think  it  is  then  necessary  that  a  very 
responsible  and  selective  use  of  such 
words  be  exercised — almost  to  the  point 
of  their  not  being  used  at  all — and  that 
a  distinction  be  drawn  between  the  mild¬ 
er,  more  socially  acceptable  and  the 
harsher  expletives. 

I  question,  however,  whether  “the  pub¬ 
lic,  including  young  people,  has  matured 
to  judge  ideas  instead  of  only  words” 
sufficiently  if  the  use  of  anti-social  words 
— increasingly  a  part  of  the  young  cul¬ 
ture  in  particular — is  considered  neces¬ 
sary  to  “help  them  present  their  causes 
or  feelings  better.”  Does  maturity  among 
the  young  go  hand  in  hand  with  the  oft- 
reported  weaker  academic  standards  pre¬ 
vailing  throughout  the  nation  and  the 
frequent  complaints  from  employers 
about  the  quality  of  young  workers? 

It  is  becoming  tiresome,  also,  to  hear 
about  the  “obscenity”  of  warfare  and 
the  “obscene  behavior”  of  those  in  pub¬ 
lic  office.  Obscene  is  not  the  correct  ad¬ 
jective  for  these  subjects,  the  merits  of 
these  deep,  tangled  and  controversial  is¬ 
sues  aside. 

Finally,  I  would  take  issue  with  Mr. 
Crump’s  statement,  “And  we  must  face 
the  reality  of  the  fact  that  the  frequent 
use  of  obscenities  makes  them  meaning¬ 
less;  society  must  manufacture  words 
with  even  more  filthy  connotations  to  re¬ 
place  them.” 

While  more  frequent  use — especially 
if  newspaper  usage  tends  to  make  them 
more  “respectable” — would  make  them 
more  acceptable  and  more  commonly 
heard,  this  would  not  make  them  mean¬ 
ingless.  All  words,  however  long  we  have 
been  using  them,  have  meaning.  It  would 
just  lower  our  civilization  level  (and 
words  are  one  of  the  best  yardsticks  of 
a  culture’s  civilization)  that  much  more. 

And  if  society  must  “manufacture 
words  with  even  more  filthy  connotations 
to  replace  them”  do  we  then  embrace 
these  creations  also,  to  mirror  the  least 
attractive  aspects  of  a  degenerating 
(wordwise)  society? 

Jeff  Schorr 

(Schorr  is  an  employee  of  the  Camphell- 
Ewald  Co.,  Detroit.  Mich.) 

*  ♦  * 

DOW  JONES’  CONTRACT 

As  a  dues-paying  member  of  lAPE 
since  1%8,  I  was  interested  to  note  E&P 
published  terms  of  our  proposed  con¬ 
tract  for  1975-1978  in  its  June  14  edition 
(Page  14). 

My  objections  to  the  proposed  settle¬ 
ment  would  take  up  too  much  of  your 
precious  space.  However,  I  feel  bound 
to  comment  on  your  headline  and  the 
fact  that  the  “cost-of-living  adjustment” 
demand  was  dropped  by  the  employees 
bargaining  agent  (I.\PE). 


Lest  any  of  your  readers  should  con¬ 
clude  otherwise,  it  should  be  stressed 
that  the  “COLA”  demand  wasn’t  “with¬ 
drawn”  for  any  valid  economic  reason, 
or,  indeed,  as  a  master  stroke  of  strategy 
in  the  give-and-take  of  bargaining.  Why 
then  was  this  priority  demand  for  basic 
protection  against  incipient  inflation 
“withdrawn”? 

Your  headline,  though  entirely  ac¬ 
curate,  might  have  saved  readers  time 
had  it  read:  “D.J.’s  company  union 
(lAPE)  withdraws  COLA  provision-for 
lack  of  clout.”  Not  only  that.  lAPE’s 
bargainers  also  accepted  a  reopener 
clause  without  any  contract  language 
ensuring  its  right  to  strike,  or  to  seek 
arbitration,  in  event  of  an  impasse  in 
those  1977  reopener  talks. 

Doubtless,  knowledgeable  unionists 
everywhere  will  recognize  the  situation 
for  what  it  is. 

Eric  Frankland 

*  » 

We  are  mystified  by  your  choice 
of  headline:  “D.J.’s  company  union 
(lAPE)  withdraws  COLA  provision.” 
The  headline  writer  skipped  over  the 
news  that  a  proposed  settlement  had  been 
reached  (lead  paragraph)  and  over  the 
description  of  the  pay  increases  we  won 
(second  paragraph)  to  emphasize  our 
withdrawal  of  a  demand  for  a  cost-of- 
living  clause  (third  paragraph). 

As  union  members  as  well  as  journal¬ 
ists,  we  must  protest  your  labeling 
I.A.P.E.  a  “company  union”  a  phrase 
generally  accepted  as  describing  an 
organization  that  is  subservient  to  man¬ 
agement.  We  are  proud  of  our  achieve¬ 
ments  as  an  independent  union.  After 
our  latest  six-month  go-round  with  Dow 
Jones,  we  are  inclined  to  resent  any  sug¬ 
gestion,  even  unintentional,  that  we  owe 
our  success  to  anything  but  determined, 
persistent,  and  effective  negotiation. 

Scott  Schmedel 

(Schmedel  is  co-chairman,  I.A.P.E. 
bargaining  committee.) 


PAPER  THIEVES 

Theft  of  newspapers  from  our  news- 
racks  has  become  a  major  problem  for 
us  over  the  past  few  months.  In  talking 
with  others  at  newspapers  throughout 
the  South  we’ve  found  that  we’re  not 
alone  in  this  problem. 

We  have  recently  started  watching  our 
racks  and  prosecuting  those  caught  tak¬ 
ing  papers  without  paying.  We  hope 
that  getting  a  few  convictions  and  pub¬ 
licizing  the  fact  will  perhaps  keep  others 
from  stealing  papers. 

Everyone  we  have  caught  so  far  has 
seemed  surprised  that  they  would  be 
accused  of  “stealing”  just  for  taking  a 
newspaper  or  two.  Perhaps  if  news¬ 
papers  throughout  the  country  would 
report  all  convictions  it  might  help  us 
all  by  showing  potential  thieves  that 
they  run  the  risk  of  prosecution  for  tak¬ 
ing  a  newspaper. 

Roy  Appleton,  Jr. 

(Appleton  is  general  manager  of  the 
Denton  (Tex.)  Record-Chronicle,') 


Short  Takes 

Correction:  Unfortunately,  the  illus¬ 
trations  of  edible  and  poisonous  mush¬ 
rooms  were  reversed  on  page  14  of  the 
Sunday  edition — Chicago  Tribune. 

♦  Id 

Albanese,  police  said,  was  the  bandit 
who  walked  into  the  bank  with  a  banana 
over  his  face — New  York  Daily  News. 

«  4e  Id 

“We  must  foster  co-operation  with 
other  accounting  groups,  such  as  in  in¬ 
troducing  uniform  accounting  curses,” 
Gray  said. — Vancouver  (B.C.)  Prov¬ 
ince. 

*  *  * 

Said  Brock,  “Willie’s  a  prop,  and  a 
pro  is  a  pro.  That  covers  everything.” 
— St.  Louis  Post-Dispatch. 
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national  advertisers  on  the 
Advertising  News  page  of 
The  New  York  Times. 

The  Chronicle  knew  from 
experience  that  New  York, 
where  over  60  per  cent  of  all 
national  advertising  billings  are 
placed,  is  the  logical  place  to 
tell  its  market  story.  And  since 
The  Times  is  read  by  more  key 
people  who  make  national 
advertising  decisions — at 
agencies  and  clients — than  any 
other  publication,  that's  where 
the  Chronicle  wanted  to  be. 

With  advertisers  like  the 
Chronicle,  it's  little  wonder  that 
more  promotion  dollars  are 
spent  in  The  New  York  Times 
than  in  any  other  publication. 
How  about  your  promotion 
dollars?  Are  they  buying  you 
the  audience  they  should? 


For  over  two  years  now,  since 
March,  1973,  the  Houston 
Chronicle  has  solicited  automo 
tive,  financial,  food,  home 
furnishings,  travel  and  other 


HOUSTON  CHRONICLE 


Wefkdjv 


Financial  advertising 
in  Houston  is  big  business 
forTheCbronicle. 


Financial  adveni^cn  in  Houv 

for  the  inonr\  -  I7,4Mt  more 
MrirohousrholdsdaiU,r4,*>2S  I  he  Icjd.  r  m  '(lot 
more  on  Sunday,  than!  he  ['I'M  •‘f’d 

And  that  include\  more  fanii* 
l^e^  with  incomes  of  JlO.tkU)  or  SOURCES  Med 
morc.Tharsone reason  finan¬ 
cial  •dvertisers  pul  II''.‘M4 
more  Iinesor  14**  more  of  ihcir 
linaj:c  m  The  Chronicle  than 
in  Ihc  Post.  Another  is  tho. 
a  Markets  Pape  that  poes  the 
same  day  topeiting,  noc>n  and 
3  p.  m.  stock  market  prices. 

PormoraWorTTi 


Makes  things  happen  where  affluence 
and  influence  meet 
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Circulators  discuss  ways 
to  end  sales  slump 

By  Darrell  Leo 


When  the  members  of  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  last  met  their  topic  was  the  chal¬ 
lenge  of  change.  This  year  the  members 
were  confronted  with  the  question  of 
what  to  do  about  those  changes. 

Meeting  in  Philadelphia  June  22-26, 
ICMAers  were  told  that  change  not 
only  was  coming,  but  in  many  instances 
was  already  here.  During  their  76th 
annual  sales  conference,  circulation 
managers  from  across  the  nation  were 
told  of  the  problems  of  dealing  with 
shrinking  readership.  Little  Merchants 
versus  adult  independent  dealers  and 
the  need  to  concentrate  circulation. 

Keynoting  the  conference,  Edward 
W.  Estlow,  vicepresident  and  general 
business  manager  of  Scripps-Howard 
Newspapers,  said,  “It  is  apparent  to 
all  that  newspaper  circulation  took  a 
pasting  following  termination  of  price 
controls.  And  there  are  some  indica¬ 
tions  that  it  is  starting  to  emerge  from 
the  losses  caused  by  price  increases. 

“This,  on  top  of  long  term  erosion 
we  have  been  experiencing,  must  be 
reversed  by  careful  research,  changed 
systems,  and  new  attitudes  so  that 
newspapers  can  remain  indispensable 
to  readers  for  the  balance  of  this  cen¬ 
tury,”  Estlow  said. 

Sales  picture 

Estlow  cited  figures  from  publicly- 
held  newspapers  which  indicated  a  total 
daily  circulation  decline  of  3.6% 
among  14  newspapers  or  groups,  w'hile 
their  Sunday  circulation  dropped  1.2%. 

“However,”  he  said,  “circulation  rev¬ 
enues  rose  substantially  from  6%  to  as 
much  as  23%  at  those  companies  dis¬ 
closing  their  revenue  breakdown.  The 
most  aggressive  rate  increase  lost  6.3% 
daily  and  4.7%  Sunday  circulation,  but 
posted  more  than  a  22%  increase  in 
revenues.  .  . 

Despite  the  revenue  gains  and  their 
accompanying  loss  of  circulation,  Est¬ 
low  pointed  out,  “During  the  past  five 
years  the  ratio  of  daily  newspapers  to 
households  in  the  U.S.  has  declined 
from  1%  to  0.89%  daily  and  from 
0.80%  to  0.74%  Sunday  —  continuing 
the  long  erosion  in  this  base  area  of 
our  industrj'.” 

He  put  part  of  the  blame  for  the  de¬ 
clining  household  penetration  on  the  in¬ 
trusion  of  television  and  the  rise  of  pro¬ 
fessional  leisure  magazines. 

“There  is  clearly  a  growing  number 
of  households  that  are  buying  no  daily 
newspaper  at  all,”  he  said,  quoting  re¬ 
cent  American  Newspaper  Publishers 
Association  reports.  “Publishers  are 
asking  themselves  to  what  degree  the 
changing  life  styles,  shifting  reader 
habits,  and  competition  for  reader  at¬ 


tention  are  the  cause.  There  is  an 
urgency  among  all  of  us  to  identify 
the  means  of  strengthening  circulation 
in  the  crucial  period  ahead.” 

How  long  has  it  been,  he  asked 
the  circulation  managers,  since  they 
changed  their  systems?  “Progress  — 
circulation  progress  —  is  not  destroyed 
by  disaster  or  catastrophe.  It  dies  a 
little  step  at  a  time  because  circulators 
stop  caring.  The  necessity  for  you  to 
make  a  positive  move  is  today,”  he 
added. 

Estlow  also  pointed  to  the  youth 
market  —  much  of  which  has  become 
an  alienated  market  for  newspapers  — 
as  a  prime  area  of  concentration  w’hen 
it  comes  to  making  such  progress. 

Aim  for  20-3S  readers 

“We  need  to  mount  a  campaign,”  he 
said,  “among  our  young  people  between 
the  ages  of  20  and  35  where  our  reader- 
ship  is  the  weakest.  Further,  most  col¬ 
lege  students  read  no  paper  regularly. 
I  might  add,  it  is  this  group  that  is  the 
prime  target  of  any  advertiser,  and 
without  that  circulation  we  are  dead.” 

Concerning  specific  circulation  prob¬ 
lems,  Estlow  cited  carrier  turnover  as 
an  example  of  the  need  to  approach  the 
managers  job  from  a  different  view¬ 
point. 

“We  all  know  that  carrier  turnover 
is  higher  than  it  should  be  in  many 
cities  and  that  routes  are  too  long  and 
that  carriers  are  not  properly  recruited 
nor  are  they  properly  motivated  or 
worked  with  after  they  have  agreed  to 
accept  responsibility  in  delivery.”  He 
said  that  the  turnover  is  caused  by  in¬ 
efficient  district  manager  personnel, 
many  of  which  have  not  been  properly 
trained.  He  also  suggested  that  the 
area  could  be  improved  if  newspapers 


would  hire  unemployed  teachers  who 
could  act  as  both  “marketing  men  and 
child  psychologists  rather  than  truck 
drivers  who  have  had  no  training  in 
child  motivation  and  marketing.” 

He  reaffirmed  his  faith  in  the  “little 
merchants”  who  he  said  still  show  bet¬ 
ter  motivation  and  circulation  gains 
than  adult  franchise  systems. 

Little  Merchants  reaffirmed 

“Regardless  of  the  circulation  system 
used,  more  often  than  not  poor  service 
is  destroying  circulation  progress.  I 
say  the  route  has  to  be  kept  sufficiently 
small  and  profit  margins  sufficiently 
high  to  pay  carriers  for  delivery.” 

He  reminded  the  newspaper  people 
that  their  product  was  “still  one  of  the 
greatest  bargains  in  the  U.S.  It  costs 
less  than  a  cup  of  coffee,  a  bus  ride,  an 
ice  cream  cone,  the  price  of  cigarettes, 
a  bottle  of  pop,  and  even  some  candy 
bars.  It  simply  is  the  best  bargain 
around.  The  price  is  sufficiently  low 
that  if  it  is  important  enough  to  people 
they  will  buy  it.” 

In  concluding  his  remarks,  Estlow 
encouraged  circulation  people  to  grab 
back  their  losses.  “There  is  no  reason 
why  newspapers  should  not  have  repre¬ 
sentation  equaling  60%  of  the  occupied 
dwellings  in  your  market  area  and 
there  is  no  reason  why  distribution  can¬ 
not  be  reduced  to  40%  of  your  circula¬ 
tion  revenue. 

During  his  presidential  address, 
ICMA  chief  Donald  L.  Martz,  circula¬ 
tion  director  of  the  Phoenix  (Ariz.) 
Republic  &  Gazette  urged  his  fellow 
members  to  meet  the  challenge  of 
change.  “There  is  little  doubt,  we  are 
in  the  same  old  ball  game,  but  the  rules 
are  changing.  How'  much  they  change 
depends  to  a  great  extent  upon  the 
kinds  of  decisions  you  make  in  the  days 
ahead.” 

“Everyone  is  aw'are,”  he  said,  “that 
long-established  distribution  systems 
are  being  challenged  today  like  never 
before.” 


{Continued  on  page  9) 


Eugene  C.  Pulliam 


Eugene  C.  Pulliam 
dead  at  86 

Eugene  Collins  Pulliam,  86,  pub¬ 
lisher  of  newspapers  in  Arizona  and 
Indiana,  died  June  23. 

During  his  63  years  as  a  publisher, 
Pulliam  at  one  time  or  another  ran  46 
newspapers,  along  with  radio  stations. 
At  his  death,  he  published  the  Arizona 
Republic  and  the  Phoenix  Gazette  and 
the  Indianapolis  Star  and  the  Indian¬ 
apolis  News.  He  also  owned  the  Muncie 
Star,  Muncie  Press  and  Vincennes  Sun- 
Commercial,  all  in  Indiana. 

He  was  a  vicepresident  and  member 
of  the  board  of  the  Associated  Press 
and  had  been  known  for  many  years 
{Continued  on  page  11) 


Electronic  system  boom 
seen  in  next  six  months 


The  newspaper  industry  is  an  “in¬ 
dustry  in  transition”,  according  to 
Joseph  M.  Ungaro,  managing  editor  of 
the  Westchester-Rockland  Newspapers, 
of  White  Plains,  New  York. 

During  the  Editorial-Newsroom  Sym¬ 
posium  IV  at  the  ANPA/RI  Conference 
in  Houston,  Ungaro  said  that  150  news¬ 
papers  are  presently  using  VDTs  in  the 
newsroom  and  by  June  of  1976  the 
number  will  increase  to  300. 

Ungaro  also  said  over  1,000  papers 
are  printed  offset  and  approximately 
250  papers  are  using  some  form  of 
plastic  plates.  By  1978,  he  predicts, 
there  wdll  be  no  linotypes  used  in  the 
production  of  daily  newspapers. 

Too  much  attention  is  currently  be¬ 
ing  given  to  hardware  by  the  vendors, 
Ungaro  stated,  and  not  enough  atten¬ 
tion  to  the  software  aspect  of  the  sys¬ 
tems  being  sold.  In  addition,  vendors 
can’t  deliver  on  time  what  they  promise, 
he  said,  and  the  software  that  is  de¬ 
livered  is  not  up  to  the  needs  of  the 
newspaper  industry. 

Explosion  in  systems  sales 

According  to  Ungaro  there  will  be 
within  the  next  six  months  an  explosion 
in  the  purchase  of  systems,  and  news¬ 
papers  should  take  into  consideration 
the  possibility  that  vendors  may  not 
be  able  to  deliver  according  to  prom¬ 
ised  schedules. 

The  need  for  electronic  systems  is 
perdicated  in  part,  Ungaro  commented, 
on  the  attrition  of  people  in  newspapers 
and  this  explains  the  use  by  one  third 
of  the  daily  newspapers  of  VDTs, 
OCRs  input  devices  and  nearly  600 
scanners.  Newspaper  executives  and 
vendors  should,  in  the  opinion  of  Un¬ 
garo,  pay  more  attention  to  the  needs  of 
the  newsroom. 

Charles  E.  Tait,  assistant  to  the  man¬ 
aging  editor  of  the  Baltimore  (Md.) 
Sun,  reviewed  the  installation  of  the 
Harris  2500/50  systems  at  the  Sun- 
papers.  The  slide  presentation  by  Tait 
included  a  rundown  on  acceptance  by 
the  290  newsroom  staff  members  of  the 
new'  systems  approach. 

Daniel  Warner,  managing  editor  of 
the  Lawrence  (Mass.)  Eagle-Tribune, 
told  the  seminar  attendees  that  they 
should  strive  to  eliminate  all  paper  in 
the  new'sroom  when  selecting  editorial 
systems.  During  Warner’s  comments 
he  said  the  Hendrix  editorial  system 
at  his  new'spaper  permitted  faster  edit¬ 
ing,  better  editing  and  provided  for 
more  accurate  dummying  of  the  paper. 

Warner  suggested  that  future  sem¬ 
inars  include  information  on  how  to  de¬ 
sign  a  newsroom  around  the  present 
electronic  systems  being  offered  by  sup¬ 
pliers  to  the  industry. 

The  Atex  terminal  system  that  is  be¬ 
ing  installed  in  the  Garden  City  (L.I.) 
Neu'sday  paper  w'ill  have  224  VDTs 


with  65  allocated  to  the  classified  de¬ 
partment  and  159  VDTs  to  the  news¬ 
room  and  bureau  operations,  said  Lou 
Schw'artz,  managing  editor-special  sec¬ 
tions.  In  his  explanation  of  the  new 
editorial  system,  Schw'artz  stated  that 
the  Atex  system  was  selected  because 
Atex  was  the  only  company  willing  to 
w'ork  with  a  high  degree  of  flexibility 
for  the  design  of  a  newsroom  system 
that  w'as  not  evolved  from  a  produc¬ 
tion  system. 

Thomas  B.  Dorsey,  director  and  edi¬ 
tor  of  the  Los  Angeles  Times  Syndicate, 
told  the  seminar  members  about  the 
need  for  standardization  in  the  OCR 
field.  Dorsey  indicated  that  informa¬ 
tion  shows  that  in  five  years  the  need 
for  scanners  w'ill  drop  since  there 
is  a  trend  away  by  newspapers  from 
use  of  syndicated  OCR  copy.  News¬ 
papers  should  for  the  present,  Dorsey 
said,  adopt  one  OCR  font  in  order  to 
get  better  copy. 

Attesting  to  the  “industry  in  transi¬ 
tion”  theme,  three  major  suppliers  an¬ 
nounced  a  laser  system  study  and  laser 
system  sales. 

Laser  facsimile  network 

The  Los  Angeles  (Calif.)  Times  has 
entered  into  an  agreement  with 
EOCOM  for  the  purchase  of  a  laser 
plate  exposure  facsimile  netw'ork.  The 
installation  will  be  completed  during 
1975  and  is  part  of  the  Times  continu¬ 
ing  effort  to  reduce  the  time  between 
the  news  event  and  the  doorstep. 

The  netw'ork  being  installed  consists 
of  four  of  EOCOM’s  Laserite  lOOF 
machines  which  form  tw'o  complete  bi¬ 
directional  facsimile  systems  between 
the  Times’  Los  Angeles  plant  and  its 
satellite  plant  located  forty  miles  south 
in  Orange  County. 

Each  of  the  Laserite  lOOF  systems 
has  the  capability  of  reading  a  pasteup, 
concurrently  writing  a  plate  while  si¬ 
multaneously  instructing  a  remote  La¬ 
serite  lOOF  to  also  concurrently  expose 
a  plate.  The  elapsed  time  of  this  new 
process  is  2  minutes  from  pasteup  to 
plate. 

The  laser  facsimile  system  w'ill  use 
the  existing  microw'ave  netw'ork  be- 
tw'een  the  downtown  plant  and  the 
Orange  County  plant  and  w'ill  improve 
the  Orange  County  press  deadline  by 
a  minimum  of  tw'enty  minutes.  The 
system  is  also  an  essential  step  towards 
complete  computer  pagination  of  the 
Times. 

Muirhead  Ltd.,  through  its  subsidi¬ 
ary,  Image  Information  Inc.,  has  an¬ 
nounced  the  intention  of  the  Gtiardian, 
the  English  morning  paper,  to  use  the 
Laser  Pagefax  Facsimile  system  to  con¬ 
nect  its  London  offices  to  the  Man¬ 
chester  production  facility. 

Page  composition  system 

The  Laser  Pagefax  Scanner  system 


will  be  incorporated  in  the  page  com¬ 
position  system  that  w'ill  be  developed 
by  Linotype/Paul  for  the  Mirror  Group 
New'spapers,  formerly  the  International 
Publishing  Corporation  (IPC)  of  Lon¬ 
don,  England.  Linotype /Paul  is  an 
English-based  firm,  that  is  part  of  the 
Mergenthaler  Group,  a  division  of 
ELTRA  corporation. 

The  page  composition  system  from 
Linotype/Paul  w'ill  use  computer  tech¬ 
niques  to  control  the  composition  of 
full-size  newspaper  pages,  including  all 
text  and  graphics.  The  Linotron  606 
and  the  Mergenthaler  System  5  soft¬ 
ware  in  addition  to  VDTs,  on/line  key¬ 
boards  and  lineprinters  w'ill  be  incor¬ 
porated  in  the  total  systems  approach. 

Laser  Graphic  Systems  corporation 
announced  at  the  Houston  conference 
that  it  has  concluded  an  agreement 
with  the  Worcester  (Mass.)  Telegram 
and  Evening  Gazette  for  development 
of  specifications  for  an  LGS-Newspaper 
Electronic  Publishing  System  tailored 
to  the  requirements  of  the  newspaper. 

The  NEPS  configuration  (E&P  June 
14,  1975)  will  be  based  on  existing  and 
proven  page  make-up,  ad  make-up, 
character  generator,  font  library',  and 
Laser-Graph  plate  making  components 
as  well  as  appropriate  interfaces  to 
Worcester’s  existing  data  base  and  be¬ 
tween  system  components. 

The  system  w'ill  also  include  off-line 
handling  (analog  processing)  of  graph¬ 
ics  in  real  time  with  on/line  (digital 
processing)  handling  of  alphanumerics 
and  to  simultaneously  merge  both  w'ith 
Laser-Graph  at  the  plate. 


Hartmann  promoted 
to  executive  editor 

Frederick  W.  Hartmann,  47,  has  been 
named  executive  editor  of  the  Wilming¬ 
ton  (Del.)  News-Journal.  He  has  been 
W'ith  the  papers  19  years,  beginning  as 
a  reporter.  He  was  city  editor,  metro¬ 
politan  editor  and  for  tw'o  years  direc¬ 
tor  of  corporate  marketing,  supervising 
advertising,  circulation  and  promotion. 

He  succeeds  Richard  P.  Sanger,  the 
company’s  former  president,  who  held 
the  top  editorial  post  for  four  months 
until  he  resigned  to  do  some  w'riting. 
Prior  to  Sanger,  the  position  w'as  held 
by  John  Craig,  w'ho  left  in  early  Janu¬ 
ary  after  a  highly  publicized  conflict 
W'ith  the  company’s  board  of  directors. 


Kavanaugh  advances 

Robert  H.  Kavanaugh.  director  of 
sales  and  marketing  of  the  Baltimore 
Sunpapers,  was  elected  a  vicepresident 
by  the  board  of  directors  of  the  A.  S. 
Abell  Company  on  June  16. 

• 

Bennack  elected  VP 

Frank  A.  Bennack  Jr.,  general  man¬ 
ager  of  Hearst  new'spapers  since  Sep¬ 
tember,  1974,  has  been  elected  vicepres¬ 
ident  of  the  Hearst  Corporation. 
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Paper  stockpiled 


By  Canadian  Press 

North  American  newspapers  have 
stockpiled  record  levels  of  newsprint 
fearing  industry-wide  strikes  by  Cana¬ 
dian  pulp  and  paper  workers. 

The  Canadian  Pulp  and  Paper  As¬ 
sociation  reports  that  1.8  million  tons 
of  newsprint  have  been  stockpiled  by 
producers  and  publishers  in  anticipation 
of  a  prolonged  labor  dispute.  At  this 
time  last  year,  inventories  were  1.2 
million  tons. 

The  association  said  that  United 
States  publishers  who  buy  70  percent 
of  Canadian  newsprint  production  have 
about  eight  weeks  supply,  or  double 
their  normal  inventory. 

In  Canada,  the  Southam  and  Thom¬ 
son  newspaper  groups  both  say  they 
have  urged  their  papers  to  accumulate 
a  60-day  supply  of  newsprint. 

Members  of  the  Canadian  Daily 
Newspaper  Publishers  Association  said 
March  inventories  totalled  57,000  tons, 
47,000  tons  more  than  three  months 
previous. 

This  newsprint  surplus  is  further 
enhanced  by  a  60-day  inventory  setting 
in  the  warehouses  of  many  pulp  and 
paper  companies. 

Canadian  newspapers  began  fatten¬ 
ing  newsprint  inventories  on  the  advice 
of  How’ard  Hart,  president  of  the  pulp 
and  paper  association.  Hart  had  warned 
that  union  demands  in  the  present  ne¬ 
gotiations  “are  so  far  from  realistic 
that,  unless  a  sense  of  reason  suddenly 
appears,  work  stoppages  during  the 
contract  negotiation  period  are  inev¬ 
itable.” 

Contracts  covering  three-quarters  of 
the  Canadian  Paperworkers  Union’s 
55,000  members  expired  this  spring  and 
negotiations  have  been  sluggish. 

Seek  conciliation 

About  3,500  employees  of  companies 
belonging  to  the  Eastern  Canadian 


Publishers  fear  mill 
strike  in  late  summer 

Newsprint  Group  said  this  week  they 
would  ask  the  Quebec  government  for 
conciliation. 

The  union  is  seeking  a  41 -percent 
wage  increase.  This  demand  would 
raise  hourly  rates  to  S6.82  from  .$4.82 
and  av'erage  wages  to  $7.60  from  $5.60. 

Like  Hart,  most  company  officials 
have  termed  these  requests  excessive 
and  fear  strikes  are  inevitable,  al¬ 
though  not  before  late  summer. 

The  union  can  strike  legally  only  60 
days  after  applying  for  conciliation, 
said  a  union  spokesman. 

Also,  industry  analysts  have  said  the 
union  would  prefer  not  to  strike  until 
late  summer  because  newsprint  inven¬ 
tory  will  be  lower  and  mills  will  be 
running  at  higher  production  levels. 
Therefore,  a  strike  during  late  summer 
would  be  more  effective. 

Analysts  say  a  strike  now  would 
not  be  advantageous  for  the  union. 
Most  mills  across  Canada  have  been  re¬ 
ducing  production  levels  and  institut¬ 
ing  one-week  layoffs  becau.se  of  sagging 
sales. 

Despite  such  cutbacks,  production  at 
pulp  and  paper  mills  has  still  exceeded 
shipments  by  10  percent. 

Typical  of  the  situation  is  Quebec 
North  Shore  Paper  Co.  Ltd.,  which  this 
week  announced  a  one-week  layoff  of 
1,200  employees  because  of  low  news¬ 
print  sales.  The  company’s  newsprint 
inventory  has  reached  a  56-day  supply, 
compared  with  a  32-day  supply  at  this 
time  last  year. 

Ad  campaign 

The  Canadian  pulp  and  paper  indus¬ 
try  is  paying  for  an  advertisement  in 
140  daily  and  weekly  newspapers  to 
warn  that  a  continued  trend  to  in¬ 
creased  wages  will  cripple  the  industry’s 
ability  to  grow  in  United  States  mar¬ 
kets. 

Hart  said  the  advertisement  will  ap¬ 
pear  in  newspapers  near  government 


Press  laws  voided  Judge  says  criticism 


ban  and  ad  order  are  illegal  in  Florida 


Florida  newspapers  were  given  the 
right  to  publish  criticism  of  political 
candidates  on  Election  Day  and  to 
charge  candidates  for  advertising  at  the 
same  rate  as  other  advertisers  in  a  Fed¬ 
eral  court  decision  handed  down  on 
June  19. 

U.S.  District  Court  Judge  Norman  C. 
Roettger  Jr.  struck  down  as  unconstitu¬ 
tional,  two  state  laws  forbidding  pub¬ 
lication  of  criticism  of  a  candidate  on 
the  day  of  election,  and  a  requirement 
that  political  advertisers  be  given  the 
lowest  rates  by  newspapers.  The  rule 
had  been  in  effect  since  1973.  The  ad 
criticism  ban  was  on  the  books  for  64 
years  in  Florida. 

Suit  was  brought  by  Gore  Newspa¬ 
pers  Co.,  publisher  of  the  Fort  Lauder¬ 


dale  Neu'!^  and  Pompano  Beach  Stin 
Sentinel.  The  Miami  Herald  and  Or¬ 
lando  Sentinel  Star  and  11  other  news¬ 
papers  entered  as  interveners. 

“Both  statutes  are  unconstitutional 
on  their  face  as  violating  the  First 
Amendment  to  the  Constitution,” 
Roettger  said.  “The  constitutionality  of 
a  statute  aimed  solely  at  institutions 
protected  by  the  First  Amendment  is 
determined  by  the  existence  of  im¬ 
pact,”  he  said.  “Constitutionality  can 
not  turn  on  a  degree  of  economical 
burden  .  .  .” 

He  warned  that  his  findings  are  not 
binding  on  any  state  court,  but  ac¬ 
knowledges  the  ruling  would  be  per¬ 
suasive  in  other  courts. 
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centers  and  where  the  industry  has  op¬ 
erations. 

It  traces  labor-cost  increases  in 
Canada  and  the  U.S.  from  October, 
1969,  when  Canadian  wages  averaged 
$3.69  an  hour  and  $3.67  in  the  U.S. 

The  advertisement  says  that  in  Oc¬ 
tober,  1974,  the  wage  rate  was  .$6.07 
an  hour  in  Canada  and  $5.25  in  the 
U.S. 

Although  the  advertisement  does  not 
single  out  labor  unions,  it  says  current 
w’age  demands  are  higher  than  U.S. 
settlements. 

A  second  advertisement  is  expected 
to  appear  in  about  a  week  that  will 
elaborate  on  the  industry’s  stand. 

James  H.  Ozias,  vicepresident  of 
manufacturing  for  Miami  Paper  Corp. 
of  West  Carrollton,  Ohio,  said  the  Cana¬ 
dian  pulp  industry  has  held  its  price 
line  in  spite  of  slow  sales.  Ozias,  presi¬ 
dent  of  the  U.S.  Paper  Industry  Manu¬ 
facturers  Association,  said  in  Toronto 
the  paper  industry  has  been  indulging 
in  price  cutting  as  a  sales  stimulus. 

He  estimated  U.S.  paper  mills  are 
running  at  80  percent  capacity,  but 
will  not  be  able  to  handle  the  demand 
when  the  economy  returns  to  normal. 


Pulliam  dies 

{Continued  from  page  9) 


as  a  power  in  Republican  party  poli¬ 
tics,  a  role  that  at  times  led  to  public 
clashes  with  Democratic  candidates  and 
officeholders. 

Pulliam,  who  founded  the  DePanw 
Daily  to  help  pay  for  his  college  educa¬ 
tion  at  DePauw  University,  started  as 
a  reporter  for  the  Kansas  City  Star, 
leaving  the  paper  in  1912  after  two 
years  to  become  publisher  of  the  Atchin- 
son  (Kans.)  Daily  Champion  at  the 
age  of  23. 

From  Atchinson,  Pulliam  moved  on 
to  acquire  other  papers  and  become  the 
president  of  Central  Newspapers,  Inc., 
and  similar  publishing  companies.  He 
acquired  the  Indianapolis  Star,  Indi¬ 
ana’s  largest  daily,  in  1944  and  followed 
it  up  with  the  purchase  of  the  Indian¬ 
apolis  News  four  years  later.  The  Ari¬ 
zona  Republic  and  the  Phoenix  Gazette 
were  bought  by  him  in  1946. 

In  the  nineteen-sixties,  Pulliam  be¬ 
gan  to  voice  his  conservative  views 
against  big  government  in  a  syndicated 
column  on  domestic  affairs  entitled 
“Window'  on  the  Right.” 

Although  once  close  to  Senator  Barry 
Goldwater,  Pulliam’s  paper  gave  only 
lukewarm  support  to  the  Arizona  Re¬ 
publican  when  he  ran  for  President  in 
1964,  and  the  publisher  explained  that 
it  wasn’t  “fair  to  the  Democrats  to  give 
him  extravagant  support.” 

Pulliam  had  then  begun  to  seek  a 
better  political  balance  among  his  staff 
and  in  the  columns  printed  in  his  pa¬ 
pers. 

Besides  his  widow,  his  survivors  in¬ 
clude  a  son,  Eugene  S.,  and  two  daugh¬ 
ters,  Mrs.  James  C.  Quayle  of  Muncie 
and  Mrs.  William  C.  Murphy  of  Poto¬ 
mac,  Md. 
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ICMA  meeting 

(Continued  from  page  9) 


His  appraisal  of  the  situation  in¬ 
cluded  the  recent  National  Labor  Re¬ 
lations  Board  decision  in  the  Newsday 
case  which  he  said  would  have  “far 
reaching  effect  on  all  Little  Merchant 
plans”;  distributor  and  dealer  or¬ 
ganizations  and  the  current  series  of 
litigations;  senate  antitrust  and  mo¬ 
nopoly  subcommittee  hearings  on  ex¬ 
emption  from  price  rules;  and  pending 
amendments  to  the  Sherman  Act  which 
would  enable  buyers  and  sellers  to  en¬ 
ter  an  agreement  to  set  maximum  re¬ 
sale  prices  without  violating  the  law. 

He  also  mentioned  the  prospect  of 
higher  postal  rates  for  Second  Class 
publications.  “The  rates  proposed  by 
Judge  Seymour  Wenner  would  more 
than  double  current  mailing  costs  for 
newspapers,”  he  said.  Martz  did  find 
some  encouragement  here  since  the 
Postal  Commission  “recognizes  the  difii- 
culty  in  establishing  fair  rates  and  also 
the  concern  expressed  by  the  Postal 
Service  of  their  operation  under  the 
proposed  rate  structure.” 

“There  was  a  time  .  .  .  that  newspa¬ 
pers  could  opt  for  motor  route  delivery 
when  such  delivery  costs  became  more 
favorable  than  second  class  mail  costs,” 
he  said.  But  this  option  has  slipped 
away  due  to  fuel  costs  as  well  as  in¬ 
creased  labor  costs. 

“Couple  this  with  the  prospects  of 
higher  newsprint  costs  and  it  says  to 
me,  we  are  going  to  have  to  be  very 
critical  about  the  way  we  define  our 
newspaper’s  market.  There  is  little 
doubt  in  my  mind  that  most  of  us  will 
be  faced  with  further  curtailment  of 
service.” 

Price  resistance 

He  said  all  these  factors  might  in¬ 
dicate  more  caution  among  circulation 
managers  when  it  comes  to  adjusting 
prices  upward.  “Recent  surveys  are  be¬ 
ginning  to  show  a  trend  toward 
stronger  consumers  resistance.  A  study 
made  in  a  multiple  newspaper  area 
where  the  15  cent  price  had  been  in 
effect  for  more  than  two  years  deter¬ 
mined  that  one  out  of  five  would  not 
purchase  a  newspaper  if  the  price  went 
to  20  cents — that’s  20%  of  the  group. 
Another  third  indicated  they  might  not 
buy  at  20  cents  .  .  .  the  report  also 
stated  older  readers  were  more  in¬ 
clined  to  pay  the  higher  rate  than 
younger  ones.  Not  good  news  when  w^e 
are  trjdng  to  attract  young  readers.” 

Martz  also  cited  a  study  by  Tom 
Copeland  of  the  Copley  Newspapers 
group  which  found  that  of  those 
readers  who  cancelled  their  subscrip¬ 
tions,  32%  named  cost  as  the  reason. 
And  in-depth  interviews  with  cancellers 
brought  that  figure  up  to  38%.  He  also 
said  that  27%  of  the  families  with  an¬ 
nual  incomes  of  $20,000  or  more  gave 
cost  as  their  reason  for  cancellation. 
“To  be  expected  62%  of  those  with  in¬ 
comes  under  $5,000  gave  cost  as  a 
reason,”  Martz  said.  “Here  too  is  a 


shocker — 20%  of  the  cancellations 
studied  have  been  newspaper  readers 
for  three  years  or  longer.” 

“I  realize  this  picture  is  not  the  same 
for  every  market  but  it  does  point  up 
what  effect  pricing  can  have  and  in  my 
judgment  the  need  for  weighing  all  fac¬ 
tors  more  carefully  when  considering 
future  price  changes.” 

“The  key  to  success  in  our  business 
is  the  ability  to  attract  and  hold  the 
interest  of  the  newspaper  reader — and 
today’s  reader  or  potential  reader  is  a 
very  different  person  from  the  one  who 
bought  our  newspapers  only  a  short 
time  ago,  and  so  is  the  competition  for 
his  and  her  time  and  attention,”  Rich¬ 
ard  W.  Carpenter,  vicepresident  of  mar¬ 
keting,  Philadelphia  Bulletin  told  the 
circulators. 

Today’s  reader,  he  said,  is  better  edu¬ 
cated,  more  traveled,  exposed  to  a 
greater  variety  of  interests  and  activ¬ 
ities.  Because  of  the  complexity  of  the 
“new  reader”,  Carpenter  said,  “I  be¬ 
lieve  that  in  the  years  ahead,  the  need 
for  greater  specialization  will  grow  at 
a  rapid  rate,  and  that,  as  it  does,  one  of 
the  most  basic  new  dimensions  with 
which  newspapers  will  be  confronted 
will  be  the  need  to  identify  further 
specific  groups  within  the  total  poten¬ 
tial  newspaper  audience,  and  to  find  the 
ways  and  means  to  write,  edit,  publish, 
distribute  and  sell,  every  day,  special 
content  or  separate  newspapers  inten¬ 
tionally  designed  to  serve  the  particular 
requirements  of  particular  readers.” 

He  said  hard  news  w'ould  be  less 
significant  than  m-depth  information  on 
subjects  for  which  specific  readers  have 
a  special  need.  He  cited  preprinted  edi¬ 
torial  and  advertising  inserts  as  one 
example  of  newspaper  attempts  at  this 
idea. 

They  are,  he  said,  commendable,  but 
“they  will  in  no  way  suffice  or  what 
will  be  required  in  the  future.  Both 
the  amount  and  type  of  specialized 
content  will  have  to  be  greatly  in¬ 
creased  and  the  degree  of  professional¬ 
ism  reflected  in  what  is  reported  will 
have  to  be  tops.” 

Because  of  this  factor,  in  the  future 
efforts  to  add  to  circulation  may  be  a 
waste  of  time  and  energy,  he  said.  “In¬ 
stead  we  should  be  concentrating  our 
sales  activities  in  those  areas  that  con¬ 
stitute  a  superior  market  from  an 
advertiser’s  point  of  view,  even  if  the 
total  circulation  turns  out  to  be  less.” 
The  reason.  Carpenter  said,  is  adver¬ 
tiser’s  desire  for  a  more  efficient 
method  of  reaching  a  specified  type  of 
reader. 

He  urged  newspapers  to  work  to¬ 
gether.  “It’s  strange,  we  hear  and  talk 
a  lot  about  a  media  mix,  and  I  guess 
many  others,  but  a  combination  of  daily 
newspapers  provides  a  stronger  more 
penetrating  coverage  of  the  market,  at 
competitive  cost,  than  any  mix  of  me¬ 
dia.” 

To  use  this  target  marketing  ap¬ 
proach,  he  said  newspapers  will  have  to 
do  a  different  and  more  effective  job 
of  designing,  packaging,  distributing, 
pricing,  promoting  the  publication. 

“I  believe  that  the  responsibility  for 


all  these  activities  will  be  concentrated 
in  the  person  of  a  new  newspaper  ex¬ 
ecutive,  the  marketing  director,  and 
that  he  will  have  the  job  of  identifying 
the  target  audiences  and  of  projecting 
the  type  and  form  of  newspapers  that 
will  have  maximum  appeal  and  profit¬ 
ability,”  he  said. 

• 

K-R  board  prepared 
for  bad  2nd  quarter 

Knight-Ridder  Newspapers  president 
Alvah  H.  Chapman,  Jr.  told  the  com¬ 
pany’s  board  of  directors  that  the  re¬ 
sults  for  April  and  May  make  it  clear 
that  second  quarter  earnings  will  be 
below  last  year. 

“Although  we  are  seeing  the  begin¬ 
nings  of  an  upturn  in  some  of  our  mar¬ 
kets  in  the  month  of  June  there  is  no 
doubt  about  us  having  a  down  second 
quarter,  probably  in  the  range  of  minus 
20  percent  from  last  year’s  profit  of  71 
cents  per  share,”  he  said. 

Knight-Ridder’s  earnings  in  the  first 
quarter  were  off  32.5  percent  on  earn¬ 
ings  of  27  cents  compared  with  40 
cents  in  1974. 

Chapman  cited  sharp  declines  in  ad¬ 
vertising  linage  and  higher  costs.  Total 
full  run  advertising  linage  at  all  33 
Knight-Ridder  New’spapers  was  off  11 
percent  for  the  first  five  months  of  the 
year.  Chapman  said. 

The  hardest  hit  cities  were  Miami, 
where  full  run  linage  was  down  23.6 
percent,  Charlotte,  N.C.  (—23.3  per¬ 
cent)  and  Philadelphia  (—16.1  per¬ 
cent). 

Chapman  said  that  classified  linage 
at  all  newspapers  combined  was  down 
19  percent. 

• 

N.Y.  Times  reporter 
arrested  in  Boise 

Grace  H.  Lichtenstein,  33,  chief  of 
the  New  York  Times  bureau  in  Den¬ 
ver,  was  arraigned  June  12  in  Boise 
District  Court  on  a  charge  of  illegal 
possession  of  cocaine.  She  pleaded  in¬ 
nocent  and  posted  $2,500  bond.  A  pre¬ 
liminary  hearing  was  set  for  July  9. 

Dave  Jones,  national  news  editor, 
confirmed  the  report  that  she  was  ar¬ 
rested. 

Security  oflfict'rs  making  a  check  of 
her  handbag  arrested  her  as  she  passed 
through  security  to  board  a  plane  for 
Portland,  UPI  said,  and  officers  found 
in  her  purse  a  substance  they  believed 
to  be  cocaine. 

• 

Correction  in  Hartford 
E&P  Year  Book  listing 

Due  to  a  composition  error,  the  1975 
E&P  Year  Book  incorrectly  lists 
Charles  A.  Betts  as  general  manager  of 
both  the  Hartford  (Conn.)  Times  and 
the  Hartford  Courant. 

Betts  has  no  connection  with  the 
Hartford  Courant.  He  is  employed  by 
the  Times. 
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Group  formed  to  oppose 
ABC  audit  amendment 


By  Darrell  Leo 

Two  members  of  the  International 
Circulation  Managers  Association 
have  begun  to  organize  a  resistance 
movement  to  a  proposal  which  will  alter 
the  Audit  Bureau  of  Circulation’s  bulk 
sales  rule. 

Leading  a  group  called  the  Commit¬ 
tee  Against  Revision  are  Bill  Merritt, 
circulation  director  of  the  Washington 
(D.C.)  Star,  and  Grover  Friend,  gen¬ 
eral  manager  of  the  Beaver  County 
(Pa.)  Times. 

The  proposal  which  has  been  consid¬ 
ered  by  the  ABC  board  of  directors  in 
one  form  or  another  since  1926  is  being 
sponsored  this  year  by  Carl  H.  Rylee, 
circulation  manager,  Alexandria  (La.) 
Daily  Town  Talk.  Last  year  it  was 
sponsored  by  Lee  Guittar,  vicepresident 
and  business  manager  of  the  Detroit 
Free  Press. 

The  proposal  as  it  was  submitted  this 
year  requests  that  all  copies  distributed 
by  hotels,  motels,  restaurants,  hospitals, 
and  airlines  on  their  premises,  to  their 
patrons  or  to  the  traveling  public 
“shall  be  designated  in  bureau  reports 
as  bulk  sales  and  shall  be  included  in 
paid  circulation  provided  said  copies 
are  purchased  and  paid  for  in  con¬ 
formity  with  bureau  rules.  .  .  .” 

The  amendment  to  ABC  rules  will  be 
considered  at  the  bureau’s  annual  meet¬ 
ing  in  Toronto  on  October  22-23.  Op¬ 
position  leaders,  however,  feel  that  a 
need  to  organize  against  it  is  neces¬ 
sary  now.  The  two  men  cited  the  high 
costs  of  competing  and  hiring  people  to 
develop  “empty”  circulation  as  one  rea¬ 
son  why  the  ruling  should  not  be 
changed.  As  well,  Merritt  and  Friend 
said  that  such  a  change  would  affect 
the  credibility  of  the  ABC  and  its  net 
paid  circulation  reports,  which  adver¬ 
tisers  now  rely  on.  They  also  said  that 
it  would  be  unfair  both  to  small  dailies 
and  the  advertiser. 

Although  last  year  a  similar  motion 
was  tabled,  the  committee  leaders  feel 
this  year  it  may  pass  unless  some  or¬ 
ganized  group  begins  to  oppose  it. 

“There  are  a  great  number  of  cir¬ 
culators,  business  managers  and  pub¬ 
lishers  w’ho  see  great  danger  in  chang¬ 
ing  this  rule,”  they  wrote  in  a  state¬ 
ment  of  position  distributed  to  ICMA- 
ers.  The  statement  cited  threats  of  a 
return  to  “the  same  type  of  abuses  that 
existed  prior  to  1929  when  the  newspa¬ 
per  division  voted  to  ask  the  ABC 
board  to  establish  a  rule  that  would 
eliminate  bulk  sales  from  net  paid  .  .  .” 

The  two  men  pointed  out  that  con¬ 
tinuing  discussions  since  bulk  sales 
were  eliminated  from  the  net  paid  to¬ 
tals  pointed  out  many  of  the  problems 
that  would  spring  up  such  as  expenses 
and  unfair  competition  “a  big  step 
backward,”  is  how  they  characterized 
the  passage  of  such  a  rule. 


The  two  men  were  not  alone  at  the 
sales  conference.  Virgil  Fassio,  circula¬ 
tion  director  of  the  Chicago  Tribune, 
stated,  that  despite  his  city’s  high 
travel  volume  of  over  5.5  million  tour¬ 
ists  annually,  such  a  change  would 
open  up  the  city  for  a  competitive  bat¬ 
tle. 

He  explained,  “No  one  wants  to  be 
the  victim  of  a  judgment  call  by  one 
hotel  manager  that  affects  the  sale  of 
hundreds  of  papers  in  his  hotel  alone, 
because  in  a  competitive  picture,  the 
gap  just  doubles  by  the  number  sold 
on  this  judgment  call.”  Fassio  was  re¬ 
ferring  to  the  hotel  practice  of  leaving 
a  daily  newspaper  free  in  each  room 
as  an  added  service. 

Although  the  Tribune  might  benefit 
from  such  a  ruling.  Fassio  added,  “I’m 
convinced,  by  putting  any  selfish  in¬ 
terest  aside,  my  position  would  have 
been  the  same  at  all  stages  (of  his 
career) — namely,  to  maintain  the  in- 
tegritv  of  net  paid  circulation.” 

Jack  Patterson  of  the  Washington 
Post  also  agreed.  “Many  of  us  grew 
up  in  this  business  many  years  ago.  We 
can  remember  some  of  the  abuses  that 
were  practiced  to  gain  a  circulation 
advantage  and  I  would  hate  to  see  us 
revert  once  again  to  a  climate  of  some¬ 
thing  other  than  the  rules  as  they  now 
exist.” 

He  added  that  the  ABC  stands  first 
and  foremost  for  paid  circulation,  paid 
by  the  recipient  and  not  by  a  second 
or  third  partv.  “Those  that  would  like 
the  rule  relaxed  perhaps  didn’t  live 
through  the  big  circulation  wars  of  a 
few  years  ago.  I  do  not  w’ant  them  to 
return.” 

Such  give-away  circulation  paid  for 
bv  an  intermediary  Patterson  said 
“have  little  if  any  value  to  the  adver¬ 
tiser.” 

The  small  paper  point  of  view  was 
provided  bv  H.  Allen  Wamsley  of  the 
Midland  (Mich.)  Daily  News,  who  said, 
“liberalizing  the  bulk  sales  policy 
would  be  far  more  beneficial  to  the 
metropolitan  newspapers  than  to  those 
in  the  25,000  and  under  circulation  size. 
I  feel  that  any  changes  in  policv  should 
be  just  as  beneficial,  percentage  wise, 
to  the  smaller  papers  as  they  are  to 
the  larger  metropolitans.” 

At  the  San  Diego  Union,  Frank  Hill, 
circulation  director,  expressed  his  feel¬ 
ings  this  way:  “No,  let’s  enforce  what 
we  have  now.  Open  the  gates  on  bulk 
sales  and  you  have  trouble.  You  can’t 
be  fish  and  fowl.” 

“Any  serious  thought  along  these 
lines  would  be  absolutely  terrible,”  R. 
Duane  Cearlock  of  the  San  Antonio 
Light  said.  “I  can  picture  disaster  in  a 
competitive  situation.” 

And  Sid  Bordelon,  secretary-treas¬ 
urer  of  the  International  Newspaper 


Advertising  Executives,  gave  the  ad 
manager’s  position,  he  said  that  INAE 
members  “all  said  they  could  see  no 
value  in  their  sales  efforts  to  having 
this  extra  circulation,  mainly  because 
it  always  seems  to  be  suspect  and  news¬ 
papers  should  shy  away  from  any  de¬ 
vice  that  might  cast  doubt  on  their 
ABC  figures.”  He  was  speaking  of  re¬ 
cent  replies  he  had  received. 

Although  most  interviewers  stated 
they  could  not  believe  the  motion  was 
being  taken  seriously  by  the  ABC 
board  of  directors,  the  Committee 
Against  Revision  said  that  one  or  two 
newspaper  groups  were  strongly  be¬ 
hind  the  idea  this  year. 

Added  Merritt,  “this  subject  of  bulk 
sales  has  been  coming  up  periodically 
since  the  late  1920s  and  every  four  or 
five  years  circulation  men  and  pub¬ 
lishers  who  have  given  very  careful 
thought  to  the  subject  have  voted,  it 
down.  Today,  as  it  has  been  for  60 
years,  the  only  way  to  be  sure  the 
consumer  wants  the  paper  is  to  have 
him  pay  for  it,  then  we  know  our 
papers  are  being  read  and  are  of  value 
to  the  advertiser.’ 

Friend  said  he  would  work  vigor¬ 
ously  against  the  motion.  After  all, 
“how  does  a  daily  newspaper  compete 
against  shoppers  and  throwaways  if 
the  philosophy  of  net  paid  circulation 
is  destroyed?” 

• 

Colo,  high  court 
clears  reporter  of  libel 

The  Colorado  Supreme  Court  re¬ 
versed  part  of  an  earlier  decision  and 
ordered  libel  charges  dismissed  against 
a  reporter  for  the  Colorado  Springs 
Sun.  The  libel  judgment  against  the 
newspapers  was  allowed  to  stand  in 
an  opinion  issued  June  2. 

The  earlier  decision  had  affirmed  an 
award  by  the  district  court  of  $29,000 
in  compensatory  damages  and  $9,900 
in  exemplary  damages  against  both  re¬ 
porter  Doyle  Trent  and  the  publisher 
William  J.  Woestendiek.  The  Supreme 
Court  did  not  explain  why  it  had 
changed  its  mind.  Its  modification  ef¬ 
fects  only  the  status  of  the  defendants 
in  the  case  and  does  not  modify  the 
test  for  libel  developed  by  the  district 
court  in  making  its  ruling. 

The  case  involves  goods  allegedly 
stolen  from  a  vacant  home  in  Colorado 
Springs.  The  court  ruled  that  the  story 
in  the  Sun,  an  editorial  and  several 
letters  to  the  newspaper  libeled  the 
antique  store  owners. 

The  Supreme  Court’s  modification 
found  no  blame  in  Trent’s  reporting, 
but  ruled  there  was  sufficient  basis  to 
find  “reckless  disregard  on  the  part  of 
Woestendiek  and  the  Sun  in  the  pub¬ 
lication  of  the  defamatory  letters.” 

“Although  a  publisher  can  assume 
the  truth  of  facts  contained  in  his  re¬ 
porters’  stories  .  .  .  this  cannot  apply 
to  the  publication  of  the  letters. 
Woestendiek  —  and  only  Woestendiek 
— selected  the  letters  to  be  published,” 
the  court  said. 


EDITOR  8C  PUBLISHER  for  June  28,  1975 


13 


ANPA-NNA  urge 
rejection  of 
postal  rate  hike 

In  a  joint  brief,  the  American  News¬ 
paper  Publishers  Association  and  the 
National  Newspaper  Association  last 
week  urped  the  U.S.  Postal  Rate  Com¬ 
mission  to  reject  postal  rates  recently 
proposed  by  its  Administrative  Law 
Judpe.  Roth  groups  contend  the  recom¬ 
mendations  violate  historical  concepts 
of  postal  rate-makinp  and  would  stifle 
the  flow  of  information. 

The  law  judge,  Seymour  Wenner,  on 
May  28  proposed  cutting  the  first-class 
postal  rate  and  drastically  raising  the 
rate  of  all  other  classes,  including  the 
second  class  rates  for  mailing  news¬ 
papers. 

The  joint  brief  warned:  “The  Law 
Judge’s  decision  faces  American  news¬ 
papers  with  the  greatest  government 
threat  since  Colonial  times,  when  the 
press  was  subjected  to  possible  censor¬ 
ship  and  shutdown  by  King  George’s 
royal  governors.” 

It  said  further  that,  if  adopted, 
Wenner’s  decision  would  force  news¬ 
papers  out  of  the  mails.  The  brief  in¬ 
cluded  cost  charts  for  second  class 
postage  expenses  of  several  memlier 
newspapers.  A  comparison  of  1974  costs 
with  costs  at  Wenner’s  rates  shows 
increases  ranging  between  200  and 

r>oo%. 

For  instance,  postage  costs  at  the 
Tlurlivfjton  (Vt.)  Free  Press  for  1974 
amounted  to  $120,000.  The  Wenner 
rates  would  raise  those  costs  to  $366,- 
000,  or  20.5%  higher.  The  charts  show 
the  heaviest  impact  of  the  Wenner  rul¬ 
ing  would  be  felt  at  smaller  newspa¬ 
pers.  The  Essex  (Md.)  Times  had  mail 
costs  of  $1,143  last  year.  Under  the 
proposed  rates,  the  newspaper  would 
have  to  pay  $7,388  to  mail  an  equi¬ 
valent  volume,  a  546%  increase. 

The  ANPA/NNA  joint  brief  argued 
that  Wenner’s  rate-making  theories  are 
based  on  theories  adopted  by  two  other 
government  agencies,  only  to  lx?  aban¬ 
doned  later  as  impractical.  The  brief 
also  contended  the  judge’s  decision  re¬ 
flected.  his  lack  of  consideration  of  the 
point  that  first-call  mail,  as  a  required 
priority  service,  should  be  expected  to 
pay  more  than  his  space-weight  theories 
allow  for. 

“The  Law  Judge’s  own  formulae  are 
unsupported  by  findings  and  evidence,” 
the  brief  said.  “Their  imposition  after 
the  hearing  was  closed  makes  a  mock¬ 
ery  of  the  hearing  process  and  deprives 
mailers  of  due  process.” 

The  U.S.  Postal  Service  itself  cri¬ 
ticized  Wenner’s  proposals  last  week. 

According  to  Cyrus  H.  Favor,  gen¬ 
eral  manager  of  the  International  Cir¬ 
culation  Managers  Association,  about 
5.8%  of  national  newspaper  circulation 
was  mail  delivered  in  1974  as  com¬ 
pared  to  8.8%  in  1966.) 

The  Service’s  brief  said,  if  the  Wen¬ 


ner  recommendations  are  adopted,  it 
will  have  to  ask  Congress  for  at  least 
$.350  million  in  tax  funds  to  cover  the 
resultant  funds  shortage. 

The  brief  was  disparaging,  saying 
that  Wenner’s  proposals  discard  “with¬ 
out  explanation  a  large  part  of  the 
record,  ignore  without  comment  sub¬ 
stantial  evidence  that  is  contrary  to 
the  judge’s  untested  assertions,  and 
reach  beyond  the  record  where  neces¬ 
sary  to  achieve  the  desired  results.” 

It  also  said  Wenner  had  used  ac¬ 
counting  practices  “used  in  the  past 
to  regulate  rates  for  industries  that  are 
bankrupt  or  nearly  bankrupt,  and 
terms  adoption  of  such  practices  ‘pro- 


Old  Gannett  plant 
to  house  new  paper 

The  National  Courier,  a  national 
newspaper  containing  news  and  fea¬ 
tures,  editorials  and  comment  on  both 
secular  and  religious  affairs,  will  begin 
publication  in  Plainfield,  N.J.  this  Sep¬ 
tember. 

Dan  Malachuk,  a  publisher  of  re¬ 
ligious  books,  purchased  the  former  of¬ 
fices  of  the  Plainfield  (N.J.)  Courier 
News,  a  Gannett  Newspaper  that 
moved  into  a  new  plant  in  Bridgewater, 
N.J. 

Bob  G.  Slosser,  who  until  recently 
was  assistant  news  editor  in  the  Wash¬ 
ington  bureau  of  the  New  York  Times, 
is  editor  of  the  National  Courier.  He  is 
assembling  a  staff  of  25  or  30  corre¬ 
spondents.  Most  will  be  employed  on  a 
part-time  basis,  but  plans  call  for  full¬ 
time  reporters  in  New  York  and  Wash¬ 
ington. 

John  Lawling  is  feature  editor  and 
Robert  W.  Teichmann,  the  advertising 
director. 

The  paper  may  begin  as  a  bi-weekly. 
It  expects  an  initial  circulation  of  500,- 
000.  At  least  a  third  of  the  news  will 
be  devoted  to  religion,  with  emphasis 
on  covering  the  news  in  a  feature  style. 
• 

Not  a  first 

Editor  &  Piiblishkr  was  wrong  in  re¬ 
porting  that  Eleanore  Tremblay,  who 
was  elected  president  of  the  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Manager,  was  “possibly  the  first 
wmman  ever  to  head  a  national  news¬ 
paper  trade  association”  (E&P,  June 
21).  On  closer  check  of  E&P’s  library 
records,  it  was  found  that  two  women 
have  served  as  president  of  the  promo¬ 
tion  manager’s  association  —  Elsa  L. 
Staton  in  1937-38  when  it  was  called 
the  National  Newspaper  Promotion  As¬ 
sociation,  and  Pat  LaHatte  in  1970 
under  the  current  name  of  the  Inter¬ 
national  Newspaper  Promotion  As¬ 
sociation, 

• 

Political  ad  bill 

Gov’.  Brown  signed  into  law  legis¬ 
lation  requiring  that  paid  political  ad¬ 
vertisements  in  California  newspapers 
be  labeled  as  such. 


gress’.” 

One  flaw  the  Postal  Service  pointed 
out  in  Wenner’s  fee  schedule  is  that 
he  used  current  volume  figures  to  deter¬ 
mine  appropriate  rates  without  recog¬ 
nizing  that  new  rates  may  change  the 
volume  as  private  competitors,  like 
United  Parcel,  provide  competition. 

Formal  hearings  on  the  Wenner 
rates  are  set  for  July  7  and  the  Rate 
Commission  is  expected  to  announce  its 
decision  by  the  end  of  July.  The  Postal 
Service  Board  of  Governors  may  then 
accept  the  Commission’s  decision,  ap¬ 
peal  it  or,  if  a  vote  is  unanimous,  set 
its  own  rates. 

Liquor  assn,  denied 
plea  to  ban  price  ads 

Superior  Court  Judge  Ronald  La- 
gueux  denied  a  plea  for  a  preliminary 
injunction  that  would  prohibit  the 
Woonsocket  (R.I.)  Call  from  publishing 
the  price  of  liquor  from  Massachusetts 
stores  in  its  advertising  columns. 

The, action  had  been  brought  by  the 
Rhode  Island  Retail  Liquor  Stores  As¬ 
sociation  under  a  law  passed  by  the 
General  Assembly  at  the  last  session 
prohibiting  the  publishing  or  broad¬ 
casting  of  liquor  prices  in  Rhode  Island 
and  providing  penalties  for  what  it 
classified  as  a  misdemeanor. 

Judge  Lagueux  said  that  in  its  re¬ 
striction  of  the  media,  the  new  law 
would  probably  be  held  unconstitutional 
because  it  is  “an  abuse  of  the  police 
power  of  the  state”  and  “a  violation 
of  the  right  of  free  press,  under  the 
First  Amendment  to  the  U.S.  Consti¬ 
tution.” 

The  constitutionality  of  the  new  law 
has  been  challenged  by  six  Rhode  Is¬ 
land  newspapers  that  have  filed  suit 
in  U.S.  District  Court.  The  suit  has 
been  filed  on  behalf  of  publishers  of 
the  Woonsocket  Call,  Pawtucket  Times, 
Westerly  Sun,  Pawtuxet  Valley  Daily 
Times  and  Newport  Daily  News,  all 
daily  papers,  and  the  weekly  Bristol 
Phoenix. 

• 

Co-op  affidavit 
developed  for  stations 

The  Association  of  National  Adver¬ 
tisers  announced  last  week  a  new  co-op 
advertising  verification  form  for  use  by 
retailers  using  broadcast  commercials. 

The  system  employs  a  standard  af¬ 
fidavit  form  that  a  station,  upon  request 
by  a  retail  client,  stamps  on  commercial 
scripts  with  its  invoice  to  the  retailer, 
who  forwards  them  to  his  suppliers  for 
payment  of  co-op  claims. 

Robert  D.  Wilcox,  Armstrong  Cork 
Co.,  and  chairman  of  the  ANA  co-op 
ad  committee,  said  the  system  should 
lead  many  advertisers  to  allow  the  use 
of  co-op  funds  for  radio  and  tv.  In  the 
past,  many  disallowed  it  because  they 
had  no  way  of  being  sure  that  broad¬ 
cast  ads  had  run  as  retailers  claimed. 
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Circulation 

Carriers  look  for  ways 
to  improve  operations 


Recognizing  the  nationwide  decline  in 
newspaper  circulation,  a  group  of  inde¬ 
pendent  contract  carriers  for  the 
Kansas  City  Star  and  Times  decided  to 
do  something  about  it. 

Five  carriers,  with  the  full  coopera¬ 
tion  and  support  of  the  Kansas  City 
Star  circulation  department,  began  to 
discuss  their  business  and  found  that 
they  could  learn  from  each  other.  As 
the  discussions  continued,  they  began 
to  get  a  clear  picture  of  the  overall 
circulation  problem  and  the  role  of  the 
carrier  group  in  solving  it. 

What  they  saw  was  enough  to  con¬ 
vince  them  that  through  a  carefully 
directed  interchange  with  other  carriers 
they  could  forestall  the  circulation 
drain  by  not  only  gaining  new  cus¬ 
tomers,  but  by  holding  onto  the  ones 
they  already  have. 

With  this  notion,  the  five  carriers 
and  several  members  of  the  circulation 
department  spent  ever  two  hundred 
hours  each,  planning  and  executing 
what  was  to  become  the  Independent 
Contract  Carrier  Idea  Exchange. 

Five  committees,  totaling  twenty- 
three  carrier  members,  volunteering 
their  time  and  energies,  were  formed 
to  study  ideas  for  better  operations: 
Sales  Ideas;  Consumer  Relations  Ideas; 
Delivery  Service  Ideas;  Special  De¬ 
livery  Ideas;  and  Collection  Ideas.  Each 
committee  created  a  presentation  in¬ 
cluding  audio-visuals  and  sample 
materials  to  discuss  with  fellow  car¬ 
riers.  The  ideas  were  exchanged  in  two 
series  of  sessions  attended  by  about 
three  hundred  carriers  during  May  and 
June  at  the  Hotel  Muehlebach  in  down- 
to\\m  Kansas  City. 

Frank  Richardson,  an  independent 
contract  carrier,  who  is  head  of  the 
committee  on  Sales,  presented  some 
ideas  on  how  to  sell  subscriptions  and 
decrease  “skips”  without  an  apprecia¬ 
ble  increase  in  cost.  He  covered  phone 
solicitation  to  convert  splits  and  new 
prospects,  a  special  Bride  Program  and 
an  Apartment  Managers  Incentive  Pro¬ 
gram  so  new  the  ink  had  hardly  dried 
by  the  time  the  Exchange  got  under¬ 
way.  From  “door-to-door”  solicitation 
to  advertising  and  promotion,  Frank 
covered  what  the  Star  is  doing  to  help 
the  carriers  help  themselves  to  increase 
business. 

The  area  of  Consumer  Relations  and 
the  competition  from  other  media  (for 
the  consumer’s  time  and  money)  was 
covered  by  Walt  Bacher,  independent 
contract  carrier,  and  his  committee, 
and  though  they  may  have  talked  about 
smiles  and  sugar  coatings,  they  meant 
business.  And  the  business  of  business 
is  staying  in  business,  and  that  means 
not  only  arresting  a  decline,  but  mak¬ 
ing  some  gains  as  well.  “And  you  at¬ 
tract  more  bees  with  honey  than  vine¬ 


gar,”  as  Walt  put  it.  So  you  try  to 
make  friends  to  help  people.  And  you 
do  that  by  improving  written  and  spok¬ 
en  communications,  by  providing  good 
service  and  treating  people  like  you 
like  to  be  treated  yourself. 

Service  is  really  what  the  carrier 
has  to  sell.  He  doesn’t  produce  the  news¬ 
paper;  he  delivers  it,  and  his  success  or 
failure  may  depend  on  what  happens 
from  the  time  he  picks  up  his  bundles 
and  the  moment  the  subscriber  picks  up 
his  paper. 

Adolph  Boeschen,  independent  con¬ 
tract  carrier,  demonstrated  the  “do’s” 
and  “don’ts”  of  good  service,  and  along 
with  his  committee,  outlined  ideas  on 
delivery  preparation,  bundle  stops, 
motor  and  walking  routes,  vacation 
starts  and  stops,  the  “missed  paper”, 
etc.  And  there  is  no  doubt  that  the 
Star  will  keep  a  lot  of  customers  by 
simply  observing  the  consumer’s  need 
for  service. 

There  are  also  the  delivery  situations 
that  require  special  consideration.  In¬ 
stead  of  ignoring  them  or  trying  to 
treat  the  symptom  rather  than  the 
illness,  Tom  Gable,  independent  con¬ 
tract  carrier,  is  the  head  of  the  group 
that  looked  into  suggested  solutions  and 
ideas  on  profitable  operation  in  “prob¬ 
lem”  areas:  rack  sales;  hospital  and 
nursing  home  delivery;  consignments; 
and  apartment  delivery.  Their  goal: 
show  ways  to  avoid  hassles  while  de¬ 
veloping  increased  income  from  delivery 
sales,  too  often  avoided.  Tony  Fowler, 
independent  contract  carrier,  and  his 
carrier  committee  covered  collections 
from  record  keeping  to  personal  con¬ 
tact  with  consumer.  All  things  con¬ 
sidered,  this  is  where  it  happens,  where 
the  money  comes  in.  It  can  be  a  prob¬ 
lem,  or  just  a  matter  of  procedure. 

Tony  outlined  his  own  system: 
forms,  procedures,  everything.  His  ideas 
were  worth  hearing  because  his  system 
works.  He  is  a  successful  carrier  be¬ 
cause  he  pays  attention  to  details  and 
procedures  that  save  and  make  money 
for  him.  His  committee  presented  other 
ideas  on  statements  including  some 
new  designs  created  to  better  com¬ 
municate  with  the  customer  and  there¬ 
fore,  elicit  a  better  response.  There 
were  also  ideas  on  follow-up  procedures 
from  reminder  notices  to  what  to  do 
when  collections  become  a  problem,  plus 
tips  on  how  to  make  written  communi¬ 
cations  and  direct  contact  work  to¬ 
ward  expediting  cash  fiow. 

With  all  the  fact-finding  and  con¬ 
cept  development  said  and  done,  a 
significant  body  of  forms,  literature 
and  information  were  generated  in 
each  area.  All  of  this  was  organized 
into  color-coded  files  for  each  idea 
area  and  included  in  a  zippered  carry¬ 
ing  case  for  the  convenience  and  use  of 


those  in  attendance  at  the  Exchange. 

This  “Operations  Idea  Exchange 
Packet”  will  not  only  service  existing 
carriers,  but  will  be  constantly  up¬ 
dated  for  all  new  carriers  as  a  guide 
to  profitable  and  efficient  business  op¬ 
erations.  It  is  difficult  to  say  what  the 
net  effect  of  the  ideas,  meetings  and 
discussions  will  be,  but  it  will  be 
positive.  There  is  already  enough  evi¬ 
dence,  according  to  John  White,  circu¬ 
lation  manager  of  the  Star,  to  warrant 
early  planning  for  the  second  Indepen¬ 
dent  Contract  Carrier  Idea  Exchange. 

• 

Comic  sections  used 
in  3-way  split  test 

A  3-way  split-run  test  in  the  Color 
Comics  Sections  of  Ifi  major  newspa¬ 
pers  with  a  combined  circulation  of 
3.125,8.')5  was  used  by  the  National 
Home  .Assurance  Company  of  Valley 
Forge,  Pennsylvania,  in  the  June  15 
issue  of  the  newspapers. 

The  test  required  specially  designed 
and  constructed  equipment  to  produce 
the  3-way  split-run  at  the  Greater  Buf¬ 
falo  Press. 

The  perfect  3-way  test — A,  B  and  C 
— was  broken  down  as  follows : 

A)  a  two-page  advertisement  with  a 
return  envelope  adhered  to  it  offering  a 
health  insurance  plan  by  direct  mail 
thus  eliminating  private  agents. 

B)  the  same  two-page  advertisement 
with  a  do-it-yourself  cut-out  envelope. 

C)  a  six-page  pre-printed  insert 
booklet  and  return  envelope  with  the 
same  offer  as  in  the  two-page  advertise¬ 
ment. 

The  test  appeared  in  the  following 
newspapers  in  the  PUCK — The  Comic 
Weekly  Group:  Albany  Thnes-Union, 
Buffalo  Neivs,  Canton  Repository,  Day- 
ton  News,  Dayton  Journal-Herald,  Long 
Island  Press/Staten  Island  Advance, 
Newark  Star-Ledger,  Nyack  (Rockland, 
N.Y.)  Journal-News,  Syracuse  Herald- 
American/ Post-Standard,  Toledo  Blade 
and  Trenton  Times-Advertiser. 

It  also  appeared  in  the  METRO 
Comic  Group,  in  these  papers:  Akron 
Beacon- Journal,  Rochester  Democrat 
and  Chronicle  and  Buffalo  Courier-Ex¬ 
press. 

The  Valley  Forge  Associates,  Inc. 
was  the  agency  that  placed  the  business. 

• 

Pressmen  veto  pact 
at  Baltimore  papers 

The  Newspaper  Web  Pressmen’s  Lo¬ 
cal  31  AFL-CIO,  which  represents  press 
room  workers  at  the  Baltimore  Sunpa- 
pers  and  News  American,  have  rejected 
a  proposed  one-year  extension  of  their 
contract  by  a  116-to-56  vote. 

Robert  S.  Stallings,  local  president, 
said  after  the  vote  that  no  strike  or 
other  job  action  was  being  considered  at 
this  time  against  the  newspapers.  “We 
will  be  meeting  on  June  26  with  the 
publishers;  that’s  all  I  can  say  at  this 
point,”  he  said. 
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Weekly  editor 


Ga.  publisher-editor  ]  [ 
sticks  to  the  old  ways^i 


By  Audrey  Bledsoe 


In  his  regular  column  in  the  Doenin 
(Ga.)  Courier,  the  office  boy  confesses 
every  issue  that  he  needs  “just  one 
more”  edition  to  make  up  for  wasted 
time,  missed  boats,  and  unfinished  busi¬ 
ness.  The  “one  more”  issue  has  now 
mounted  up  to  almost  fifty-six  years  of 
publication,  and  the  columnist  is  Her¬ 
man  W.  “Woody”  Garrett,  not  only 
office  boy,  but  also  writer,  reporter,  ad¬ 
vertising  salesman,  printer,  editor,  and 
publisher  of  what  may  be  the  only  re- 
maininp:  hand  set  and  operated  press 
in  the  United  States. 

Advertised  as  “the  only  old  fashion 
newspaper  still  in  business  South  of 
the  North  Pole,”  the  Doerun  Courier 
is  an  institution  in  the  small  Southern 
hamlet  of  Doerun,  Georgia,  200  miles 
south  of  Atlanta.  Produced  entirely  by 
hand,  it  is  also  produced  entirely  by 
Garrett.  He  will  celebrate  his  90th 
birthday  August  4,  just  four  months  be¬ 
fore  he  runs  his  57th  anniversary  is¬ 
sue  of  the  Courier. 

A  wizened  little  man  who  dresses  in 
chambray  work  pants  cut  off  at  the 
knee  and  held  on  his  wiry  body  with 
twine  .suspenders,  Garrett  says  that 
journalism  is  his  “gift  and  talent”  al¬ 
though  he  came  to  it  late  and  by  acci¬ 
dent. 

Early  in  the  Christmas  season  of 
1919,  a  local  merchant  named  Allison 
stopped  in  the  barber  shop  next  door 
to  the  Courier  office  and  complained 
that  he  could  not  find  the  printer  to  run 
off  some  Christmas  advertising  signs 
for  him.  Talk  turned  to  the  rumors 
that  the  printer  was  habitually  late  and 
inefficient  because  of  a  drinking  prob¬ 
lem,  and  Allison  asked  Garrett,  then 
working  the  barber  shop,  why  he  didn’t 
buv  the  Courier  and  run  it  himself. 
When  Garrett  said  that  only  money 
stood  in  his  way,  the  merchant  agreed 
to  put  up  the  necessary  $1250  to  buy 
the  shop  if  Garrett  would  run  it.  Un¬ 
der  a  gentleman’s  agreement,  it  was 
understood  that  Garrett  would  pay  him 
back  when  he  could,  meanwhile  giving 
him  free  advei-tising  space  in  the  Cou¬ 
rier.  Not  having  a  perfect  command  of 
English,  Allison  tapped  the  side  of  his 
head  and  made  writing  motions  to  in¬ 
dicate  the  qualities  he  thought  would 
qualify  Garrett  for  the  position. 

His  faith  was  well  founded.  Helped 
at  first  by  a  “great  big  seventeen-year- 
old  apprentice  boy”  who  had  been  work¬ 
ing  in  the  office  and  by  a  sixteen-year- 
old  orphan  girl  who  had  somehow  taken 
up  there,  Garrett  put  his  first  edition 
of  the  Courier  out,  Friday,  December 
13,  1919.  Later  he  had  to  fire  the  ap¬ 
prentice  “Because  he  was  bad  to  shoot 
craps”  and  the  girl  ran  away.  By  Jan- 


Herman  W.  "Woody"  Garrett  operates  the  country  Campbell 
hand-operated  "Hoe  cylinder"  press,  to  run  off  400  copies  of  the 
Doerun  Courier.  Garrett  simultaneously  hand  cranks  the  ball  wheel, 
manipulates  the  sometimes  faulty  gripper  fork,  and  feeds  the  30x44 
4  news  stock  into  the  press. 
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56th  Anniversary  Front  Pago 

uary,  1920,  the  Courier  was  a  one  man 
concern. 

Garrett  talks  sometimes  of  finding 
procedure  and  even  talks  wistfully  of 
an  offset  operation.  But  he  admits, 
the  money  to  modernize  his  printing 
without  a  trace  of  self  pity,  that  “any- 
Iwdy’d  be  crazy  as  a  loon  to  sign  a 
twenty  year  loan  to  a  ninety-year-old 
man,  and  I’d  be  crazy  as  a  loon  to  ask 
for  one,”  and  his  quiet  competency  in 
the  office  reveals  a  loving  respect  for 
the  machines  which  are  older  than  he. 

If  he  had  some  lumber,  he  says  he 
would  fix  the  wooden  fioors  worn 
smooth  by  his  constant  shuffle  from  gal¬ 
ley  to  press,  and  he  thinks  sometimes 
about  white-washing  or  bricking  the  ink 
spattered  walls  with  their  heiroglyphic 
history  of  the  Courier’s  fifty-six  years. 
He  even  has  notions  of  throwing  out 
some  of  the  parchment-thin  and  yellow¬ 
ing  back  issues  which  line  the  walls. 
But  somehow  tradition  means  more 
than  progress. 

The  Country  Campbell  press  in  the 
back  printing  room  is  nearly  an  exten¬ 
sion  of  himself.  The  paper  guide-lines 


Garrett,  only  five-feet  four-inches  tall, 
stands  at  the  galley  and  proofs  a  set  page. 

In  a  familiar  pose,  Garrett  arranges  the 
type-set  lines  in  the  galley.  He  estimates 
spaces,  and  measures  with  a  well-worn  brass 
"stick."  (PHOTOS  BY  GENE  BLEDSOE) 

on  the  wooden  feed  board  are  his  own 
pencil  marks  on  positions  discovered 
by  years  of  use.  The  side  guide  is  a 
20-penny  nail.  The  shoofly  rigging  is 
woven  elastic  spanning  the  cylinder. 
The  grippers  have  been  fattened  with 
tape  to  make  them  grab  the  sheets  and 
carry  them  through  the  printing  cycle. 
The  w’ood  fork  fly  delivery  has  been 
whittled  by  hand. 

The  Courier  consists  of  four-pages 
of  news,  advertising,  editorials,  and 
Garrett’s  homespun  philosophy  and 
“Irish  wit.”  Probably  two-thirds  of  the 
space  is  devoted  to  advertising,  since 
the  forty-cents  a  column  inch  rate  is 
such  a  bargain  for  local  and  nearby 
Moultrie  merchants.  Many  of  the  ads 
are  written  by  Garrett  himself,  and 
continue  the  poor  Richard  philosophy 
of  the  copy. 

Garrett  says  that  his  newspaper  cov¬ 
ers  “news  and  devilment  and  that,”  but 
(Continued  on  page  26) 
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Does  your  clas^fied  ad  operation 
turn  out  more  wastepaper 
than  newspaper? 

Too  many  papers  still  handle  their  clas-  fast,  updating  700  classified  ads  per  hour,  in  your  working  environment, 
sified  ads  the  way  they  did  fifty  years  ago,  PROfile  can  reduce  your  cut  and  paste  If  you’d  like  to  see  more  newspaper 

slowly  and  inefficiently,  burning  up  time  by  as  much  as  90%.  Ads  are  com-  and  less  waste  paper  coming  from  your 
thousands  of  hours  a  year,  and  generat-  posed  and  corrected  on  the  CRT  screen,  classified  ad  operations,  you  should  be 
ing  tons  of  waste  paper.  so  what  you  see  is  what  you  get.  Your  using  a  PROfile.  It’s  the  latest  in  a  long 

AKI’s  new  PROfile,  a  merging  and  up-  typesetter  delivers  complete  and  updated  line  of  profit  makers  from  AKI. 
dating  terminal,  has  changed  all  that,  galleys  of  ads  in  the  sequence  you  desire.  For  full  information  on  PROfile,  and 
PROfile  is  a  high-speed  magtape  process-  freeing  valuable  man-hours  now  lost  in  the  entire  PROseries,  write  AKI,  4200 
ing  terminal  designed  specially  for  han-  class-ad  cutting  and  pasting.  150th  N.E.,  RWmond,  Washington 

dling  classified  “‘ads.  It  delivers  many  of  There  is  no  machine  on  the  market  98052. 
the  important  advantages  of  a  fully  com-  comparable  to  PROfile.  It  is  smaller,  fast- 
puterized  on-line  system,  but  at  a  price  er,  more  competent  and  lower  priced 
the  smallest  daily  can  afford.  than  has  previously  been  possible.  And 

Th6  PROfile  will  stop,  start,  skip  and  kill  you  will  immediately  benefit  from 
automatically  using  the  date  code  as-  PROfile’s  production  advantages  with 
signed  to  each  ad.  And  PROfile  does  it  very  little  change  or  retraining  required 


Eric  R.  Rinehimer,  former  staff 
writer  for  the  Wyoming  Valley  Ob¬ 
server  in  Wilkes-Barre,  Pa. — named 
editor  of  the  Hazelton  (Pa.)  Patriot, 
a  new  weekly  published  by  Raymond 
V.  Li.nares,  former  director  of  adver¬ 
tising,  circulation  for  the  Greenstreet 
News  in  Dallas,  Pa. 

*  *  * 

Pieter  W.  Van  Bennekom,  30,  has 
been  appointed  UPI  manager  for  Co¬ 
lombia  and  will  be  based  in  Bogota. 

*  *  * 

Robert  S.  Hamilton,  executive  vice- 
president  and  general  manager  of 
Springfield  (Ohio)  Newspapers  Inc. — 
promoted  to  president  of  the  company. 
John  E.  Black,  assistant  general  man¬ 
ager  of  the  Cox-owned  newspapers — 
named  to  succeed  Hamilton  as  executive 
vicepresident  and  general  manager. 

*  *  * 

William  R.  Hesse,  former  president 
of  Benton  &  Bowles — to  join  the 
American  Association  of  Advertising 
Agencies  as  senior  vicepresident  in  the 
Washington  office. 

*  *  * 

Charles  E.  Glover,  executive  vice- 
president  and  general  manager  of  Day- 
ton  Newspapers  Inc. — named  president 
of  DNI,  succeeding  Daniel  J.  Maho¬ 
ney  Jr.  who  will  leave  this  fall  to  over¬ 
see  the  Florida  publishing  operations  of 
Cox  Enterprises  Inc.  David  E.  East¬ 
erly,  DNI  business  manager — elevated 
to  executive  vicepresident  and  general 
manager,  and  Robert  H.  Musselman 
Jr.,  controller — promoted  to  business 
manager  while  retaining  controller  re¬ 
sponsibility. 

♦  ♦  ♦ 

Jack  L.  DiGiovanni,  New  York 
News  auditor — awarded  an  MBA  de-. 
gree  with  honors  from  Pace  Univer¬ 
sity. 

*  ♦  ♦ 

Alma  Bowen,  family  news  editor  of 
the  Gainesville  (Ga.)  Times — named 
district  editor  succeeding  Bimbo 
Brewi:r,  who  resigned  to  accept  a  po¬ 
sition  as  public  relations  director  of 
Brenau  College.  Pat  French,  editor  of 
Leisure — to  family  news  editor,  and 
Tina  Carlson,  an  administrative  as¬ 
sistant  with  the  American  Red  Cross 
in  Atlanta — joined  the  staff  as  editor 
of  Leisure. 


news-people 


Christiansen  Roth  Batten 


Three  new  group  VPs  named  by  Knight-Ridder 

An  exansion  of  the  group  system  of  Southeast.  The  newspapers  in  this 
coordinating  business  operations  of  its  group  are:  Boca  Raton  News,  Braden- 
newspapers  was  announced  by  Knight-  ton  Herald,  Boulder  Daily  Camera,  Tal- 
Ridder  Newspapers,  Inc.  lakassee  Democrat,  Macon  Telegraph 

Under  the  modified  system,  approved  &  News,  Aberdeen  American  News, 

by  the  board  of  directors  at  its  quart-  Columbus  Ledger  &  Enquirer,  Grand 

erly  meeting  in  St.  Paul,  Minn.  (June  Forks  Herald  and  Florida  suburban 
19),  business  operations  of  the  com-  newspapers. 

pany’s  daily  newspapers  will  be  co-  Jurgensmeyer  is  vicepresident/opera- 
ordinated  by  three  operational  vice-  tions  for  the  group  of  larger  news- 

presidents.  papers  in  the  East  and  Mid-West,  in- 

Norman  J.  Christiansen  was  named  eluding  the  Miami  Herald,  Akron  Bea- 
vicepresident/operations  for  the  West-  con  Journal,  Wichita  Eagle  &  Beacon, 
ern  Group,  joining  Hal  J.  Jurgensmeyer  Detroit  Free  Press,  Philadelphia  In- 
and  John  E.  McMullan,  who  have  func-  quirer  &  Daily  News  and  Charlotte 
tioned  in  that  capacity  with  the  original  Observer  &  News. 

Knight  Newspapers.  The  newspapers  in  Derick  J.  Daniels,  vicepresident/news 
this  group  are:  St.  Paul  Pioneer-Press  for  the  original  Knight  Newspapers, 
&  Dispatch,  Gary  Post-Tribune,  Duluth  continues  in  that  capacity. 
News-Tribune  &  Herald,  Lexington  Ralph  S,  Roth,  production  director 
Herald  &  Leader,  Long  Beach  Indepen-  for  Ridder  Publications,  Inc.,  was  elect- 
dent  &  Press-Telegram,  Pasadena  Star-  ed  vicepresident/production  of  Knight- 
News,  San  Jose  Mercury  &  News  and  Ridder  Newspapers,  Inc.,  with  responsi- 
the  company’s  California  suburban  bility  for  research,  production,  data 

newspapers.  processing  and  management  engineer- 

James  K.  Batten  was  elected  a  jnp  functions  at  the  corporate  level. 
Knight-Ridder  vicepresident  as  the  ed-  Roth  will  move  his  base  from  Den- 
itorial  counterpart  of  McMullan,  vice-  ^o  Miami,  headquarters  of  Knight- 

president/operations  for  an  expanded  Ridder.  Batten  will  also  move  to  Miami 
group  of  medium  and  small  newspapers*  later  this  summer, 
largely  located  in  the  Mid-West  and  Christiansen,  publisher  of  the  Boul- 


Marketing  Liquor' 


Should  be  part  of  your  str 
Ask  us.  You'll  be  glad  yoi 

ategy. 

J  did. 

(Crie 

Morning  Evening  Sunday 

TIMES  PUBLISHING  CO  12th  &  Sossafros  Sts .  Erie,  Pa  .  16501 
Represented  by  Story  &  Kelly  Smith,  Inc 
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der,  (Colo.)  Daily  Camera,  will  move 
to  St.  Paul,  Minnesota,  and  work 
directly  with  Bernard  H.  Ridder,  Jr., 
vicechairman  of  Knight-Ridder,  in  co¬ 
ordinating  operations  of  the  Western 
{Continued  on  next  page) 
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Group.  For  the  time  being,  he  will 
continue  as  publisher  of  the  Daily 
Camera. 

Christiansen  began  his  newspaper 
career  in  1954  joining  the  labor  re¬ 
lations  staff  of  the  American  News¬ 
paper  Publishers  Association.  Before 
that  he  was  a  special  agent  of  the 
Federal  Bureau  of  Investigation  for 
six  years. 

In  1959  he  was  employed  by  the 
Gannett  organization  serving  as  man¬ 
ager  of  labor  relations  from  1959  to 
1963;  assistant  publisher  of  the  Cam¬ 
den,  (N.J.)  Courier-Post,  1963-1965  and 
assistant  general  manager  of  the  West- 
chester-Rockland  Newspaper  group. 

Moving  to  Bidder  Publications,  Inc., 
in  1967,  Christiansen  was  general  man¬ 
ager  of  the  company’s  Duluth  news¬ 
papers  before  being  named  president 
and  publisher  of  the  Daily  Camera  in 
1969. 

Batten,  who  has  been  working  as 
executive  editor  of  the  Charlotte  Ob¬ 
server  since  1972,  began  his  reporting 
career  with  the  Observer  in  1957.  In 
1965  he  became  the  Observer’s  Wash¬ 
ington  correspondent  and  in  1969  was 
named  national  correspondent  for 
Knight  Newspapers. 

Batten  worked  as  assistant  city  ed¬ 
itor  of  Knight’s  Detroit  Free  Press  in 
1970-72  before  returning  to  Charlotte. 

Roth,  worked  eight  years  for  the 
Mergenthaler  Linotype  Company.  He 
later  moved  to  the  St.  Paul  Dispatch 
and  Pioneer  Press  as  assistant  produc¬ 
tion  manager. 

In  1959,  Roth  became  business  man¬ 
ager  of  the  Grand  Forks  Herald  and 
was  promoted  successively  to  general 
manager,  associate  publisher  and  vice- 
president  and  publisher  and  president. 
In  1972,  Roth  became  production  di¬ 
rector  of  Bidder  Publications,  Inc. 

• 

Robert  L.  Livingston,  a  member  of 
the  National  Gay  Task  Force — named 
publisher  of  (MORE),  the  monthly 
critical  review  of  the  media,  succeeding 
William  Woodward  III,  who  recently 
was  named  deputy  superintendent  of 
banks  for  New  York  State. 


ws 

Pam  D.  Ginsbach,  a  copy  editor  for 
the  Arizona  Daily  Star  from  1968-69, 
and  a  Georgetown  University  staff 
writer  since  1972 — promoted  to  director 
of  the  university’s  news  bureau. 

*  *  * 

Paul  A.  Bernier,  a  staff  reporter — 
promoted  to  manager  editor  of  the  Fall 
River  (Mass.)  Herald  News,  succeed¬ 
ing  the  late  Thomas  Brindley. 

♦  ♦  ♦ 

John  Saar,  Washington  Post  re¬ 
porter  since  January,  1973 — named  the 
paper’s  Tokyo  correspondent  to  succeed 
Don  Oberdorker,  who  will  return  to 
the  national  staff. 

*  *  * 

Delbert  Willis,  editor  of  the  Fort 
Worth  Press,  which  suspended  publica¬ 
tion  last  month,  reports  new  jobs  have 
been  secured  by  19  fulltime  editorial 
people,  as  follows: 


STEVE  BLOW,  reporter — to  Corpus  Christi 
Caller-Times ; 

JACK  BRENNAN,  sports — to  Memphis  Press- 
Scimitar; 

JIM  BROWDER,  assistant  m.e. — to  American 
Issues  Forum,  Tarrant  County  Jr.  College; 

CHERYL  COGGINS,  reporter— to  Lubbock 
Avatanche-J  ournal ; 

RICH.ARD  COLE,  reporter — to  Corsicana  Sun; 

STEVE  EDMONDS,  photographer — to  Six 
Flags  .\musement  I’ark; 

FLORA  WHITE  reporter — to  Washington  bu¬ 
reau,  Ohio  Scripps-Howard  Newspapers: 

GENE  GORDON,  photographer — to  Fort  IVorth 
Star-Telegram; 

JACK  MOSELY,  managing  editor — to  El  Paso 
Herald-Post ; 

JIM  NEAL,  Sunday  editor — to  Fullerton  (Calif.) 
Tribune; 

G-'\RY  NEWSOM,  sports — to  Evansville  Sunday 
Courier  .and  News; 

PAT  PATRICK,  reporter — to  Rocky  Mountain 
News ; 

LARRY  POWELL,  copy  desk— to  Dallas-FW 
Daily  News-Texan  papers; 

PAT  REMICK,  reporter— to  Lubbock  Avalanche- 
Journal  ; 

STEVE  SELLERS,  reporter — to  graduate  school. 
North  Texas  State; 

TOM  SIEGFRIED,  staffer — to  Cleveland  Press; 

BOB  TRIMBLE,  news  editor — to  Dallas  News 
as  assistant  city  editor; 

M.\X  WOODFIN,  reporter — to  Rocky  Mountain 
Nt-tvs; 

RICK  YOUNG,  photographer — to  Dallas  Morn¬ 
ing  News. 


Executive  city  editor,  Mary  Crutch- 
iffi,  amusements  editor  Jack  Gordon, 
action  desk  columnist  Marvin  Garrett, 
and  editorial  secretary  Bernice  Hanna 
were  offered  retirement.  Willis  said  five 
editorial  staffers  still  are  unplaced. 


E.  Bartlett  Barnes,  publisher,  Bris¬ 
tol  (Conn.)  Press — re-elected  to  board 
of  directors,  American  Clock  &  Watch 
Museum,  Bristol. 

*  ♦  « 

Herbert  M.  Peterson,  former  gen¬ 
eral  manager.  New  Britain  (Conn.) 
Herald — elected  to  board  of  directors. 
Herald  Publishing  Co. 

*  *  * 

Richard  Hyatt  has  been  named  as¬ 
sociate  editor  of  the  Columbus  (Ga.) 
Enquirer. 

*  it  * 

Reginald  M.  Colby,  publisher,  Lit¬ 
tleton  (N.H.)  Courier  and  president  of 
the  New  Hampshire  Weekly  Publisher’s 
Association — received  a  Granite  State 
Award  from  Plymouth  State  College. 

’  ♦  ♦  * 

J.  Warren  McClure,  director,  Gan¬ 
nett  Newspapers,  who  took  early  retire¬ 
ment  from  his  position  as  vicepresi¬ 
dent/marketing  on  May  1 — received  an 
honorary  Doctor  of  Mass  Communica¬ 
tions  degree  at  Ohio  University,  his 
alma  mater. 

*  >i<  * 

Ch.\rles  R.  McDowell  Jr.,  columnist 
for  the  Richmond  (Va.)  Times-Dis- 
patch — received  Doctor  of  Letters  de¬ 
gree  at  Washington  and  Lee  Univer¬ 
sity. 

*  *  * 

Katharine  Graham,  publisher, 
Washington  Post — received  an  honor¬ 
ary  degree  at  Michigan  State  Univer¬ 
sity. 

♦  ♦  ♦ 

Len  Kolasinski,  executive  editor. 
New  Castle  (Pa.)  News — elected  presi¬ 
dent  of  the  Pennsylvania  Society  of 
Newspaper  Editors. 

*  *  * 

Lewis  C.  Fay,  head  of  the  Depart¬ 
ment  of  Journalism,  Texas  Christian 
University,  Fort  Worth — retired. 

it  ♦  * 

Randy  Harbor,  who  has  been  cover¬ 
ing  George  Wallace  for  UPI  for  the 
last  two  years — named  regional  execu¬ 
tive  in  charge  of  marketing  efforts  in 
Georgia  for  the  wire  service. 

*  it  * 

Mrs.  Sharon  Mitrovgenis  —  from 
Accent  of  Living  editor  to  news  editor 
of  the  Daily  McAlester  (Okla.)  Demo¬ 
crat. 

it  it  it 


Fane  L.  Burt,  managing  editor  of 
the  San  Antonio  News — named  manag¬ 
ing  editor  of  the  San  Antonio  Express 
and  Saturday  Express-News  in  a  reas¬ 
signment  of  news  executives.  Bert 
Wise,  city  editor  of  the  News — named 
managing  editor  of  the  News.  George 
Carmack,  editorial  page  editor  of  the 
News— named  associate  editor  of  the 
Express  and  Express-News.  Sterlin 
Holmesly,  managing  editor  of  the  Ex¬ 
press — appointed  editor  of  the  editorial 
pages  of  the  News. 

*  *  * 

Jerry  Landay,  national  affairs 
writer  and  editor  for  the  New  York 
Times — joined  CBS  Radio  as  a  news 
correspondent  to  anchor  news-on-the- 
hour  broadcasts  on  the  network. 


John  H.  Hayward,  a  Frank  Gannett 
Newspaperboy  Scholarship  winner  in 
196.5 — appointed  city  circulation  man¬ 
ager  for  Madison  Newspapers  Inc. 

We  deliver, 

W^NOLAN-JAMPOL  INC. 

Rome,  New  York  13440 
Jr  (315)  336-3100 


Michael  C.  Walter,  editor.  Apple- 
ton  (Wise.)  Post-Crescent  Fox  Cities 
editor — named  news  editor  and  Arlen 
Boardman,  business/labor  editor  — 
named  editor. 
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Adman  sees  boom  in  co-op 
with  repeal  of  Fair  Trade 


By  John  Soloway 

Now  that  Gov.  Byrne  has  kayoed 
New  Jersey’s  37-year-old  Fair  Trade 
Act,  the  retailing  evolution  is  embark¬ 
ing  on  a  new  era. 

For  the  consumer,  rescinding  of  Fair 
Trade  legislation  means  lower  prices 
for  big-ticket  items.  For  the  retailer, 
the  manufacturer  who  had  imposed 
“suggested”  prices  and  the  advertising 
me<iia,  it  means  a  whole  new  game  plan 
in  the  Garden  State  and  points  north, 
south  and  west. 

From  the  think  tank  of  Ardrey  Inc., 
an  Edison  Township-based  communica¬ 
tions  complex,  comes  the  message  of 
what’s  ahead,  as  foreseen  by  the  nation¬ 
al  Ed  Libov  Associates,  an  agency  of 
marketing  and  advertising  talent  speci¬ 
alizing  in  retail  merchandising. 


•  And  newspapers  as  the  advertising 
medium  will  come  more  strongly  to  the 
fore,  taking  the  play  away  from  nation¬ 
al  magazines  and  TV  network  cam¬ 
paigns. 

Now,  in  the  world  without  Fair 
Trade,  market  planning  will  orignate 
at  the  local  level  and  ripple  outward 
rather  than  the  other  way  around. 

“Manufacturers,”  says  Ed  Libov, 
“will  put  more  of  their  funds  into  co-op 
programs  that  support  the  local  re¬ 
tailers  and  will  have  to  develop  pro¬ 
grams  that  local  retailers  will  accept. 
They  no  longer  can  go  it  alone.” 

The  merchandising  whiz  estimates 
that  the  demise  of  Fair  Trade  would 
increase  the  fund  of  co-op  dollars 
available  to  retailers  by  some  33  per 

Advertising 


cent,  to  $4  billion  a  year. 

What  is  required,  he  went  on,  is  that 
the  manufacturer  acquire  the  know-how 
to  plan  and  execute  co-op  campaigns 
which  will  meet  pinpointed  local  or 
regional  needs. 

In  addition  to  the  impact  on  Fair 
Trade  manufacturers  and  retailers 
handling  their  merchandise,  the  demise 
of  the  depression-bom  Fair  Trade  reg¬ 
ulations  will  have  a  beneficial  effect  on 
consumers  and  most  retail  outlets,  pre¬ 
dicts  Libov. 

“Consumer  prices  will  certainly  be 
rolled  back  for  competitive  reasons  on 
a  wide  range  of  products,  particularly 
home  appliances,  radios  and  tv  sets, 
housewares,  wearing  apparel,  cosmetics 
and  health  care  products — virtually  all 
categories  except  food.” 

Among  other  retailing  enterprises, 
the  Libov  firm  directs  segments  of  ad 
campaigns  for  Two  Guys  and  Builders 
Emporium,  the  giant  operations  of 
Vornado  Inc. 


Accoriding  to  Ed  Libov,  the  entire 
concept  of  retail  marketing  will  under¬ 
go  a  fundamental  shift  toward  greater 
control  at  the  local  level. 


Ad  sales  triumphs  only 


Evaluating  both  the  New  Jersey  and 
the  national  scenes,  the  Libov  Associ¬ 
ates  chief  executive  predicts: 

“A  mad  scramble  is  certain.”  In  the 
process,  here’s  what’s  apt  to  happen : 

•  Name-brand  manufacturers,  no 
longer  enabled  by  Fair  Trade  laws  to 
assure  their  outlets  a  set  profit  margin, 
will  now  have  to  fight — market  by 
market — for  shelf  space. 

•  Additionally,  such  manufacturers 
will  find  their  products  being  discounted 
too. 

•  Aggressive  retailers  will  find  more 
products  and  more  “cooperative”  adver¬ 
tising  funds  more  available. 


This  is  a  reprint  of  John  Soloway’s 
“jersey  Business”  column  which  ap¬ 
peared  in  the  Sunday  Star-Ledger,  New¬ 
ark,  N.J.  Soloway’s  column  appears  in 
the  Star-Ledger  three  times  a  week. 

Keep  yourself  up-to-date 
with  what  f'oes  on  in 
AUSTRALIA  by  subscribing  to 

ADVERTISING  NEWS 

(Publisher  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the  com¬ 
munications  industry. 


Advertising  News 

432-434  Elizabeth  St..  Surry  Hills, 

Sydney,  Australia  2010. 

Sand  a  copy  of  each  issue  for  one  year, 
including  FREE: — 

Guide  to  Clients  and  Agencies  (March,  Sep¬ 
tember) 

Guide  to  Agencies  and  Clients  (June,  Decem¬ 
ber) 

Agencies'  Annual  Billings  (May) 

National  Advertisers'  List  (August) 

Annual  Subscription — U.S.A..  $A30.00.  Payment 
must  be  made  by  bank  draft  in  Australian 
currency. 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  .  ZIP  . 


By  Darrell  Leo 


temporary,  warns  Sieves 


Advertising  sales  successes  scored  by 
newspapers  with  national  companies  in¬ 
volved  in  couponing,  air  transportation 
and  auto  manufacturing  should  not  be 
overestimated,  warned  Marvin  Sloves, 
president  of  the  Scali,  McCabe,  Sloves 
agency  in  New  York. 

Speaking  to  the  New  York  chapter 
of  the  Newspaper  Advertising  Sales 
Association,  Sloves  warned  representa¬ 
tives  that  these  successes  while  im¬ 
pressive  have  Ijeen  brought  to  news¬ 
papers  via  the  recession.  And  when, 
the  recession  ends,  many  advertisers 
will  shift  back  to  television  only  sched¬ 
ules,  he  said. 

“I  understand  .  .  .  that  the  great 
package  goods  companies  in  1975  are 
doing  much  more  couponing  to  move 
product  and,  of  course,  newspapers  are 
the  beneficiaries  of  this  trend.  Also  I 


Marvin  Sloves 


hear  and  observe  that  airlines  des-  sure  the  airlines  will  again  be  convinced 


perately  in  need  of  increasing  their  of  the  appropriateness  of  so-called  des- 
load  factors  on  available  air  craft  are  tination  advertising.  .  .  .  And,  of  course. 


turning  more  and  more  to  newspapers. 
And,  of  course,  the  ubiquitous  automo¬ 
bile  companies,  particularly  this  year 
with  the  aid  of  local  dealer  funds,  have 
rediscovered  the  newspaper  as  a  viable 
national  medium  to  sell  cars.” 


our  friends  in  the  automobile  business 
will  as  soon  as  business  gets  better  and 
as  soon  as  floor  traffic  picks  up  in  the 
auto  showrooms  around  the  country, 
return  to  those  bluffs  overlooking  the 
Grand  Canyon,  with  their  shiny  new. 


albeit  smaller  cars. 


Back  to  the  tube 

But,  he  added,  “.  .  .  I  must  tell  you 
the  recession  will  end  and  the  great 
package  goods  companies  will  have  sec¬ 
ond  thoughts  about  couponing  on  a 
massive  scale  or  if  they  don’t  their  ad¬ 
vertising  agencies  who  have  a  vested  in¬ 
terest  in  the  electronic  media,  will  con¬ 
vince  them  about  the  long-range  inap¬ 
propriateness  of  couponing.  And,  to  be 


“And,  then  where  will  the  newspaper 
industry  be?”  he  asked. 

Sloves  said  the  apparent  change  in 
heart  toward  newspapers  by  advertis¬ 
ing  giants  was  for  the  wrong  reason 
and  probably  only  temporary. 

Urged  re-evaluation 

Urging  that  newspapers  re-evaluate 
(Continued  on  page  21) 
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(Continued  from  page  20) 
their  selling  techniques,  he  warned  that 
the  small  retailer — the  stronghold  of 
most  newspaper  ad  sales — may  someday 
leave  print  for  tv. 

“I  cannot  tell  you  how  many  small 
companies,  in  new  business  meetings, 
some  retail,  some  industrial,  talk  to  us 
.  .  .  longingly  of  getting  onto  tv  and 
out  of  newspapers,”  he  said.  “They 
don’t  know  why  they  believe  this  would 
be  good  for  them  and  more  impor¬ 
tantly  they  look  at  the  use  of  newspa¬ 
pers  on  their  part  as  a  function  of 
their  size  .  .  .” 

Sloves  whose  company  handles  Per¬ 
due  Chickens,  Barney’s  Mens  Store  and 
Volvo  autos  pointedly  told  NASA  mem¬ 
bers,  “What  I’m  really  trying  to  say 
today  is  that  1975-76  may  be  a  very 
crucial  period;  for  the  relationship  of 
the  advertising  business  of  any  media 
over  a  long  period  of  time  is  not  how 
cheap  it  is  or  how  many  people  it 
reaches,  per  se,  but  how  effectively  it 
sells  a  product,  any  product.” 

“I  believe  that  newspapers  are  a  vi¬ 
able  national  medium  for  national  ad¬ 
vertisers  who  think  like  intelligent  mar¬ 
keting  men  and  want  to  do  relevant  ad¬ 
vertising  to  sell  their  client  products.” 

Not  at  war 

He  added,  “We  do  not  believe  that 
the  newspaper  industry  is  in  any  kind 
of  war  with  the  electronic  media.  In 


dustry  may  be  at  w’ar  with  itself  be¬ 
cause  it  hasn’t  really  defined  its  indus¬ 
trywide  role  in  light  of  the  changes  in 
the  media  marketplace.  Your  industry 
doesn’t  understand  the  creative  revolu¬ 
tion  that  has  taken  place  in  the  last 
decade  in  the  advertising  agency  busi¬ 
ness  .  .  .” 

This  misunderstanding  has  led  many 
a  retailer  to  tv.  “.  .  .  we  must  be  really 
honest  and  accept  the  fact  that  every- 
time  a  great  retail  company  succeeds 
on  tv,  a  little  piece  of  the  newspaper 
as  media  soul  is  taken  away.” 

To  avoid  this,  Sloves  gave  some  sug¬ 
gestions: 

— Don’t  tell  how  good  coupon  adver¬ 
tising  is  and  how  only  newspapers  are 
available  efficiently  for  this  kind  of 
advertising.  Tell  us  how  to  do  great 
relevant  advertising  with  a  coupon  in 
it,  or  tell  us  that  newspapers  are  a  me¬ 
dia  that  can  take  tv  and  radio  images 
and  give  them  depth  and  immediacy. 

— Don’t  tell  me  how  local  newspapers 
are.  “I’m  not  interested  in  being  pro¬ 
vincial  or  unsophisticated,  which  is 
what  too  often  local  means  to  me  rep¬ 
resenting  national  advertisers,”  he  said. 
“I’m  also  not  interested  in  how  retail 
oriented  newspapers  are.  If  I  am  a 
national  advertiser  the  last  thing  I 
want  to  hear  is  that  a  potential  media, 
which  by  the  way,  gets  most  of  its 
news  from  national  wire  services,  has 
a  better  understanding  of  the  local 
market  than  I  have.” 


diate  contact  with  the  consumer  on  a 
daily  basis  .  .  .” 

Sloves  summarized,  “.  .  .  the  news¬ 
paper  advertising  industry  must  un¬ 
derstand  the  wants  of  your  market  be¬ 
fore  it’s  too  late.  You  have  to  define 
where  you  want  to  be  in  the  years  to 
come,  who  should  take  you  there  and 
how  to  get  there,  and  I’m  not  talking 
about  dollars.” 

• 

Westchester  media 
donate  space  for 
ad  club  auction 

The  Advertising  Club  of  Westchester 
had  some  unusual  gifts  slated  for  its 
annual  sum.mer  picnic  held  at  Sheno- 
rock  Shore  Club  in  Rye,  N.Y.,  this  week 
(June  20).  The  gifts  were  space  and 
time  donated  by  the  club’s  media  associ¬ 
ate  members. 

Highlighted  in  the  form  of  an  auc¬ 
tion,  the  ACW  sold  a  1,000  line  ad  in 
any  of  the  Westchester  Rockland  News¬ 
papers  Inc.,  part  of  the  Gannett  News¬ 
papers  Inc.,  Also  auctioned  off  were  ads 
in  the  Mt.  Kisco  Patent  Trader,  Peek- 
skill  Evening  Star,  the  Catholic  Neivs, 
Stock  Market,  Westchester  Business 
Journal  and  Westchester  Magazine. 

Time  was  also  auctioned  off,  gratis 
WFAS,  WVIP,  WVOX,  WRNW  and 
WHUD.  Total  value  of  the  donations 


reality  I  believe  that  the  newspaper  in-  — “What  a  newspaper  has  is  imme-  w’as  $7,703. 


□  ^s,  I  am  interested  in 
immediately  increasing 
Classified  Advertising 
sales  &  profits. 

□  No,  I  am  not  interested. 

Would  any  Classified  Advertising  Manager  worth  his 
salt  check  the  lower  hox?  Oddly  enough,  many  unwittingly 
do.  What  about  you? 

All  economic  indicators  point  to  a  late  1975  recovery. 
Are  you  planning  now  to  get  your  share  of  local  ad  dollars? 

Classified  International  Advertising  Services  can  help 
pave  the  way  to  increased  profits  and  sales.  Original  artwork 
and  copy.  Reprtxluced  classified  ads  from  around  the  country. 
Our  famous  Executive  Letter.  And  in  October. ..the  debut  of 
our  new  Employment  Advertising  Idea  Book  (mailed  in 
August). 

Write  for  our  brochure  and  free  Sample 
Service.  Do  it  today. 

There’s  a  spirit  of  excitement 
at  Classified  International! 

CLASSIFIED  INTERNATIONAL 
ADVERTISING  SERVICES,  INC. 

174$  East  TcntIi  Avtnue  -  HiAlcAli,  FloRidA  77010 


I  SEE 
YOU  BUY 
E&P,  TOO. 


/  $12.50 
M  IS  A 
m  FARE 
fjj  PRICE. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  SSO  Third  Avenue,  New  York,  N.  Y.  10022 

Dear  Editor  &.  Publisher: 

Please  start  my  subscription  now,  addressed  to: 


Address  . 

City . 

Company  . 

Nature  of  Business  ... 
□  Remittance  enclosed 


$12.50  a  year,  U.S.  and  Canada — 
All  other  countries,  $35  a  year 
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Adverti8ing  scene 

NAB  unveils  training  film 
for  voluntary  ad  staff 


By  Daniel  L.  Lionel 

“If  you  don’t  train  —  you  can’t 
blame!”  Ross  Tew  of  the  London,  Eng¬ 
land  Classified  Training  service  bearing 
her  name  told  the  ANCAM  members  at 
their  recently  concluded  annual  con¬ 
ference  in  Quebec  City.  Against  the 
backdrop  of  Ms.  Tew’s  stem  edict  the 
200  CAMs  present  paid  close  attention 
to  a  “Voluntary  Calls”  training  device 
unveiled  at  the  meeting  by  Ray  Greene 
and  Jane  Gilmer  of  the  Newspaper 
Advertising  Bureau. 

What  the  .slide/sound  training  pre¬ 
sentation  proved  is  that  the  voluntary 
ad  taker,  properly  indoctrinated,  is  a 
vital  selling  influence  and  by  no  means, 
merely  a  clerk.  She  is  at  once  a  valua¬ 
ble  spokesman  for  the  paper  in  its 
relations  with  the  public,  a  friendly 
aide  to  unsophisticated  advertisers  who 
don’t  know  the  first  thing,  in  most  cases, 
about  how  to  phrase  an  effective  ad,  and 
finally  by  selling  multiple  insertions 
she  makes  points  for  the  publisher’s 
cash  register  while  helping  to  assure 
the  advertiser  of  getting  the  best 
chance  for  results  at  the  lowest  cost. 

The  Bureau’s  training  film  effec¬ 
tively  shows  how  the  ad-visor  can 
readily  fulfill  these  expectations  in  a 
series  of  ‘right  way  and  wrong  way’ 
dialogues  with  simulated  situations, 
that,  true  to  life,  don’t  have  a  happy 
ending  with  a  well  written  ad  for 
seven  insertions  in  every  case — just  in 
about  90%  of  them. 

The  well  trained  ad-visor  must  tact¬ 
fully  ferret  out  the  selling  facts  about 


the  house,  or  car  or  boat  the  adver¬ 
tiser  is  trying  to  sell — not  just  to  get  a 
bigger  ad  although  that  doesn’t  hurt, 
but  because  the  more  information  in 
the  ad,  the  greater  chance  there  is  of 
attracting  buyers. 

Not  unu.sual  is  the  case  of  one  Mr. 
Simpson  who  called  to  place  an  ad  to 
sell  a  couch.  When  the  ad  taker  said, 
“Alright,  Mr.  Simpson,  what  can  you 
tell  me  about  the  couch?”  Mr.  Simpson 
replied,  “A  couch  is  a  couch — the  color 
is  beige  and  the  price  is  $125.”  To  the 
ad-visor’s  explanation  that  “We  find 
that  if  you  include  something  about  the 
style,  condition,  size  and  type  of  fabric 
that  you’ll  probably.  .  .  ”  there  was  an 
exasperated  grunt  from  the  advertiser 
who  said,  “I  don’t  want  to  spend  the 
extra  money  for  the  extra  words”  So 
the  ad  taker  had  to  settle  for  that  but 
she  managed  to  do  what  a  properly 
trained  ad  taker  will  invariably  do. 
Instead  of  saying  what  has  become  a 
definite  no-no  in  this  business,  “How 
many  times  do  you  want  to  run  this 
ad?”  she  closed  with,  “Fine,  Mr.  Simp¬ 
son,  we’ll  run  the  ad  just  the  way  you 
want  it  and  it  will  start  tomorrow'  on 
our  special  lowest  7  time  rate.” 

Selling  the  advertiser  on  using  ef¬ 
fective  copy  is  but  one  of  the  challenges 
faced  by  the  ad  taker.  The  second,  is  of 
course,  getting  the  multiple  insertion 
order.  Not  all  advertisers  are  as  docile 
in  this  matter  as  was  Mr.  Simpson, 
and  the  effective  application  of  the 
system  for  obtaining  the  multiple  in¬ 
sertion,  which  is  well  portrayed  here, 
can  be  worth  countless  thousands  of 


In  ALTOONAyWe  denH 
pinch  pennies  on  food! 

2ND  IN  FOOD  SALES  PER  HOUSEHOLD  OF 
ALL  13  TOP  PENNSYLVANIA  METROS 

In  total  food  sales — $116,472,000’*  j 
— Altoona  ranks  well  up  in  the  top  half  1 
of  all  SMSA’s  in  the  nation,  far  above  j 
many  markets  nearly  twice  our  size,  j 
The  $2,414’*  food  sales  per  household 
here  exceeds  that  of  all  Pennsylvania 
SMSA’s  except  Harrisburg. 

Hop  on  Altoona’s  gravy  train  by 
advertising  your  food  products  in  the 
newspaper  read  in  98%  of  Altoona 
homes,  4  out  of  5  in  the  market. 

ALTOONA  PENNSYLVANIA’S  ONLY  DAILY  NEWSPAPER 

Hltoona  JRirror 

For  more  facts  about  Altoona,  call  Richard  E.  Beeler,  Ad.  Manager:  8I4-944-7I7I 


profit  dollars  to  a  newspaper. 

Frequently  the  response  to  the  “We’ll 
.start  your  ad  for  7  times”  statement 
brings  a  reply  like  “Now  wait  a 
minute— I’ve  agreed  to  the  extra  cost  of 
the  additional  facts  which  you  feel  are 
necessary — but  I’m  not  about  to  run 
that  ad  for  seven  days  at  one  time. 
Supposing  I  sell  that  hou.se  tomorrow?” 
The  proper  rejoinder,  according  to  the 
NAB  pitch  is.  “If  you  are  fortunate 
and  sell  your  house  tomorrow,  then  call 
us  and  we’ll  gladly  cancel  the  ad  and 
you’ll  pay  for  just  one  day  at  the  rate 
earned.  The  reason  we’re  recommend¬ 
ing  the  seven  day  rate  is  that  first,  it 
costs  you  less  per  day  that  way  and 
second,  we’ve  found  that  it  does  usually 
take  several  days  to  sell  major  items, 
even  at  an  exceptionaly  low'  price. 
Recently  we  had  a  home  listed  in  your 
area  and  it  took  two  weeks  before  the 
owner  called  us  with  a  cancellation.” 

At  the  ad  taker’s  fingertips,  it  is 
suggested  that  there  be  a  collection  of 
testimonials  of  actual  sales  that  re¬ 
sulted  from  well  written,  multiple  in¬ 
sertion  ads  and  too,  the  Bureau  sup¬ 
plies,  with  the  training  film,  a  color 
coded  classification  guide  which  enables 
the  ad  taker  to  zero  in  on  a  special 
category  and  ask  questions  that  w'ill 
elicit  the  necessary  information  for  an 
ad  with  ‘sell’  in  it. 

In  her  talk,  Ross  Tew'  made  out  a 
case  for  adequate  wages  for  phone 
room  personnel  “If  you  pay  peanuts,” 
she  .said,  “you  get  monkeys.”  She  urged 
the  CAMs  to  encourage  their  staffs  to 
think  creatively  by  not  undertaking  to 
write  their  difficult  ads  for  them  nor  to 
prepare  their  challenging  presentations. 
“A  manager’s  job,”  she  said,  “is  to  en¬ 
courage  and  inspire  their  staffs  to  meet 
management’s  high  performance  ex¬ 
pectations.” 

• 

Unit  pricing  in  ads 
challenged  by  stores 

A  1972  Rhode  Island  consumer  law 
requiring  unit-pricing  in  advertising  is 
being  challenged  by  six  supennarket 
chains  in  Providence  Superior  Court  as 
unconstitutional. 

The  suit  charges  that  the  unit-pricing 
requirement  in  advertisements  is  overly 
broad  and  interferes  w'ith  interstate 
commerce  by  placing  restrictions  on  ads 
prepared  for  “multi-state”  publication. 

The  court  action  w'as  filed  by  A&P, 
Stop  &  Shop,  First  National,  Big  G, 
Star  Market  and  Almacs. 

• 

MS&C  appointed 

The  Cleveland  (Tenn.)  Banner,  To¬ 
day’s  News,  Harriman,  Tenn.,  and  the 
Maryville-Alcoa  (Tenn.)  Times  have 
appointed  Mathew's,  Shannon  &  Cullen 
as  their  representative  for  the  sale  of 
national  advertising.  In  addition,  they 
have  all  become  members  of  the  Ten¬ 
nessee  East  New'spaper  Netw'ork,  which 
now  makes  it  possible  to  offer  national 
advertisers  a  combined  circulation  of 
92,534  along  the  eastern  Tennessee 
border. 
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713  newspapers 
have  completed 
the  new  production 
requirements  form. 


Are  all  your  mechanical  data  correctly  reported  in  PMPD  today? 


Get  them  straight. 


Get  them  here. 


There’s  a  revolution  in  newspaper  print  production. 
And  it’s  creating  a  crisis,  because  changes  are  made 
but  often  not  properly  announced. 

One  result:  Agency  production  departments  and 
newspaper  customers  are  confused.  They’re  unaware 
of  many  newspapers’  production  changes  and 
new  requirements. 

Another  result;  Newspapers,  very  possibly,  are 
receiving  increased  make-good  requests  or  actually 
losing  business. 

We’re  doing  something  about  it. 

SRDS,  working  with  AAAA  Print  Production 
Committee,  INAE,  NASA  and  ANPI/Research 
Institute,  developed  the  Newspaper  Production 
Requirements  Questionnaire.  With  it,  newspapers  can 
provide  SRDS  —  and,  in  turn,  all  their  customers  and 
prospects  —  complete,  current  jiroduction  data,  all 
in  standardized  form. 

SRDS  is  mailing  this  questionnaire  to  all  newspapers. 
If  yours  has  not  arrived,  or  was  misplaced,  please 
contact  Dennis  Kline  at  SRDS,  5201  Old  Orchard 
Road,  Skokie,  Illinois  60076. 

You  can  do  something  too. 

Have  the  qualified  person  at  your  paper  fill  out 
the  questionnaire  —  accurately  and  fully  —  and 
return  it  to  SRDS  promptly.  The  appropriate  data 
will  be  included  in  vour  article  in  the  June  issue  of 


Get  them  to 
your  customers. 


SRDS  Print  Media  Production  Data  and  in 
Newspaper  Rates  and  Data. 

Important  too;  Alert  SRDS  whenever  a  change  is 
made  or  pending.  Check  your  SRDS  tearsheets  as  soon 
as  they  arrive  and  update  them  immediately  — 
always  using  the  accomjjanying  Newspaper 
Production  Requirements  Questionnaire. 

Crucial  to  you  because 
it’s  crucial  to  your  customers. 

Your  current  production  data  is  crucial  to  your 
customers  —  which  is  why  it  must  appear  in  PMPD. 
No  other  publication  is  so  consistently  used  and 
re-used  by  agency  production  people.  And  that’s  the 
reason  PMPD  is  so  crucial  to  you.  Your  immediate 
response  when  your  questionnaire  arrives  will  assure 
inclusion  of  all  current  data  in  your  listing  in  the 
next  issue  of  PMPD.  This  means  accessible, 
accurate  and  complete  information  available  to  your 
customers  for  three  months. 

September  PMPD  deadline:  July  25. 

December  PMPD  deadline:  October  24. 

Use  the  Newspaper  Production  Requirements 
Questionnaire.  Put  your  mechanical  requirements 
straight.  Put  them  in  PMPD.  Put  them  where  your 
customers  will  use  them. 


Print  Media  Production  Data 

Another  vital  publication  from 

Standard  Rate  &  Data  Service,  Inc.  /  5201  Old  Orchard  Road,  Skokie,  Illinois  60076 


# 


Promotion 

Perk  up  employe  morale 
with  a  good  promotion 


Dardanell  Enterprises,  Inc.  has  bot¬ 
tled  its  latest  sales  promotion  as  a 
soda  pop  called  “Extra  Extra  Cola” 
which  the  suburban  Pittsburgh  pub¬ 
lisher  said  has  passed  its  employees’ 
taste  test  with  flags  flying. 

“The  drink  with  the  punch  of  a  front 
page  story”  is  intended  for  advertisers 
in  Dardanell’s  suburban  supermarket 
where  it  publishes  14  papers  and  prints 
40  more. 

The  publisher  plans  to  distribute  its 
own  brand  of  cola  as  a  symbol  of 
“mental  refreshment”  attainable  by  ad¬ 
vertising  in  its  publications.  It  says  on 
the  bottle’s  label  that  they  provide  “ex¬ 
tra  coverage  and  extra  readership  to 
bring  you  extra  sales.” 

But  the  soda  serves  an  extra,  even 
richer  purpose,  Dardanell’s  president, 
James  S.  Steele,  told  a  May  22  meeting 
in  New  Orleans  of  the  Suburban  News¬ 
papers  of  America. 

Steele  said  the  taste  test  was  one  of 
Dardanell’s  strategies  to  increase  prof¬ 
its  by  improving  employee  relations. 
Many  suburban  publishers  are  seeing 
that  good  employee  relations  are  good 
insurance  against  unions.  So  they  are 
showering  employees  with  amenities 
and  gifts,  from  flowers  upon  their  re¬ 
lease  from  a  hospital  to  “stag  nights” 
out  on  the  town.  Whatever  the  form, 
the  message  is  simple;  your  company 
cares. 

“Employees  were  excited  about  the 
promotion  after  we  invited  them  to 
taste  test  the  product,”  Steele  said.  In¬ 
volving  employees  in  company  promo¬ 
tion  and  policy  builds  confidence  and 
assurance  that  “they’re  on  a  winning 
team.” 

In  a  previous  campaign  the  publisher 
distributed  disposable  cigarette  lighters 
to  prospective  advertisers  at  a  shopping 
mall  with  the  message:  “Set  the  sales 
world  on  fire.”  The  company  also  gave 
out  lighters  to  its  employees;  but  to 
do  these  things  right  so  they  don’t  ap¬ 
pear  as  mere  gimmicks,  Steele  said, 
“you’ve  got  to  love  people.” 

Even  “corny”  sentiments  such  as 
placing  a  flower  on  each  female  em¬ 
ployee’s  desk  on  Mother’s  Day  (he 
estimates  80  percent  of  his  female  em¬ 
ployees  are  mothers)  effectively  dem¬ 
onstrate  how  much  a  company  cares 
for  its  workers,  Steele  said.  “And 
don’t,”  he  warns,  “overlook  Valentine’s 
Day!” 

Suburban  papers  have  devised  many 
ways  of  fostering  comradery  among 
employees  they  wish  to  keep  happy  in 
a  company  family  free  of  unions. 

Thomas  D.  Jones,  president  of  Taze¬ 
well  Publishing  Co.  of  Morton,  Ill.,  told 
the  SNA  conference  that  he  sends  a 
personal  “thankyou”  letter  along  with 
an  employee’s  federal  withholding  state¬ 
ment  each  year.  The  letter  also  reminds 


the  employee  that  his  company  paid 
fringe  benefits  during  the  year  amount¬ 
ing  to  20  to  35  percent  of  his  paycheck. 

Since  the  downturn  of  the  economy, 
the  non-union  suburban  paper  generally 
has  found  it  advantageous  to  “sweeten 
the  pot”  with  fringe  benefits  instead  of 
the  fat  wage  hikes  usually  sought  by 
unions,  reported  another  SNA  speaker, 
David  A.  Roe.  Roe  is  vicepresident  and 
general  manager  of  the  Paddock  Cor¬ 
poration,  publisher  of  nine  dailies  and 
six  weeklies  in  Illinois. 

The  trend  in  the  newspaper  industry, 
he  said,  is  toward  longer  vacations, 
higher  pensions  and  publishers  paying 
more  of  the  tab  for  their  employees’ 
disability  insurance. 

Other  morale-building  strategies  pub¬ 
lishers  use  include  company  social  clubs 
and  surveys  of  employees’  attitudes. 

At  Tazewell  Publishing  Co.,  “Christ¬ 
mas  parties  are  still  in,”  along  with 
hayrides,  “bowl-offs”  and  even  a  com¬ 
pany  garden  kept  by  employees  at  the 
rear  of  the  plant. 

Satisfied  employees  are  a  union’s  obit¬ 
uary,  said  Tazewell’s  chief  executive, 
and  a  good  way  of  measuring  that 
satisfaction  is  with  an  annual  employee 
survey  which  “takes  the  company’s 
pulse.” 

Publishers  should  also  avoid  parking 
in  the  front  lot  of  the  building,  Jones 
said. 

“Walk  to  your  office  through  the  back 
shop.  You  can  pick  up  some  useful  in¬ 
formation.” 

• 

Washington  Post  buys 
suburban  land  site 

The  Washington  Post  has  reached  a 
tentative  agreement  with  the  Susque¬ 
hanna  Corporation  to  buy  10.6  acres  of 
land  a  few  miles  from  Washington 
outside  Alexandria,  Va. 

Decision  as  to  whether  to  use  the 
land  for  a  satellite  plant  or  for  some 
other  purpose  will  be  made  within  three 
to  six  months,  it  was  said.  At  present, 
the  land  includes  a  building  which  the 
Post  will  lease  for  three  years  to  At¬ 
lantic  Research,  a  Susquehanna  sub¬ 
sidiary. 

Mark  J.  Meagher,  general  manager 
of  the  Post,  confirmed  that  the  news¬ 
paper  has  signed  a  contract  to  buy  the 
land,  just  off  Edsall  Road  and  near 
1-95,  for  about  $1.2  million.  He  de¬ 
scribed  the  purchase  as  “insurance  for 
future  potential  use — purely  a  financial 
investment  at  this  time.”  He  said  the 
company  is  studying  a  course  for  the 
newspaper  over  the  next  25  years  and, 
as  yet,  the  officers  have  no  conclusions 
on  what  to  do  with  the  land. 


5  papers  win 
Family  Weekly 
promo  awards 

Five  newspapers  will  receive  special 
recognition  from  Family  Weekly  dur¬ 
ing  the  ICMA  convention  in  Philadel¬ 
phia  for  effective,  continuing  promotion 
of  their  weekend  editions,  president- 
publisher  Morton  Frank  announced  to¬ 
day. 

At  the  annual  Family  Weekly  lunch 
(June  23)  for  circulation  managers  in 
Philadelphia,  these  newspapers  were 
cited  and  their  circulation  or  promo¬ 
tion  managers  received  merchandise 
awards:  the  Ann  Arbor  (Mich.) 

News,  Greensburg  (Pa.)  Trihune-Re- 
view,  Monterey  (Calif.)  Peninsula-Her¬ 
ald,  New  Brunswick  (N.J.)  Home 
News,  and  Waterbury  (Conn.)  Repub¬ 
lican. 

Also,  in  recognition  of  outstanding 
circulation  gains  shown  during  the  past 
year  by  their  Sunday  editions,  three 
newspapers  were  cited  by  Family 
Weeklv  and  given  merchandise  awards; 
the  Willoughby  (Ohio)  Neivs-Herald 
with  a  33.98%  gain  during  the  past  12 
months,  Columbus  (Miss.)  Commercial- 
Dispatch  with  a  25.16%  gain,  the  San 
Antonio  Express  News  for  its  17.07% 
gain.  These  three  papers  cited  headed  a 
list  of  127  newspapers  carrying  Family 
Weekly  that  showed  circulation  gains 
in  the  face  of  a  nationwide  newspaper 
decline  in  circulation  during  the  past 
year. 

At  the  Family  Weekly  luncheon  the 
magazine’s  newest  “Circulation  Bo¬ 
nanza”  program  for  all  newspapers 
subscribing  to  the  magazine  w’as  an¬ 
nounced.  Fifty  expense-paid  vacations 
will  be  given  to  the  25  newspapers 
winning  awards  for  their  performances 
betw'een  April  ’75  and  March  ’76. 

• 

U.  S.  ad  agency, 

CIA  tie  alleged 

A  Laborite  lawmaker,  Tom  Litterick, 
accused  the  British  government  (June 
20)  of  failing  to  investigate  allegations 
that  the  London  office  of  J.  Walter 
Thompson  advertising  agency  was  being 
used  as  a  cover  for  spying  by  the  U.S. 
Central  Intelligence  Agency.  Denis 
Lanigan,  chairman  of  JWT  in  London, 
said :  “I  can  say  quite  categorically 
that  our  company  has  no  connection 
with  the  CIA  and  never  has  had.” 


Ad  Council  picks 
new  cbairman 

Thomas  B.  Adams,  chairman,  Camp- 
bell-Ewald  Co.  was  elected  chairman  of 
the  Advertising  Council  succeeding  Gib¬ 
son  McCabe,  president,  Newsweek  Inc., 
who  was  named  Honorary  Chairman. 
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Judge  suggests  U.S. 
negotiate  on  limiting 
syndicate  features 

The  Justice  Department  was  advised 
June  23  that  negotiations  rather  than 
legal  actions  could  be  the  way  to  end 
its  long-standing  effort  to  limit  the  ex¬ 
clusive  territory  of  certain  syndicated 
newspaper  features. 

“We  have  got  to  try  something  new,” 
Judge  Edmund  Palmieri  told  a  hearing 
in  Federal  District  Court  in  New  York 
on  a  proposed  settlement  of  the  issue 
between  the  Government  and  the  Bos¬ 
ton  Globe. 

The  Globe  formula,  limiting  the  ter¬ 
ritory  in  which  the  newspaper  has  ex¬ 
clusive  rights  to  its  copyrighted  fea¬ 
tures,  has  come  under  attack  by  a  num¬ 
ber  of  newspapers  from  coast  to  coast 
as  being  not  restrictive  enough. 

Objections  were  raised  by  lawyers 
for  the  Chicago  Tribune-New  York 
News  Syndicate,  Field  Enterprises  and 
the  Hearst  Corporation.  They  argued 
that  newspapers  in  each  area  had  their 
own  particular  needs  and  that  any  solu¬ 
tion  must  take  into  consideration  these 
regional  differences. 

• 

Times-Mirror  Co.  said  employes  at 
the  Oregon  City  and  Newberg,  Ore. 
mills  operated  by  its  Publishers  Paper 
Co.  unit  have  ended  their  11%-week 
strike. 


Cartoonist  Roy  Crane  autographs 
a  copy  of  the  new  "Wash  Tubbs"  at 
the  reopening  of  the  Cartoon  Mu¬ 
seum  in  Winter  Park,  Florida,  with 
Jim  Ivey  of  the  Orlando  Sentinel 
Star,  curator,  at  right,  and  retired 
cartoonist  Dick  Hodgins,  Sr.,  assist¬ 
ant  at  the  museum,  left. 

Florida  museum 
features  only 
cartoon  art 

A  cartoon  museum  with  displays 
drawn  from  a  collection  of  2,500  orig¬ 
inals  from  40  countries  has  been  re¬ 
opened  in  permanent  quarters  in  Win¬ 
ter  Park,  Florida  after  an  earlier,  brief 
exhibition  back  in  1967-68. 

The  collection  is  owned  and  exhibited 
by  Jim  Ivey,  curator  of  the  museum 
and  editorial  cartoonist  for  the  Orlando 


Sentinel  Star.  Ivy  plans  special  exhibits 
and  one-man  shows  with  cartoonists 
present.  The  opening  display  was  early 
drawings  by  Roy  Crane,  originator  of 
Wash  Tubbs,  Captain  Easy,  Buz  Saw'- 
yer,  and  Roscoe  Sweeney. 

The  museum  is  open  to  the  public 
without  charge  from  1  to  6  p.m.  daily 
at  Crealde,  Alamo  Avenue  and  St.  An¬ 
drews  in  Winter  Park. 


New  syndicate  is 
formed  on  Coast 

Manson  Western  Corporation  has  an¬ 
nounced  formation  of  a  news  syndicate 
for  distribution  of  features  by  a  vari¬ 
ety  of  leading  authors  and  illustrators. 

The  Manson  Western  SjTidicate  will 
be  directed  by  Patrick  McHugh,  for¬ 
mer  chief  editor  of  the  Los  Angeles 
Times  Syndicate,  and  will  specialize  in 
features  covering  subject  matter  not 
generally  provided  by  other  syndicators. 

Manson  Western  Corporation  pub¬ 
lishes  Human  Behavior  Magazine,  and 
the  first  offering  of  the  new  syndicate 
will  be  a  package  from  the  magazine. 
Editors  will  be  offered  three  stories 
weekly  under  a  Human  Behavior  Re¬ 
port  title  plus  articles,  features,  inter¬ 
views  or  personality  profiles  from  each 
month’s  issue  of  Human  Behavior. 

The  new  syndicate’s  offices  are  at 
12031  Wilshire  Boulevard,  Los  An¬ 
geles,  California  90025. 


A  stirring  feature  that  instills  pride  in 
America’s  past  —  and  confidence  in 
her  future. 

WE  HOLD 
THESE 
TRUTHS... 

Drawn  by  Jeff  MacNelly,  Pulitzer  Prize 
Editorial  Cartoonist  of  The  Richmond  News 
Leader. 

Written  by  Ross  Mackenzie,  Editorial  Page 
Editor  of  The  Richmond  News  Leader. 

Readers  of  more  than  200  daily  newspapers 
follow  the  Revolutionary  saga  three  times  a  week 
through  WE  HOLD  THESE  TRUTHS. 

UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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We  Hold  These  Truths... 

A  Chronicle  of  America 


July  3.  1775: 

After  a  12-day  ride  from  Philadelphia,  George  Wash¬ 
ington  arrives  in  Cambridge  on  July  2.  His  arrival  is 
unheralded  among  the  men:  James  Stevens,  a  soldier  on 
duty,  makes  this  bored  notation  in  his  diary  for  July  2  — 
■‘Nothing  heppeng  extroderly.  We  preaded  three  times.” 
The  next  day,  on  the  Cambridge  Common,  Washington  as¬ 
sumes  command  of  14,500  loosely  knit  militiamen  dubbed 
by  Congress  the  Continental  Army.  He  finds  no  unified 
command  or  organization,  no  plan  for  training,  little  dis¬ 
cipline,  and  few  supplies.  In  his  first  report  to  Congress,  he 
writes:  "The  deficiencies  in  their  numbers,  their  dis¬ 
cipline,  and  stores  can  only  lead  to  this  conclusion  that 
theirspirit  has  exceeded  their  strength.”  Withinaday,he 
issues  his  first  extended  orders.  Under  his  hand,  a  true 
army  slowly  begins  to  take  shape.  By  the  end  of  the  year. 
Congress  is  paymaster  to  about  27,500  vastly  improved 
troops. 


—By  Ross  Mackenzie  &  Jeff  MacNelly/®1975.  United  Feature  .Syndicate 
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Weekly  editor 

(Continued  from  page  16) 


the  coverage  is  primarily  local.  In 
small  town  style,  a  preponderance  of 
news  items  concern  babies,  brides,  or 
buryinirs.  The  Courier  also  w'rites  up 
automobile  accidents,  juvenile  delin¬ 
quents,  “who  went  shopping  and  w'hat 
they  bought,”  the  progress  of  the  tur¬ 
nip  green  crop  in  Colquitt  County,  and 
the  number  of  raccoons  killed  locally  for 
the  season. 

Garrett  also  recounts  state  and  na¬ 
tional  news  items  which  he  believes  his 
readers  will  find  interesting,  such  as 
plane  crash  in  Alaska  or  marijuana 
busts  in  Atlanta.  He  adds,  “I  had  a 
word  or  two  to  say  about  that  mess  up 
in  Washington — that  Watergate.” 

Garrett  often  ahs  “a  word  or  two”  to 
say  and  he  does  not  confine  his  com¬ 
ments  to  the  editorial  page.  Everj’ 
item,  from  the  weather  report  which 
he  writes  from  his  owm  observations, 
to  the  front-page  news  stories,  is  sub¬ 
ject  to  his  interpretation  and  moral 
comment. 

At  first  weekly,  publication  became 
bi-weekly  a  few  years  ago  when  Gar¬ 
rett’s  “lumbago”  necessitated  a  slowing 
of  the  presses.  Now  the  paper  appears 
“about  every  two  or  three  weeks,”  de¬ 
pending  on  Garrett’s  back  condition,  his 

Manual  explains 
library  methods 
and  systems 

American  New’spaper  Publishers  As¬ 
sociation  (ANPA)  Foundation  an¬ 
nounces  the  publication  of  Guidelines 
for  Newspaper  Libraries.  Written  by 
members  of  the  Newspaper  Division  of 
Special  Libraries  Association — by  news¬ 
paper  librarians  for  newspaper  librar¬ 
ians — this  126  page  looseleaf  manual 
contains  proven  methods  of  gathering 
information  and  systematic  proce<lures 
for  storing  data  and  making  it  quickly 
available. 

Guidelines  for  Newspaper  Libraries 
contains  descriptions  by  newspaper 
librarians  of  how  they: 

Establish  library  goals  and  meth¬ 
ods 

*  Define  the  basics  of  the  retrieval 
problem 

*  Acquire  and  process  raw  material 

*  Conduct  internal  support  opera¬ 
tions 

Special  features  of  this  manual  in¬ 
clude: 

*  A  chapter  addressed  to  newspaper 
management  outlining  the  benefits 
and  costs  of  establishing  an  effective 
library. 

*  A  glossary  of  newspaper  terms  use¬ 
ful  to  both  the  neophyte  and  experi¬ 
enced  librarian,  including  terms  asso- 
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ability  to  gather  news,  the  amount  of 
news  to  gather,  and  the  weather.  The 
circulation  is  400,  “if  they  would  all 
pay  up.”  Cost  is  only  five-cents  a  copy, 
or  three  dollars  for  a  year’s  subscrip¬ 
tion. 

“Folks  nowadays  don’t  seem  to  want 
to  buy  a  hometown  newspaper,”  Gar¬ 
rett  complains.  “They  watch  tv  at  night 
and  buy  a  daily  out  of  a  slot  and  ride 
around  in  their  big  cars.” 

His  fondest  dream  now  is  to  turn 
the  old  Courier  office  into  a  w’orking  mu¬ 
seum.  He  even  has  a  name  picked  out: 
“The  Benjamin  Franklin  Printing  Mu¬ 
seum.” 

Meanwhile,  Garrett  is  not  yet  willing 
to  stop  publication  of  the  Courier.  He 
plans  not  only  to  keep  preaching  but 
also  to  continue  practicing  his  inde¬ 
pendent  working-man  philosophy.  He 
lives  alone,  drives  a  “new  ’56  Chevro¬ 
let”  to  work,  and  maintains  a  large 
garden  and  fruit  orchard  in  his  back¬ 
yard. 

When  he’s  not  working  in  his  garden, 
you  can  find  him  at  the  Courier  office. 
Each  issue  announces  that  “any  time 
you  have  any  kind  of  a  local  news 
item  of  interest  about  yourself,  your 
family,  relatives  or  friends  that  you 
would  like  to  appear  in  the  Courier, 
all  you  have  to  do  is  drop  in  and  report 
it.  This  is  a  free  service,  with  no  sales 
tax.”  And  the  office  boy  also  has  a  few 
more  words  to  say,  and  needs  one  more 
column  to  “make  up  for  wasted  time.” 


dated  with  cold-type  and  new  produc¬ 
tion  technology. 

”■  A  listing  of  reference  works  ap¬ 
propriate  for  newspaper  libraries  of  all 
sizes. 

Looseleaf  format 

The  looseleaf  format  of  Guidelines 
for  Newspaper  Libraries  allows  users 
to  add  later  supplements  and  to  cus¬ 
tomize  the  manual  for  particular  news¬ 
papers. 

In  announcing  the  publication  of 
Guidelines  for  Newspaper  Libraries, 
Stewart  R.  Macdonald,  executive  direc¬ 
tor  of  ANPA  Foundation,  said,  “Mem¬ 
bers  of  the  Newspaper  Division  of 
Special  Libraries  Association  originat¬ 
ed  the  idea  of  the  manual;  they  made 
that  idea  a  reality  and  to  them  belongs 
the  credit  for  Guidelines  for  Newspaper 
Libraries.  ANPA  Foundation  has  been 
glad  to  join  with  this  group  in  publish¬ 
ing  this  much  needed  work.” 

Members  of  the  editorial  board 
which  directed  the  preparation  of 
Guidelines  for  Newspaper  Libraries 
are:  Anne  B.  Jennings,  Newspaper 
Library  Services,  Hemet,  California; 
Ernest  Perez,  The  Houston  (Tex.) 
Chronicle;  Agnes  Henebry,  Lindsay- 
Schaub  Newspapers,  Inc.,  Decatur,  Ill.; 
Rex  Schaeffer,  Gannett  Rochester  News" 
papers,  Rochester,  N.Y. ;  Gayle  Thomp¬ 
son,  The  Miami  (Fla.)  News. 

Guidelines  for  Newspaper  Libraries 
is  now  available  from  ANPA  Founda¬ 
tion,  P.O.  Box  17407,  Dulles  Inter¬ 
national  Airport,  Washington,  D.C. 
20041,  at  $15.  per  copy. 


Family  owned 
daily  resists 
sale  offers 

By  Roland  Parenteau 

“With  any  paper  this  size,  you’ll  find 
people  knocking  on  the  door,  trying  to 
buy  you  out,”  Andrew  Palmer  admits — 
“but  even  though  I  tell  them  we’re  not 
for  sale,  the  brokers  keep  on  coming.” 

Palmer,  president  and  publisher  of 
the  Woo7isoeket  (R.I.)  Call,  came  up 
with  a  new  solution  to  the  problem  of 
pestering  new'spaper  brokers.  Before 
the  ANPA  convention  in  April,  he  took 
out  an  ad  in  E&P  (April  5,  p.  42) 
notifying  anyone  concerned  that  the 
Call  “is  not  for  sale,  nor  (is  it)  inter¬ 
ested  in  becoming  a  link  in  a  chain.” 

The  ad  served  its  purpose — sort  of. 
“Even  as  I  was  running  the  ad,  one 
guy  in  New  Orleans  invited  me  to 
lunch  with  him  to  discuss  the  possibili¬ 
ties  of  selling,”  Palmer  says,  “and  the 
brokers  keep  coming.  I  never  used  to 
reply  to  queries  about  selling  the  paper, 
but  now  I  mail  back  the  query  letter 
with  a  copy  of  the  ad,  just  to  show 
these  people  I’m  really  not  interested 
in  selling.” 

Family  tradition 

The  interest  in  the  paper’s  autonomy 
comes  from  the  long  Palmer  family 
tradition  on  the  daily,  and  a  desire  to 
preserve  its  small,  hometown  flavor. 
Andrew  Palmer  represents  the  third 
generation  of  his  family  in  Woonsocket 
Call  management,  and  Palmer’s  sons 
are  also  installed  in  positions  of  leader¬ 
ship  on  the  paper.  What  is  more,  says 
the  eldest  Palmer,  there  are  10  grand¬ 
children  waiting  to  move  on  up. 

But  the  family  position  is  not  all 
that  is  under  consideration  (the  Pal¬ 
mers  have  long  shared  leadership  on  the 
Call  with  another  prominent  Woon¬ 
socket  family)  ;  more  important  is  the 
character  of  the  paper  that  would  be 
taken  away  by  a  chain.  Palmer  thinks. 

“Chains  take  away  the  identity  of  a 
newspaper,”  he  says,  “and  even  though 
the  chains  say  they  don’t,  we  want  to 
make  sure  we  don’t  lose  our  identity. 
When  Loren  Ghiglione  surveyed  New 
England  newspapers  a  few  years  ago, 
his  Famous  Black  Book  listed  us  as  an 
‘over-the-back-fence’  publication  for  our 
gossipy  local  news  items,  pleasant 
picture  on  page  1,  that  sort  of  thing. 
I  consider  that  evaluation  one  of  the 
highest  compliments  a  small-daily  ed¬ 
itor  can  receive.” 

The  Call,  then,  is  a  sort  of  ‘holdout’ 
in  an  area  of  Rhode  Island  and  south 
central  Massachusetts  where  more  and 
more  papers  are  going  the  group 
route.  “Pawtucket,  Taunton,  Framing¬ 
ham,  all  of  these  papers  in  this  area 
have  been  Iwught  by  chains  just  recent¬ 
ly,”  Palmer  notes,  and  quips  “I  don’t 
keep  very  sharp  track  of  them — I  just 
want  to  make  sure  we’re  not  one.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOBILES 


RELIGIOUS 


YOUR  AUTO  AND  YOU.  Established  FOR  ONLY  $135.  You  can  receive  a 
weekly  column  of  authoritative  answers  year's  supply  (series  of  52)  already 
to  readers'  questions  on  their  car  prob-  well<received  religious  messages  for 
lems.  Especially  timely  now.  Write  tor  church  pages.  "Women  in  the  Scrip- 
samples.  rates.  Automotive  Features,  tures."  Samples.  Box  945,  Editor  &  Pub- 
814  E.  Manor  Cr,,  Milwaukee,  Wis.  Usher 
53217.  _ _ 


BILINGUAL 

BILINGUAL — Bicultural  features  Span¬ 
ish  and  English.  Weekly.  Box  Mi,  Edi¬ 
tor  &  Publisher. 


BLACK  COMMENTARY 

COMMENTARY  on  current  national  Is¬ 
sues  affecting  blacks.  Weekly;  varied 
viewpoints.  Samples.  Free  Press,  1101 
Desiard,  Monroe,  La.  71201. 

^^^^^CARTOONS 

RURAL  FAMILY  CARTOON  PANELS: 
Funnyl  Exclusive  area  rights.  Ask  for 
new  releases.  DENNIS,  1831  Magnolia 
Way,  Walnut  Creek,  Calif.  94595. 


LARRY  EVANS  ON  CHESS.  A  camera 
ready  weekly  by  Bobby  Fischer's  coach. 
Chicago  Tribune,  Washington  Post, 
many  leading  papers.  Five  samples. 
Box  1182,  Reno,  Nev.  89504. 

'^^'^^ENTERTMNM^ 

BOOK/MOVIE  REVIEWS-$2  each;  one 
or  two  weekly'  information  and  sam¬ 
ples,  Box  917,  Editor  &  Publisher. 

GENERAL  INTEREST 

"YOUR  WORLD"  400-word  general  in¬ 
terest  column  of  fascinating  world  wide 
facts  about  people,  places,  customs, 
events,  personalities,  travel,  resorts, 
cities,  food,  space,  oceans,  history, 
archeology,  oddities,  many  other 
areas.  Lively,  informative  and  educa¬ 
tional  reading  for  all  age  groups, 
dailies  and  weeklies.  Samples. 

VANCE  FEATURES 
207  Gold  St..  Park  Forest.  III.  60488 
(312)  748-7842 

QUALITY  COLUMNS 
DRAW  READERS.  ADS 
Frisco's  Kitchen  by  San  Francisco  gour¬ 
met  extraordinaire  Anna  Frisco.  Secrets 
of  The  City's  famed  ethnic  cookery, 
recipe  origins  commentary.  Animal 
world's  'Dear  Abby'  wildlife  authority 
Gary  Bogue  raises  orphaned  wild  crea¬ 
tures.  It's  A  Wild  Life  delights,  informs 
inquiring  readers.  Samples.  ITS,  cam¬ 
era-  or  scanner-ready.  Box  859,  Editor 
&  Publisher. 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from 
Doctor  Polk,  300  Half  Mila  Rd.,  Red 
Bank,  N.J.  07701. 


ANNOUNCEMENTS 


SAVING  MONEY 


"MORE  FOR  YOUR  MONEY" 
Bright,  practical  weekly  column  on 
stretching  family  dollars.  Offset  or 
manuscript.  Samples.  Mike  LeFan,  1802 
South  13,  Temple,  Texas  78501. 


COMPLETE  TV  LOG 
And  TV  Information  Services 
Local  listings,  feature  material  pro 
gram  highlights  and  half  tone  photo¬ 
graphs.  High  quality  camera  ready 
copy  each  week.  TV  Log,  P.O.  Box 
7288,  Monroe.  La.  71201. 

UNIQUE  TV  LOG  SERVICE 
We  can  supply  you  with  a  complete  TV 
Program  Lo^  each  week  that  offers  list¬ 
ings  for  stations  In  your  area  plus  story¬ 
lines  and  movie  highlights.  Material 
comes  to  you  already  typeset  in  cam 
era-ready  veloxes.  9  to  9'/j  or  12-pica 
column  measures  available.  Write  for 
samples  and  additional  information. 
Box  887.  Editor  &  Publisher. 

WEEKL^FEATURES^^ 

SPORTS  FANS  LOVE  ELMER  STOON 
Cartoon  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740,  Grass  Valley,  Calif.  95945. 

JOIN  THE  PAPERBACK  BOOM! 
WEEKLY  COLUMN.  800-1000  words,  in 
eludes  reviews,  author  interviews,  com¬ 
ments  and  gossip  about  current  paper¬ 
back  releases,  both  reprints  and  ori¬ 
ginals.  A  service  to  readers,  an  attrac¬ 
tion  for  advertisers.  For  information, 
samples  write  JACEY  PUBLICATIONS, 
Box  872,  Paoli.  PA  19301. 

AUTO  INDUSTRY  IS  CRUMBLING! 
Canada  Grows  Fat,  Lazy  in  Unearned 
Security;  Welfare  State  Fares  III:  Labor 
Ruins  Britain;  See  Europe  on  $10  a 
Day?  Forget  It!  (How  to  Plan  and 
Save);  Chinese  in  the  Maior  Leaq"e? 
Your  Credit  Cards  Stolen?  Will  Mao 
Invade  Taiwan?  All  in  one  Issue.  A 
weekly  feature  service  to  dailies  week¬ 
lies.  magazines.  Editors;  Charles  C 
Clayton,  George  Chu. 

CONTINENTAL  FEATURES.  18070  Kin 
rcss,  BTmi-gham,  Mich.  48009,  ph. 
(313)  847-7829. 

DETROIT  WHISTLES  IN  THE  DARK; 
Mao  revises  his  "glass-of-water"  the 
ory  about  sex;  horror  of  birth  control 
in  China:  Marcos  snubs  US  while  crawl- 
;  ina_  to  Peking;  Deficit  spending  is  le- 
oallzed  thievery  Vote  buying  in  India; 
Mayor  Daley  off  Dearborn  and  many 
more  in  next  Issue  in  COf4TINENTAL 
FEATURES,  Annual  Subscription  $25 
onlv  send  for  your  sample  copy  now 
and  use  all  ifems  free.  (See  preceding 

I  dd). 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES  BUSINESS  OPPORTUNITIES 


FINANCIAL  NEWSLETTER,  fop  sub¬ 
scribers.  Seek  equity  interests  or  par- 


PHOTOS  NEEDED  by  elementary  edu¬ 
cational  publisher.  For  details  write: 
Photo  Editor,  Winston  Press.  25  Grove- 


ticipatlon.  Box  890,  Editor  &  Publisher,  i  land  Terrace,  Minneapolis,  Minn.  55403. 
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ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  part¬ 
nership.  loan,  depreciation  and  In¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehblel,  Box  88, 
Norton,  Kans.  87854.  or  Robert  N. 
Bolitho,  Box  7133,  Shawnee  Mission, 
Kans.  88207. 

newspaIS^^rokers^ 

BILL  MAHHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  proparty, 
you  should  call  (813)  448-0871  day¬ 
time;  (813)  733-8053  nights'  or  write 
Box  3384,  Clearwater  Beacn,  Florida 
33515.  No  obligation,  of  course. 

SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5484  Government  Blvd. 

Mobile,  Ale.  (205  )  888-0893 


SOMEONE'S  EAGER  TO  BUY 
YOUR  NEWSPAPER  .  .  . 

AT  TOP  DOLLAR 

Doubladay  Media  will  put  you  In 
touch  with  substantial  investors  anx¬ 
ious  to  buy  or  merge  with  respon¬ 
sible  groups  or  owners  of  newspa¬ 
per  properties  of  any  size.  Evalua¬ 
tions  end  appraisals.  Don  Malcolm. 
1224  Tranquilla  Dr.,  Dallas,  Texas 
75218— (214)  324-4231  or  (213)  233- 
4334.  Conway  Craig,  3114  Knight 
Robin,  San  Antonio,  Taxes  78209 — 
(512)  824-5521. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  end  sale  of 
Daily  NEWSPAPERS  Weakly 
i  W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
'  (202)  NAtlonal  8-1133 

j  KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Salas,  Appraisals, 

I  Consultations 

( IVe  handle  different  prol'ertiet,  all 
tyt'es.  from  our  two  offices.) 
MARION  R.  KREHBIEL,  "Norton  Of- 
'  fice,"  P.  O.  Box  88,  Norton.  Kans. 

I  87854.  Office  phone  (913)  927-3407. 

!  ROBERT  N.  BOLITHO,  "Kansas  Cify 
I  Office."  P.  O  Box  7133.  Shawnee 
I  Mission,  Kans.  88207.  Office  (913)  238- 
I  5280;  Res.  (913)  381-8815. 

I  Ne^otlaflons  for  sales,  purchasing,  ap- 
'  praising  of  newspapers  our  business. 

I  CLARENCE  W.  TABB  &  ASSOC., 

I  8814  Rutgers  Street 

I  Houston,  Texas  77005 

Ph.  (713)  884-9414 
I 

I  IT'S  NOT  THE  DOWN  PAYMENT 
!  that  buys  the  newspaper  —  it's  the  per- 
[  sonality  and  ability  of  the  buyer.  This 
I  Is  why  we  Insist  on  personal  contact 
,  selling. 

i  LEN  FEIGHNER  AGENCY 

I  Box  189,  Mount  Pleasant,  Mich.  48858 

WE  HAVE  QUALIFIED  BUYERS  for 
:  dailies  and  large  weeklies.  Information 
strictly  confidential. 

I  DIXIE  NEWSPAPERS,  INC. 

I  P.  O.  Box  490  Gadsden.  Ala.  35902 
I  Ph.  (205)  548-3358 

j  JOSEPH  A.  SNYDER 

I  Newspaper  Broker 

j  404  N.  Westwood  Ave., 

'  Lindsay,  Cal.  93247  (209)  582-2587 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TWO  ARIZONA  SUBURBAN  offset 
weeklies  each  serving  70,000  plus  popu¬ 
lation  with  great  expansion.  $80,000 
down,  buyer  should  have  ample  funds 
to  go  with  expansion.  No  inquiries, 
please,  if  finances  not  adequate  for  the 
potential.  Publisher,  4048  W.  Mission 
Ln.,  Phoenix,  Ariz.  85021. 

BOSTON  area  weekly,  solid  market 
share,  gross  $350,000,  complete  equip¬ 
ment.  Prove  financial  ability.  Box  839, 
Editor  &  Publisher. 

FOR  SALE — Western  mountain  resort 
area  weekly  newspaper.  Box  898,  Editor 
&  Publisher. 

CLOSING  ESTATE — Will  sell  growing 
8  day.  offset.  CIrculat'on  5.000;  poten¬ 
tial  12.000.  Midwest.  $800.000-'/j  cash 
balance  terms.  Box  943,  Editor  &  Pub¬ 
lisher. 

A  WELL  READ  and  highly  respected 
Ohio  weekly  free  paper  (rhopper)  and 
distribution  company  Estimated  yearly 
sales  gross  $90,000.  Circulation  15.000. 
$95,000.  Box  947,  Editor  i  Publisher. 

MISSOURI  WEEKLY,  $130,000  gross 
class,  offset,  $17,000  with  real  estate, 
29%  down  Marlon  R.  Krehbiel,  Box  88, 
Norton,  Kans.  87854. 


MIDWEST  SUBURBAN  GROUP— In 
$800,000  gross  class,  $200,000  cash  down. 
Marion  R  Krehbiel,  Box  88  Norton, 
Kans.  87854. 

ALL  ASSETS  OF  GEORGIA  WEEKLY. 
$190,000  at  29  percent  down.  Negotia¬ 
ble.  Exclusive  with  Lawrence  Newspa¬ 
pers  Inc.  Phone  (919)  552-5178. 


OKLAHOMA  WEEKLY,  only  paoer  in 
county,  gross  $140,000.  $150  000  for 

corporation.  Including  net  quick  assets. 
Requires  $50,000  cash  down  Marlon  R. 
Krehbiel,  Box  88,  Norton,  Kans.  87854. 

WEEKLY  NEWSPAPERS  and  comolete 
job  printing  plant  for  sale  $180,000  per 
year  gross.  Equipment  like  new.  4000 
paid  subscrlotions.  San  Diego  area. 
Make  offer.  P.O.  Br-.x  188,  Snring  Val¬ 
ley,  Calif,  92077.  PH:  (714)  489-8194. 

CANADIAN  WEEKLY.  $250  000,  West¬ 
ern;  takes  $75,000  cash  down.  Marion 
R.  Krehbiel,  Box  88,  Norton  Kans. 
87854. 

THREE  PAPERS  in  country's  second 
fastest  growing  area  Complete  offset 
plant.  Grossing  $400  000.  $80  000  down. 
Must  be  experience  pubPsher.  Towe 
Agency,  1007  Straford  New  Haven, 
Ind.  48774. 

NEWSPAPERS  WANTED 

SUCCESSFUL  publisher  looking  for 
North  Carolina  weakly,  plans  Tarhaelia 
visit  In  lata  July.  Piedmont  preferred. 
Secrecy  pledged.  Box  812.  Editor  ft 
Publisher. 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company.  newspaper  management 
consultant  and  med'a  brokers.  Jamas 
E.  Hickey  Jr.,  P.  O.  Box  12195,  North- 
side  Station.  Atlanta,  Ga.  30305. 

READY  TO  RETIRE?  The  publisher  of 
a  group  of  quality  newspapers  Is  seek¬ 
ing  to  purchase  I  or  2  additional 
exclusive  weeklies  with  ad-cirriilat'on 
revenues  between  $90  000  and  $400,000. 
Replies  kept  strictly  confidential. 
Please  give  full  details  about  your 
newspaper.  Include  recent  editions. 
Box  440,  Editor  ft  Publisher. 

WELL  FINANCED  group  publisher 
seeks  daily,  large  weekly.  Payment  ar¬ 
ranged  to  meet  your  requirements  No 
broker  Involved  Co'fidential  replies  to 
principal.  Box  730,  Editor  ft  Publisher. 
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IMPORTANT 

NOTICE 

Effective  Next  issue  (July  7,  1975) 
Advertising  Rates  will  be  as  follows: 

POSITIONS  WANTED 
(Payable  with  order) 
4-wcel(s  —  $1.35  per  line,  per  issue 

3- weeki  —  $1.45  per  line,  per  issue 

2- weeki  —  $1.55  per  line,  per  issue 

1- week  —  $1.65  per  line 

Add  $1.00  per  insertion  for  box  service 
end  count  as  an  additional  line  in  your 
copy. 

Air-mail  service  on  box  numbers 
$1.00  extra 

ALL  OTHER  CLASSIFICATIONS 
(Remlffance  with  copy  unless 
credit  has  been  establlsbed.l 

4- weeks  —  $2.00  per  line,  per  issue 

3- weeks  —  $2.10  per  line,  per  Issue 

2- weeks  —  $2.20  per  line,  per  issue 
l-week  —  $2.30  per  lint 

Add  $1.00  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 

Air-mail  service  on  box  numbers 
$1.00  extra. 

Count  5  average  words  per  lint 
or  36  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for 
display-classified  is  $4.35  per  agate 
line— $60.90  per  column  inch  inini- 
muni  space. 

WEEKLY  CLOSINS  TIME 
Tuesday,  4:30  PM 
Ntwr  York  Tima 

Box  numbers,  mailed  each  day,  art 
valid  for  1-ytar. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  D/TrI^OM 

KODAK  PROCESSOR.  Model  214,  com¬ 
plete  with  darkroom  hood  now  only 
$46S.  Inland  Newspaper  Machinery 
Corp.,  lOSth  &  Santa  Fa  Drive,  Lenexa, 
Kansas  66215.  Phone  (913)  492-9050. 


COMPOSING  ROOM 


COMPUGRAPHIC  297ITL,  good  con¬ 
dition,  4'/2  yrs.  old,  eight  gears,  five 
width  boards  25  strips,  four  modified 
ATF  keyboaras,  ten  years  old.  Contact 
A.  Atkinson,  (213)  825-0611  Printing  and 
Duplicating,  Assoc.  Students  UCLA,  308 
Westwood  Plaia,  L.A.  CA  90024. 

FOR  SALE— one  used  Ludlow  Swift  Tape 
complete  with  typewriter,  punch,  power 
supply  and  caids.  Make  offer.  Contact: 
Henry  B.  Relley,  Somerset  Daily  Ameri¬ 
can,  Box  190,  Somerset,  Pa.  15501.  Ph. 
(814)  445-9621. 

COMPUGRAPHIC  2961  with  fonts, 
$3000;  Compugraphic  7200  with  fonts, 
$2500;  Justowriters  (3)  to  drive  2961, 
all  for  $500;  20  x  24  Robertson  $401; 
horizontal  camera  with  Gammatrol  ex¬ 
posure  system.  $3,000;  Brown  view  sink, 
$100;  Brown  film  dryer.  $200;  15  hp  dc 
drive  motor  and  rectifier  for  Cottrell 
V-I5A  press,  $800;  gantry  for  loading 
newsprint  on  Cottrell,  $350;  Brown  1801 
film  cabinet,  $200;  Keyboard  Grapho- 
type,  $400.  Numerous  stand-up  paste-up 
tables.  Contact  Thor  Ronning  the  Daily 
Journal,  P.O.  Box  A,  Flat  River,  Mo. 
63601.  PH:  (314)  431-2010. 
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EQUIPMENT  &  SUPPLIES 

composingIroom^ 


TWO  IBM  SELECTRIC  composers  and 
3  MT  recorders  model  655  with  disks. 
Also  paper  tape  reader  for  converting 
AP  or  UPl  paper  tape.  30  fonts  of  type 
with  approximately  36  mag  tape  cas¬ 
settes.  4  years  old  and  maintained  by 
IBM.  Call  Bob  Bann'ster,  The  T  mas 
Record,  Brunswick,  Maine.  (207)  729- 
3311. 

FOR  SALE— IMMEDIATE  DELIVERY 
Model  496ITL,  complete  with  compli¬ 
mentary  type  strip  and  accommodates  | 
type  sizes  to  24  po'nt.  Installed  on  j 
your  floor  by  Compugraphic  factory  | 
erector.  Unconditional  30  day  parts  | 
warranty.  $4150.  For  further  information, 
contact  Inland  Newspaper  Machinery 
Corp.,  105th  S  Santa  Fe  Drive  Lenexa, 
Kansas  66215.  Phone  (913)  492-9050. 


FOR  IMMEDIATE  SALE;  Compugraphic  : 
296ITL.  Four  years  old.  Excellent  condi¬ 
tion.  Address  inquiries  to:  M.  Whitley.  ! 
St.  Augustine  Record  158  Cordova  St.,  i 
St.  Augustine,  Fla.  32084.  | 

JUSTOTEXT  71  TYPESEHER,  Singer  j 
Photodisplay  70  (headliner)  ideal  for 
weakly  paper.  Cost  new  more  than  $16,- 
000;  must  sacrifice  immediately.  Best 
offer.  We  will  pay  shipping.  Perfect 
condition.  Box  791,  Editor  S  Publisher. 

SAVE  $1,000  I 

Electroset  450  Series  with  translation,  I 
editing  and  search  and  find  compati¬ 
bility.  6-7-8  level  punch.  Less  than  I  I 
year  old.  Under  service  contract.  Car¬ 
la's  Type,  704  Taylor,  Topeka,  Kans.  , 
66603. 

COMPUGRAPHIC  MODEL  296IH/S,  i 
reconditioned  at  the  Compugraphic 
factory — installed  by  factory  erector. 
Your  pe-'sonnel  trained.  30  days  labor 
and  workmanship— 90  days  parts.  This  ' 
machine  comolefe  with  compPmentary  i 
type  strip.  Speeds  up  to  60  lines  per  ; 
minute.  Increase  vour  production  at 
this  low  price — $4950.  Inland  Newspaper  ‘ 
Machinery  Corp.  |05th  S  Santa  Fe 
Drive.  Lenexa,  Kansas  66215.  Phone  i 
(913)  492-9050. 

COMPUSCAN  170  OPTICAL  SCAN-  I 
NER.  Very  few  hours  operation.  Lika 
,  new  condition.  Excellent  buy  for  Com- 
me'cial  or  Newspaper.  PRICED  TO 
SELL.  For  full  information  contact  Com- 
merc'al  Printing,  Inc.,  1224  N.  Atherton 
I  St..  State  College  PA  16801.  Ph.  (814) 
j  238-3025. 

296ITL  COMPUGRAPHIC.  Serial  JS337. 
Never  required  a  factory  service  call. 
Owned  by  Bob  Melville  at  Silver  Lake 
News  and  used  exclusively  to  produce 
his  tabloid  paner  (ave'age  26  pages). 

I  Excellent  condition.  With  scare  parts 
kit  and  fonts — $2500.  Call  Roger  Miles  ‘ 
!  (617)  746-5555.  | 


COMPUWRITER  I.  factory  recondi- 
,  tioned  and  guaranteed — installed  on 
■  your  floor — your  personnel  trained.  ■ 
Typesetting  made  easy.  $4750.  Inland 
Newspaoer  Machinery  Corp.  105th  S 
Santa  Fe  Drive  Lenexa,  Kansas  66215. 
Phone  (913)  492-9050. 

!  JUSTOWRITERS  —  COMPUGRAPHIC 
i  2961—3800  00  297ITL— 4600.00  Key¬ 

boards — 1200  00  FHN  Business  Product. 
Church  Road  Mt  Laurel,  N.J.  08057.  ; 
i  Ph.  (609)  235-7614.  , 


ENGRAVING 


A-l  CONDITION — Tasope  Micro-Dyne 
System  with  Ball  Chemical  Plata  Proc¬ 
essor  and  Ball  Chemical  Anti-Pollution 
Unit.  Also  K-PREENE  18"  rolling  and 
curving  machine,  electric.  Contact 
Universal  Printing  Equipment  Co.  Inc., 
North  Arlington,  N.J.  (201)  438-3744. 


EQUIPMENT  TO  LEASE 


LEASE  OR  BUY?  Lease  and  you  con¬ 
serve  capital  and  credit.  Most  get 
I  a  tax  advantage  Publishers  Leasing 
I  Inc.  is  owned  by  newspaper  execu¬ 
tives  who  offer  excellent  equipment 
advice.  Let's  discuss  leasing^^  Write  or 
call  PLI,  P.  O.  Drawer  I,  Tuscaloosa, 
I  Ala.  35401.  (205)  345-0633. 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 

TRESsifsTMACHINER^  ''^PRESSES^sTmACHINE^ 


GOSS  HEADLINER 
PRESS 


Goss  4  Unit  with  cjouble 
Wicith.  Double  Former  Folder, 
ngle  Delivery.  Late  News  and  Seal 
Arrangement.  Witton  James 
Double  Arm  Reel  feeds. 


SPECIFICATION 

Press;  88” 

Web  width  75" 

Diameter  over  type:  16  304" 

Cut-off:  25.61" 

Plate  thickness:  0.527" 

Standard  quick  plate  lockup 
Plate  stagger:  60“ 

Plate  bevel:  46“ 

Plate  clip.  44'’ 

Blanket  Cylinder  undercut:  0.125" 

Impression  cylinder  blanket  makeup: 

Under-blanket  0.0625" 

Top-blanket  0.0825"  Total  make-up  0.145" 

One  late  news  and  seal  arrangement  is  provided,  this 
being  carried  on  a  common  shaft  operating  against 
the  title  impression  unit  cylinder.  Five  boxes  for 
late  news  for  the  accommodation  of  slugs  and  five 
boxes  for  the  seal  device  for  the  accommodation  of 
plates. 

The  seal  arrangement  is  arranged  for  printing  at  the 
head  of  the  tabloid  product  and  the  late  news  at  the 
bottom  of  the  tabloid  product.  The  late  news  head  is 
arranged  for  the  accommodation  of  boxes  for 
carrying  the  slugs  and  the  seal  head  for  boxes  for 
plates. 

The  double,  former,  single  delivery  roller  is  equipped 
with  cross-association  parts  and  provision  is  made 
for  the  future  addition  of  a  second-fold  mechanism. 
The  delivery  of  the  folder  is  designed  for 
connection  to  an  Igranic  conveyor. 

Delivery  count:  26's. 

Geared  speed  48,500  copies  per  hour. 

Goss  Color  Control 
2  Portable  Color  Ducts 

Only  3000  hours  running  time 
from  new 

Also 

Full  range  of  associated  stereo 
equipment  including 

L  &  M  Pony  Plater 
3  ton  metal  pot 
Hydraulic  Moulding  Press 
Page  Formes,  etc.,  etc. 

Dismantling,  packing  and 
shipping  can  be  arranged 
Seen  London 

Write  or  telephone  W.  J.  S.  Purbrick, 
The  Stratford  Express, 

High  Street,  London,  E15  2JB. 
Telephone:  01-534  4555 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  TO  LEASE 


COMPUTER  SYSTEMS:  Advertijinq  Lin¬ 
age  Statistics,  Accounts  Receivable, 
Disk/COBOL  system  for  newspapers 
and  magazines.  Lease  or  purchase — 
Datatek  Associates,  Inc.,  274  E.  Blue 
Heron  Blvd.,  Riviera  Beach,  Fla.  33404. 

"'"'^^"'newspr/nt 

MOHAWK  BAY  OPAQUE  SO  lb.  web 
rolls  31"  wide,  40"  diameter.  We  have 
18  rolls  and  will  sell  at  4S0.  per  ton, 
F.O.B.  Oneida,  N.Y.  Call  Alan  March 
(315)  353-5100. 


EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

HELP  WANTED 

WANTED  TO  BUY 

ACADEMIC 

ADMINISTRATIVE 

NARROW  WIDTH  ROLL  USERS.  If  you 
use  rolls  25"  wide  or  lass,  I  offer  a 
continuous  supply  of  trim  rolls,  perfect 
paper,  in  your  size  at  a  large  savings. 
Also  32  lb.  colored  news  trim  at  still 
larger  savings.  Box  550,  Editor  S  Pub¬ 
lisher. 

ROLLS  ALL  SIZES-8EHRENS  Pulp 
t  Paper  Corp.,  1895  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-5525. 

perForatorI^^ 

NOW  STATIC-FREE  perf  tapes  at  our  ! 
same  prices — lowest  in  U.S.A.  All  | 
colors.  Top  quality. 

Call  or  write  : 

PORTAGE  (215)  929-4455  I 

Box  5500,  Akron,  Ohio  44313 

^^presses^Tmach/tve^^  I 

CUTLER-HAMMER,  Mark  III,  counter 
stacker;  Cottrell  V-I5A  l-l  folder,  2 
years  old,  with  30hp  motor  and  con¬ 
trols.  Contact  Universal  Printing  Equip¬ 
ment  Co.  Inc.,  North  Arlington,  N.J. 
(201)  438-3477. 

GOSS  2  unit  press,  reconditioned 
beautiful  condition.  $25,000 

NEWSKING,  2  units,  ColorKing 
folder,  perforator,  paster, 
counterveyor,  1958.  331,500 

NEWSKING,  4  units,  1954, 
beautifully  maintained  press.  $40,000 
COUNTERVEYOR  104,  excellent 
condition.  $3,850 

DIDDEGLASER  stuffer,  DG-320. 

3  stations  will  accept  quarter 
fold  sections.  $12,500 

O.N.E. 

1751  Tully  Circle  N.E. 

Atlanta,  Ga.  30329 
(404)  321-3992 

COTTRELL  model  1550.  4  unit.  Double 
folder.  Cost  one  million  dollars.  Bar¬ 
gain  price  $140,000.  FAIRCHILD  COL¬ 
OR  KING  4  unit,  $32,000.  BEN  SLAV- 
KIN,  730  E.  Pico,  Los  Angeles,  Calif. 
90021.  (213)  749-7197. 

FOR  SALE.  Ludlow.  Working  Condi¬ 
tion.  Cabinet  with  15  galleys  of  type 
with  up  to  50  point  Bodoni  Bold.  Set 
of  sticks.  $800.  Elrod  in  working  condi¬ 
tion  $300.  Leader  Newspaper  Inc.,  (201) 
438-8700,  251  Ridge  Road,  Lyndhurst, 
New  Jersey,  07011. 

GOSS  SUBURBAN  5  units.  1958 
Goss  Urbanite  5  unit  press,  1971 
Goss  Urbanite  add-on  units 
Goss  Metro  4  units,  1958 
Goss  SU  folder  and  quarter  fold 
Cottrell  V-15  presses  and  units 
Fairchild  Colorking  5  units,  1958 
Fairchild  Newsking  4  units,  1955 
MACHINERY  WANTED— We  will  pur¬ 
chase  used  Web  machinery  and  allieo 
equipment  for  cash. 

I  PEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  50512 
Phone;  (312)  738-1200 


WANTED  TO  BUY 

USED  GRAPHIC  ELECTRONICS  PHO¬ 
TO-LATHE.  Running  condition.  WiM  pay 
$500.  Mr.  Levous,  (305)  754-3233.  45  N.E. 
54  St.,  Miami.  Fla.  33137. 

TWO  CoRecTerm  100  Video  terminals, 
$4000  each,  good  condition.  Yukon 
News.  211  Wood,  Whitehorse,  Yukon, 
Canada  YIA  2E4.  (403  )  557-5285. 


4  UNIT  GOSS  COMMUNITY  press; 
quarter  folder,  oil  lube,  excellent  con¬ 
dition,  cash  deal.  (213)  737-2122. 

STAR  GRAPHICS  191  phototypesetter 
in  good  condition.  Call  John  Moser 
(217)  544-5711. 

MAKING  A  MARKET  in  Photon  equip¬ 
ment  and  parts.  Bill  Matthes,  Box  205, 
Hopewell  Jet.,  NY  12533. 

NOLAN  AUTOMOLD  and  melting  fur¬ 
nace.  Box  935.  Editor  &  Publisher. 


INDUSTRY  SERVICES 
^"'COMPUTER^SERV/CES^ 

For  CUSTOM  COMPUTER  PROGRAM¬ 
MING,  systems  analysis,  consulting — 
call  or  write  Datatek  Associates  Inc., 
274  E.  Blue  Heron  Blvd.,  Riviera  Beach, 
Fla.  33404 — Profess  onals  in  circulation, 
advertising,  and  business  systems. 

pressTengineering 
&  installations 

VRisrU4ST>IukfioN^^ 

gineering  modifications,  rebuilding 
and  removal.  Single  width  to  4  plate 
wide.  Bramble  Professional  Press  En¬ 
gineering,  Rt.  2,  Box  2285,  McAllen, 
Texas  78501.  (512)  582-7011. 


Help 

Wented... 

~'^~^ACADEMic 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  is  seeking  an  assistant  professor 
for  its  advertising-public  relations  se¬ 
quence.  Doctorate  with  experience  or 
ABD  with  experience  preferred.  Position 
begins  August  I,  1975.  Applicants  are 
asked  to  send  resumes  to  Dr.  Edward 
Kimbrell,  Chairman,  Department  of 
Mass  Communications.  MTSU,  Box  51, 
Murfreesboro,  TN  37132.  MTSU  is  an 
Equal  Opportunity/ Affirmative  Action 
Employer. 

SYRACUSE  UNIVERSITY  SEEKS  two  as¬ 
sistant  or  associate  professors — one  in 
magazine  and  one  in  television-radio. 
Salary  to  $17,000.  Television-radio  pro¬ 
fessor  to  teach  TV-Radio  advertising, 
continuity  writing  or  related  subjects. 
Master's  degree  required.  Additional  | 
graduate  study  desirable.  A  minimum 
of  three  years  suitable  experience  in 
advertising,  sales,  or  research  required. 
The  magazine  professor  to  teach  mag¬ 
azine  article  writing  and  magazine  ed¬ 
iting.  Minimum  five  years  relevant  pro¬ 
fessional  experience  required.  Master's 
degree  desirable.  In  both  cases,  teach¬ 
ing  experience  desirable.  Syracuse  Uni¬ 
versity  is  an  Equal  Opportunity/ Affirm¬ 
ative  Action  Employer.  Send  resume  to 
Dean,  Newhouse  Scnool.  Syracuse,  Uni¬ 
versity,  Syracuse,  New  'York  13210. 

MICHIGAN  STATE  UNIVERSITY  seeks 
instructor,  aesistant  professor,  MA  or 
PhD  with  experience  in  broadcast  news 
and/or  reporting,  news  edit  for  Sep¬ 
tember  1975.  Send  letter,  resume  to 
Chairman,  School  of  Journalism,  Mich¬ 
igan  State  University,  East  Lansing, 
Mich.  48823. 

MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY'S  Department  of  Mass  Communi¬ 
cations  is  seeking  a  News-Editorial  Se¬ 
quence  instructor  for  Fall  1975.  MA  or 
PhD  in  journalism  preferred  along  with 
strong  newspaper/ print  media  experi¬ 
ence.  Some  background  in  student  pub¬ 
lications  would  be  helpful.  Salary  and 
rank  depend  on  degrees  earned  and  es- 
pe-ience.  Send  applications  to  Dr.  Ed 
Kimbrell.  Chairman,  Department  of 
Mass  Communications,  Box  SI,  Middle 
Tennessee  State  University.  Murfrees¬ 
boro,  Tenn.  37132.  MTSU  is  an  Equal 
Opportunity/ Affirmative  Action  Em¬ 
ployer. 


EDITORIAL  DEPARTMENT  CHAIRPER¬ 
SON,  Institute  of  Food  and  Agricultur¬ 
al  Sciences,  University  of  Fiorida.  PhD 
preferred;  masters  required.  At  least 
one  degree  must  be  in  communications, 
journalism  or  related  field.  Strong  em¬ 
phasis  placed  on  communications  ex¬ 
perience  and  demonstrated  administra¬ 
tive  skills.  Administers  faculty  of  12  and 
support  staff  in  developing  and  imple¬ 
menting  statewide  communications  pro¬ 
grams  for  IFAS.  Salary  open.  Send  in¬ 
quiry  and  resume  to  Chairman.  Search 
Committee.  G022  McCarty  Hall.  Uni¬ 
versity  of  Fiorida,  Gainesville  Florida 
32511.  An  Equal  Opportunity/ Affirma¬ 
tive  Action  Employer. 

POSITION:  Director,  beginning  Sep¬ 
tember  1975. 

EDUCATiON:  PhD.  desirable;  solid 
professional  experience  in  print  and/ 
or  electronic  media. 

RESPONSIBILITIES:  Serve  as  executive 
officer  of  the  Mass  Communications  In¬ 
stitute.  The  Director  is  responsible  to 
the  Dean  of  the  School  of  Arts  and 
Science  for  the  curriculum,  fiscal  af¬ 
fairs,  personnel  and  other  aspects  of 
the  program  of  the  Institute.  Position 
includes  teaching. 

SALARY:  Negotiable. 

APPLICATIONS:  Will  be  accepted 
through  August  I,  1975.  Applications 
must  include  a  statement  of  interest 
and  personal  goals,  resume,  college 
transcripts  and  the  names,  addresses 
and  phone  numbers  of  three  referees. 
Send  applications  to  Elwood  Ehrle, 
Dean.  School  of  Arts  and  Science  Box 
54,  Mankato  State  College,  Manlcato, 
Minnesota  55001. 

Mankato  State  College  is  an  Equal  Op¬ 
portunity  Employer. 

MISSISSIPPI  STATE  UNIVERSITY  Is 
looking  for  imaginative  teacher  to  help 
develop  new.  rapidly  growing  program 
in  Journal  sm.  Excellent  opportunity 
for  right  person  with  professional  ex¬ 
perience  and  strong  academic  orienta¬ 
tion  (phD  preferred)  to  stamp  his  mark 
on  a  program.  Diversified  teaching  re¬ 
sponsibilities.  Assistant  Professor.  Sal¬ 
ary  competitive.  Beginning  Fall,  1975. 
Equal  Opportunity/ Affirmative  Action 
Employer.  Contact;  E.  Samuel  Dudley, 
Head,  Department  of  Communicat’on, 
D-awer  NJ,  Mississippi  State,  Miss. 
39752. 

MARSHALL  UNIVERSITY  is  seeking  a 
faculty  person  to  begin  duties  the  1975 
fall  term  to  teach  broadcast  news  writ¬ 
ing  and  public  relations  or  advertising. 
PhD  preferred  but  consideration  will  be 
given  to  ABD  or  Masters  level  appli¬ 
cant.  Professional  expe'-Ience  required. 
Application  due  by  July  8  1975.  Rank 
and  salary  commensurate  with  qualifi¬ 
cation  and  experience.  Equal  Opportu¬ 
nity/ Affirmative  Action  Employer.  Con¬ 
tact  Dr.  Deryl  R,  Learning,  Chairman. 
Marshall  University,  Huntington  W.  Va. 
25701. 

SHIRMLiivircONTR^^ 

die  accounting,  run  business  office, 
control  costs  for  a  19,000  Zone  2  daily. 
Box  892.  Editor  S  Publisher. 

PUBLISHER — small,  rapidly  expanding, 
group-owned  offset  daily.  Zone  5.  Sal¬ 
ary,  benefits,  bonus,  stock  ownership 
possible.  Box  923,  Editor  &  Publisher. 

GENERAL  MANAGER;  If  you've  got 
the  know  how  and  determination  to  take 
on  a  major  rebuilding  job — including 
sales,  trimming  the  fat  out  of  overhead, 
modernizing  operations,  labor  negotia¬ 
tions,  circulation  and  promotion — 
there's  a  once  in  a  lifetime  opportu¬ 
nity  as  manager  of  our  25,000  Zone  7 
daily.  We  are  looking  for  an  outstand¬ 
ing  manager  and  expect  to  pay  ac¬ 
cordingly.  If  you  can  handle  the  job 
and  are  ready  to  sink  your  roots  In  one 
of  America's  finest  communities,  send 
your  resume  at  once.  All  inquiries  will 
be  held  In  strict  confidence.  An  equal 
opportunity  employer.  M/F.  Box  915, 
Editor  &  Publisher. 

COUPLE  TO  OPERATE  Indiana  weekly 
as  own.  Write,  sell  ads,  layout  for  cen¬ 
tral  plant.  Salary  and  profit  sharing. 
Box  941,  Editor  &  Publisher. 


ASSISTANT 

CONTROLLER 

Interesting,  demanding  and  attractive 
opportunity  available  with  well  estab¬ 
lished  combination  daily-Sunday.  A 
modern  production  facility  producing 
quality  newspapers  in  an  historical  set¬ 
ting. 

Person  will  assume  responsibility  for 
management  of  general  accounting, 
data  processing,  financial  reporting, 
payroll  and  related  functions. 
Comfortable  and  convenient  living  plus 
good  salary  and  substantial  benefits. 
Moving  costs  will  be  paid. 

State  education,  work  experience  and 
salary  desired.  Write  Box  959,  Editor 
&  Publisher. 

An  Equal  Opportunity  Employer 

CIRCULATION 

WANTED:  THE  WORLD'S  BEST  CIR¬ 
CULATION  MANAGER.  We  want  a 
taka  charge  person  who  can  convert  a 
28,000  twice  weekly  paper  into  a  paid 
circulation— only  the  best  need  apply. 
Contact  Bob  Lee  in  Sandusky,  Ohio  at 
(419)  525-3141.  Position  open  today. 

CIRCULATION  MANAGER— Small  daU 
ly  Zone  2.  Opportunity  for  second  man 
to  become  No.  I  with  award-winning 
paper  In  growth  area.  Salary  to  start 
I2M  plus  commission.  Box  858.  Editor  i 
Publisher. 

CIRCULATION  DIRECTOR,  Boston 
based  weekly,  100,000-)-,  seeks  experi¬ 
enced  person  to  direct  its  circulation 
department.  Heavy  concentration  In 
single  copy  sales  via  newsstands  and 
street  vendors.  Must  be  energetic,  ag¬ 
gressive  and  have  proven  administra¬ 
tive  and  sales  skills.  Good  salary,  many 
benefits.  Send  resume  to  P.O.  Box  349, 
Cambridge.  Mass.  02139. 

STYMIED?  Chance  to  show  and  grow 
ISOy,.  Zone  5,  5-day  AM  needs  man¬ 
ager.  Base,  fringes,  top  incentives  and 
potential.  Box  952,  Editor  i  Publisher. 

ZONE  I  medium  sized  daily  In  very 
competitive  market  seeks  a  highly  oual- 
Ified  circulation  director  who  is  loolclng 
for  a  real  challenge.  We'll  give  you  the 
support  you  need,  you  bring  the  exper¬ 
tise  we  need.  Salary  commensurate  with 
experience  and  ability.  Send  complete 
resume  including  salary  requirements 
to  Box  938,  Editor  &  Publisher. 

CIRCULATION  OPPORTUNITY— Chal- 
lenging  opportunity  to  join  the  circula¬ 
tion  manageme-’t  team  of  a  50.000  PM 
In  Zone  2.  Job  offers  a  rewarding  career 
to  an  ambitious  individual  with  a  rec¬ 
ord  of  success,  divers'fied  circulation 
background  and  strong  supervisory 
skills.  Excellent  salary  potential,  com¬ 
plete  company  paid  benefits  package. 
Send  resume,  salary  requirements  first 
letter.  Box  945,  Editor  &  Publisher. 

CLASSIFIED^ADVERTisiNGr 

ASSISTANT  CLASSIFIED  ADVERTISING 
MANAGER — Major  Northern  California 
Newspaper  has  Immediate  opening  for 
an  aggressive  Assistant  Class'fied  Ad¬ 
vertising  Manager  capable  of  mofvat- 
inq  staff  to  achieve  results.  Applicant 
should  have  a  minimum  of  two  years 
newspaper  advertising  management  ex¬ 
perience.  Responsibilities  include  man¬ 
aging  daily  departmental  operations, 
supervising  sales  programs,  directing 
training  programs,  and  assisting  in  all 
phases  of  departmental  administration. 
Resumes  to  Box  925,  Editor  S  Publisher. 

To  onswer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box 
numbers  given  in  the  ad.  c/o 
Editor  S  Publisher,  850  Third 
Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number 
of  clips  submitted  in  response  to 
an  ad.  Include  only  material  which 
can  be  forwarded  in  a  large 
manlla  envelope. 

Editor  S  Publisher  is  not  responsi¬ 
ble  for  the  return  of  any  material 
submitted  to  its  advertisers. 


EDITOR  di  PUBLISHER  for  June  28,  1975 


HELP  WANTED 
HASS/F/£D^ADVERf/S/NG 


HELP  WANTED 

'nEorroR/AL^ 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 

^^edItorial^ 


EXPERIENCED  Classified  sales  repre¬ 
sentative  for  fast  growing  New  Orleans 
newspaper  group.  Outstanding  oppor¬ 
tunity  for  aggressive  sales  oriented  in¬ 
dividual.  Excellent  salary  and  commis¬ 
sion  plan.  Send  complete  resume  to 
Classified  Director,  P.  O.  Box  354,  Gret¬ 
na,  La.  70053. 

CLASSIFIED  AD  MANAGER— for  lead¬ 
ing  professional  daily.  New  York  City. 
We  need  an  innovator.  $15-18,000.  State  ! 
experience.  Reply,  Box  734.  Editor  &  ' 
Publisher. 

DISPLAY  ADVERTISINQ 


ADVERTISING  SALESMAN.  We're  look¬ 
ing  for  a  person,  full  of  energy  and 
ideas,  with  some  experience  who  is 
good  at  layouts,  selling  and  develop¬ 
ing  special  promotions.  We're  an  ojd, 
established  weekly  with  modern  equip¬ 
ment  and  an  award-winning  staff;  lo¬ 
cated  in  one  of  America's  most  beauti¬ 
ful  and  historic  regions.  Small  enough 
to  let  you  run  your  own  show  with  a 
minimum  of  interference,  yet  big 
enough  to  offer  a  solid  future  for  the 
right  person.  Starting  salary  in  the 
$8500  to  $10,000  range  plus  fringes,  de¬ 
pending  on  experience.  Ultimate  salary 
level  substantially  higher  if  our  expec¬ 
tations  are  met.  For  interview,  call  or 
write  Ticonderoga  Sentinel,  Ticonder- 
ago,  N.Y.  12883. 

INNOVATIVE,  AGGRESSIVE  ADMINIS¬ 
TRATOR  to  run  ad  department  of  small 
New  England  daily.  Challenging  and 
rewarding  opportunity.  Box  724,  Editor 
i  Publisher. 

RETAIL  ADVERTISING  MANAGER  for 
Western  Pennsylvania  daily.  Must  have 
retail  management  experience.  Top 
benefits,  salary  $18,000  plus.  Write  Box 
708,  Editor  &  Publisher. 

SEVERAL  OUTSTANDING  OPPORTU¬ 
NITIES  are  available  for  capable,  ag¬ 
gressive  and  ambitious  retail  and  clas¬ 
sified  salespeople  in  various  Zones  by 
a  nationwide  group  of  medium  sized 
daily  newspapers.  If  you  are  a  self 
starter  and  have  the  ability  to  advance 
in  responsibilities  quickly,  write  Box 
708.  Editor  &  Publisher  and  sell  us. 
Include  resume. 

DISPLAY  ADVERTISING  MANAGER  for 
5800  circulation  offset  daily.  Must  be 
"taka  charge"  person  with  experience 
and  strong  on  layout.  Only  a  shirtv  : 
sleeve  operator  wanted.  Call  or  write  , 
Jack  Slocum.  Winsted  Evening  Citizen, 
448  Main  St..  Winsted.  Conn.  08078.  I 

AD  SALESMAN  for  growing  weekly  in  I 
central  Jersey.  We  hired  someone  with  \ 
no  experience  in  Feb''uary  and  he's  up 
to  $15,000  already.  Now  we  want  to  see 
what  someone  with  experience  can  do. 
Send  resume  to  Box  728,  Editor  A  Pub¬ 
lisher. 


MEDICAL  WRITER 

One  of  the  nation's  largest  and  bast 
newspapers  wants  an  experienced,  ag¬ 
gressive  reporter  who  writes  with  flair 
to  cover  the  fields  of  medicine  mental 
health  and  local  health  care.  The  po- 
ition  requires  a  specialist  who,  with 
equal  ease,  should  be  able  to  identify 
medical  trends  that  will  affect  our 
readers'  lives,  explain  why  a  local  hos¬ 
pital  suffered  financial  collapse  or  in¬ 
terview  the  Nobel  laureate  delivering 
a  paper  at  a  medical  convention.  The 
position  is  demanding.  But  the  salary 
and  fringe  benefits  are  attractive. 
Please  send  resume  and  several  of  your 
bast  clippings  to  Box  880,  Editor  A 
Publisher. 

FOOD  EDITOR,  large  metro  Midwest¬ 
ern  paper  that  has  won  numerous  jour¬ 
nalistic  awards,  including  2  Pulitzer 
Prizes.  Current  editor  is  leaving  to  ac¬ 
cept  position  as  food  editor  of  impor¬ 
tant  national  magazine.  Applicants 
should  be  imaginative,  personable,  en¬ 
thusiastic  with  a  thorough  knowledge 
of  food  and  cooking  and  newspaper 
makeup  experience.  Sand  letter,  resume 
to  Box  785.  Editor  A  publisher. 


IF  YOU  ARE  SEEKING 
TO  BREAK  INTO 
THE  WORLD  OF  ADVERTISING 
The  Company  of  the  Cross,  an  Episco¬ 
pal  religious  orde'  which  publishes  a 
general  news  magazine  in  western  Can¬ 
ada,  is  recruiting  new  members,  men 
and  women,  to  train  as  adve^ising 
salesmen,  artists  and  researchers.  Com¬ 
pany  members  receive  as  Income  $1  a 
day  plus  aji  living  essentials.  For  a  per¬ 
son  of  decisive  religious  conv'ction  who 
wants  to  put  his  or  her  talents  to  the 
service^  of  God.  this  is  an  unusual  op¬ 
portunity  to  learn,  on  a  new  medium 
in  the  loscal  display  advertising  field. 
Write  the  Minister,  Company  of  the 
Cross,  11224  142  Street,  Edmonton.  Can¬ 
ada,  T5M-IT7,  (403  )  452-8442, 

ADVERTISING  SALESM  AN-Creative^ 
aggressive,  sincere  shirt-sleeve  pro¬ 
ducer  with  minimum  3  years  experience. 
Must  be  strong  on  promotion,  ideas, 
layouts  and  sales.  Opportunity  to  ad¬ 
vance  to  Advertising  Director.  Write 
John  Gibson  Delta  Democrat  Times, 
Greenville.  Miss. 


TAKE  CHARGE  NEWSPAPERMAN  Edi¬ 
tor-Reporter-Photographer  for  8,000  cir¬ 
culation  northern  Illinois  bi-weekly. 
Prefer  experienced  J-school  grad.  Send 
resume  with  salary  requirements  to  Box 
720,  Editor  A  Publisher. 

BUSINESS  PUBLICATION  EDITOR.  We 
are  a  leading  regional  business  publi¬ 
cation  headquartered  in  metropolitan 
Boston.  We  are  seeking  experienced 
hard  working  editor  capable  of  han¬ 
dling  and  balancing  many  functions  in 
a  fast  paced  job  ranging  from  report¬ 
ing  to  make  up.  Very  good  salary.  Send 
resume  with  your  salary  requirements 
to  Box  721.  Editor  A  Publisher. 

NEWS  EDITOR  for  small  town  Zone  5 
daily,_  seeks  recent  graduate  with  some 
experience.  Must  be  a  writer,  energetic 
with  sense  of  humor.  Enioy  'mall  town 
near  large  metro  area.  Box  878,  Editor 
A  Publisher. 


GENERAL 

ASSIGNMENT 

REPORTER 

If  you  have  some  daily  newspaper  ex¬ 
perience  and  are  ready  to  meet  the 
challenge  only  a  competitive  market¬ 
place  offers,  you  may  qualify  tor  an 
exciting^  opportunity  now  available  on 
our  rapidly  growing  Zone  5  7-day  pub¬ 
lication.  We  seek  a  prolific,  hard-hit¬ 
ting  newsperson.  Send  complete  res¬ 
ume  Including  salary  requirements  to 
Box  788,  Editor  A  Publisher. 


E&P  Cfossffleds — 

4s  effective  in 
the  newspoper  community 
os  your  newspaper's  eiossitieds 
ore  in  your  communityi 


BUSINESS  REPORTER— Leading  nation¬ 
al  weekly  newspaper  covering  the  dy¬ 
namic  electronics  industry  has  an  ooen- 
ing  for  an  aggressive  reporter  in  Zone 
I.  Excellent  benefits.  Send  resume  with 
salary  requirements  to  Box  788,  Editor 
A  Publisher. 

ZONE  3  80M  PM  DAILY  with  prize 
winning  tradition  wants  a  skillful  writer 
of  editorials,  columns  and  reportage. 
The  iob  offers  unusual  room  and  varie¬ 
ty,  also  comes  with  unusual  demands 
for  top  quality  performance.  Send  res¬ 
ume  and  work  samples  to;  Stuart 
Soencer,  Charlotte  News  Box  380 
Charlotte.  N.C.  28230. 

EDITOR 

A  35  MO  Zone  5  daily  i'  searching  for 
an  editor.  If  you  are  a  leader  and  ad¬ 
ministrator,  an  idea  person  a"d  a  writ¬ 
er  of  persuasive  editorials  write  to  us 
In  confidence  The  salary,  benefits  will 
impress  you.  Box  788,  Editor  A  Publisher. 


BUSINESS  EDITOR/REPORTER  for  Zone 
2  rltv  weekly.  Lively  business  writer 
should  send  resume,  clips  and  compen¬ 
sation  requirement  to  Box  842  Editor 
A  Publisher. 


EDITOR;  I  need  an  editor  with  the 
knowhow  and  moxie  to  push  our  me¬ 
dium  sized  daily  ahead  of  tough  com¬ 
petition.  If  you  can  write,  edit,  inspire 
staff,  keep  expenses  under  control,  rel¬ 
ish  working  the  long  hours  it  will  take 
to  make  us  number  one  and  believe  in 
a  responsibly  conservative  editorial 
policy,  send  me  your  resume  in  strict 
confidence.  I  am  prepared  to  pay  what 
it  takes  to  attract  a  great  editor  and 
offer  a  lot  of  challenge  and  satisfac¬ 
tion  in  one  of  the  most  desirable  Zone 
7  communities.  Equal  Opportunity  Em¬ 
ployer.  Box  718,  Editor  A  Publisher. 

REPORTER 

Journalism  Degree -f 
2  years  hard  news 
experience  required 

Business  News . .  .  Today's 
Hottest  Reportorial 
Opportunity! 

Immediate  opening  with  a  ma¬ 
jor  daily  business  newspaper,  a 
subsidiary  of  a  $100  million 
NYSE  Corporation  for  an  indi¬ 
vidual  now  working  on  a  daily 
newspaper  and  looking  for  a 
chance  at  5-line  gross  in  to¬ 
day's  dominant  news  field. 

Good  starting  salary,  fine  bene¬ 
fits  and  solid  base  for  editorial 
advancement  are  offered. 

For  consideration,  send  letter  or 
resume  indicating  salary  re¬ 
quirements  to: 

Box  727,  Editor  A  Publisher. 

Equal  Opportunity  Employer.  M/F 

WIRE,  TV  TAB  EDITOR,  Offset.  South¬ 
ern  PM  daily.  Box  783,  Editor  A  Pub¬ 
lisher. 

COPY  EDITOR— Suburban  newspaper 
in  the  New  York  metropolitan  area 
seeks  copy  editor  with  potential  to  be 
promoted  to  news  editor.  Excellent  pay, 
benefits  and  working  conditions.  Box 
784,  Editor  A  Publisher. 


EDITOR-REPORTER  who  can  cover  lo¬ 
cal  sports,  a  citv  side  beat  and  take 
pictures  for  a  Rocky  Mountain  4M0 
circulation  daily.  Good  chance  for 
weekly  reporter  or  aggressive  college 
grad.  Call  Art  Grupe,  editor  Trinidad 
(Colo.)  Chronicle-News,  (303  )  848-3311. 


REPORTER-CORRESPONDENT -Stringer 
wanted  for  22m  Idaho  PM  daily.  Cover 
2-county  area  with  35, MO  population. 
Expected  to  prevail  in  head-to-head 
competition  with  local  daily.  Must  be 
self-starter,  hard  worker.  Quality  work 
expected.  Paid  well  for  work  produced. 
Send  resume  with  references  to  man¬ 
aging  editor,  Times-News,  Box  548, 
Twin  Falls,  Idaho  83301. 

BUSINESS 

JOURNALIST 

EXPERIENCED 

A  major  daily  business  news- 
paper,  a  subsidiary  of  a  $100 
million  NYS  Corporation,  has 
an  opening  for  a  news  profes* 
sional  with  a  Journalism  De¬ 
gree  and  5-7  years  experience 
in  feature  writing  and  inter* 
viewing — preferably  developed 
in  a  top  business/financial/ 
economic  news  environment. 
Good  knowledge  of  the  busi* 
ness  world  essential,  since  inte** 
viewing  and  story  development 
contacts  will  be  with  major  cor¬ 
poration  executive.  This  posi* 
tion  offers  an  evcellent  salary, 
fully  commensurate  with  your 
experience  as  well  as  a  full 
range  of  liberal  benefits.  For 
immediate  consideration  for¬ 
ward  your  resume  in  confidence 
including  salary  requirements 
to: 

Box  932 

Equal  Opportunity  Employer  M/F 


EXPERIENCED  DESKMAN  to  work  night 
shift.  Zone  2  daily.  Must  have  knowl¬ 
edge  headline  writing,  layout  copy 
reading.  Box  738,  Editor  A  Publisher. 


COPY  EDITOR — Suburban  newspaper  in 
New  York  metropolitan  area  with  high 
professional  standards  seeks  sports  copy 
editor  with  some  experience.  Night 
shift.  Excellent  working  conditions,  pay, 
benefits.  Box  787,  Editor  A  Publisher. 


MANAGING  EDITOR  to  report,  inter¬ 
view,  write,  edit  monthly  8-12  page  il¬ 
lustrated  educational  journal.  Experi¬ 
ence  and  ability  to  work  with  minority 
groups  essential.  Salary  up  to  $I7.0M 
commensurate  with  experience.  Write 
New  York  Urban  Coalition,  55  5th  Ave., 
New  York,  N.Y.  10003. 


FREELANCE 


TRADE  PUBLICATION  seeks  two  free¬ 
lance  news  correspondents,  one  for  At¬ 
lanta  area  and  one  for  northern  Cali¬ 
fornia.  News  coverage,  feature  art'cles, 
photos.  Box  744.  Editor  A  Publisher. 

EXPERIENCED  WRITERS  wanted  for 
high  school  career  guidance  publica¬ 
tion.  Zones  I  and  3;  Washington  DC 
area;  Zone  4.  especially  Florida;  Zone 
7.  especially  California.  Ability  to  in¬ 
terview  essential.  Send  resume  and  sam¬ 
ples  of  published  work  to  Ms.  Pat  Ar¬ 
nold,  P.  O.  Box  148,  Sauk  Centra, 
Minn.  58378. 


PRESSROOM 


FOREMAN,  Urbanite,  modern  air  con¬ 
ditioned  pressroom.  Full  benefits,  m'd- 
teens.  Zone  2.  Box  717,  Editor  A  Pub¬ 
lisher. 


PRESSMAN,  Goss  Community,  mutt  be 
competent  on  fine  work.  Camara  ex¬ 
perience  or  willingness  to  learn  cam¬ 
era  essential.  Lindsay  Gazette,  P.O. 
Box  308,  Lindsay,  Calif.  773247. 

WEB  OFFSET 
PRESSMAN 

If  you  have  tome  experience  on  a  tingle 
width  or  double  width  newspaper  prats 
and  are  looking  to  advance  with  a  mod¬ 
ern  operation  on  a  brand  new  Cottrell 
double  width  1850.  you  may  be  the  par¬ 
son  we  are  looking  for.  Ambitious,  hard 
working  individual  with  a  desire  to  suc¬ 
ceed  and  master  a  new  challenge  will 
be  the  person  we  hire.  Send  complete 
resume  and  salary  requirements  to  Mrs. 
Amato,  Box  645,  Editor  A  Publisher. 

EXPERIENCED  web  offset  pressman 
wanted,  able  to  produce  clean,  sharp, 
quality  work,  on  time,  minimum  waste, 
keep  press  in  shape.  Must  be  good. 
Niqht  shift,  non-union,  New  York  sub¬ 
urban.  References  must  stand  test. 
Name  realistic  price  first  letter.  Box 
874.  Editor  A  Publisher. 


PRESSROOM  FOREMAN  offset  and  let¬ 
ter  press  commercial  printing  shop  in 
(union!  Zone  I.  All  Inquiries  confiden¬ 
tial.  Write  Box  740,  Editor  A  Publisher. 


PRODUCTION 


MAINTENANCE  TECHNICIAN  for 
technically  advanced  cold-type  com¬ 
posing  room.  18.000-circulatIon  evening 
and  Sunday  daily  In  Zone  8.  Expe'lence 
with  all  Compuqraphic  equipment  pre¬ 
ferred.  Potential  for  advancement-  be¬ 
ginning  salary  in  mid-teens.  Reply  In 
confidence.  Box  853,  Editor  A  Publisher. 

COMPOSITION  FOREMAN  for  small 
Midwest  daily.  Latest  photocomposi¬ 
tion  system  with  terminals.  Job  quali¬ 
fications;  supervisory  experience,  pho¬ 
tocomposition  experience,  mature  judg¬ 
ment,  technical  aptitude,  communica¬ 
tor  initiative  problem  solver  and  self 
motivator.  Pay  based  on  qualifications, 
with  $15,000  minimum.  Profit  sharing. 
Will  pay  moving.  Send  resume  to  Box 
705.  Editor  A  Publisher. 


SYNDICATE  SALES 

DYNAMIC  AGGRESSIVE  Syndicate 
salesman  wanted,  top  salary,  high  com¬ 
missions.  expenses.  Must  be  experi¬ 
enced  in  syndicate  sales.  Box  737,  Edi¬ 
tor  A  Publisher. 
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SUPERVISING  SALES  MANAGER  with 
10  years  experience  with  top  nnetro. 
Seeking  challenging  position  in  any 
Zone.  Very  strong  on  sales  and  promo¬ 
tion.  Complete  circulation  background. 
Box  895,  Editor  &  Publisher. 

PROBLEM  SOLVER  AND  IMPLEMENT- 
ER  wishes  to  return  to  rewards  of  hard 
work  in  newspaper  business.  Any  loca¬ 
tion.  Box  901,  Editor  &  Publisher. 


GENERAL  MANAGER  or  Ad  Director. 
Quali^  background  with  competitive 
experience  in  major  and  minor  markets. 
Strong  in  administration,  sales,  market¬ 
ing,  P.R.  and  personal  image.  Experi¬ 
enced  team  man  and  profit  producer 
with  over  20  good  working  years  ahead 
seeking  executive  post  with  good  firm. 
Box  830.  Editor  S  Publisher. 

MARKETING-MERCHANDISING- 

SALES — Exemplary  producer  with  over 
20  hard  years  exoerience  In  hot  compe¬ 
tition.  12  in  daily  management,  wants 
growth  oriented  opportunity.  Specialist 
in  helping  top  management  control 
costs  as  income  and  profits  are  in¬ 
creased.  Box  928.  Editor  &  Publisher. 


ARTISTS/CARTOONISTS 


EXCEPTIONAL  EDITORIAL  CARTOON. 
1ST.  young,  experienced,  ded'cated, 
seeks  work  with  daily.  PortfoLo  avail¬ 
able.  Box  857,  Editor  &  Publisher. 

EDITORIAL  CARTOONIST,  27.  pub¬ 
lished  in  major  dailies  and  newsmaga¬ 
zines  seeks  permanent  position  with 
medium  or  large  daily.  Box  949,  Editor 
&  Publisher. 


CIRCULATION 

GROWTH  ORIENTED  ORGANIZER 
Zone  I  Manager  seeks  district,  or  as¬ 
sistant  position  with  progressive  Florida 
daily  or  weekly  group.  Strong  carrier 
and  motor  route  guidance.  Box  900, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

PHONE  ROOM  SUPERVISOR  presently 
employed  on  la-ge  metro  area  daily. 
12  years  experience  all  phases  classi¬ 
fied  advertising  including  strong  sales 
background.  Desire  relocation  in  Zones 
4,8  or  9.  Box  937,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 

ADVERTISING  DIRECTOR— Promotion¬ 
al  tabloids,  award-winning  ideas,  years 
of  linage  gains,  linage  reports,  new 
successful  bonus  and  record  plans.  A- 1 
record,  may  cost  you.  b  t  well  wor.h 
it.  Box  909,  Editor  &  Publisher. 

EXPERIENCED  AD  MANAGER  and 
salesman  with  an  excellent  record  as 
a  producer  and  motivator  of  others  in 
increasing  sales.  Good  in  promorions, 
service,  layout,  copy.  Small  daily/met- 
ro  experience.  Desires  position  with 
opportunity.  College  graduate.  Zone  3, 
4,5.  Box  912,  Editor  &  Publisher. 


YOUNG.  EXPERIENCED  sportswriter 
seeks  position  in  Zone  2  or  3.  Box  953, 
Editor  &  Publisher. 

NYU  HONORS  Journalism  graduate 
with  6  months  experience  as  AP  report¬ 
er-intern  seeks  position  with  daily. 
Hardworking,  dedicated,  reliable,  w.ll 
consider  any  start,  any  Zone,  Resume, 
work  samples.  Box  962,  Editor  &  Pub¬ 
lisher. 


COMPETITIVE  BIG-CITY  experience 
can  bring  new  direction  to  medium 
daily  northern  Zone  9.  Mature,  success¬ 
ful  ad  manager  welcomes  inquiries. 
Box  897,  Editor  &  Publisher. 

AD  piRECTOR-AD  MANAGER  small- 
medium  size  daily  or  weekly  in  West  or 
Southwest.  9  years  experience  on  dailies 
including  metro  in  competitive  market. 
Retail.^  classified,  promotion,  market 
analysis.  Creative,  innovative  self  start¬ 
er,  and  more.  Lifestyle  as  important  as 
position.  Box  855,  Editor  &  Publisher. 

GENERAL  MANAGER,  strong  weekly. 
4  years  ad  sales,  design,  management, 
seeks  return  to  advertising  with  small 
to  medium  daily  Areas  3.4,5.  Degree. 
Box  958.  Editor  t  Publisher. 


IMAGINATIVE  EDITOR  has  turned  so- 
so  lOK  daily  into  offset  prize-w'nner. 
Ready  for  new  challenge  here  or 
ab'oad.  Strong  news  sense,  oraphlrs 
and  know  new  technology.  Box  904, 
Editor  S  Publisher. 

AWARD-WINNING  female  journalist 
seeks  challenging  post.  Zone  4  daily. 
Experience  in  general  assignment,  ur¬ 
ban  affairs,  environmental,  investiga¬ 
tive  reporting  on  3  Southern  metropoli¬ 
tan  dailies.  Box  851.  Editor  &  Publisher. 

SPORTS  WRITER.  2S,  with  3  years  ex- 
cerience  seeking  new  position  Strong 
featu'e  writer,  hard  worke-  with  excel¬ 
lent  references.  Box  911,  Editor  &  Pub- 

MR.  PUBLISHER — Can  you  use  a  first 
class  editor  who  can  do  it  all  and 
doesn't  mind  hard  work?  Relocate  any¬ 
where  immediately.  Box  864,  Editor  i 
Publisher. 


REPORTER,  26,  with  all-around  city  ex- 

fierience  seeks  position  with  medium  or 
arge  daily.  Present  spot  on  15,000  Mid¬ 
west  daily  offers  no  future.  1973  J-Grad. 
Box  957.  Editor  &  Publisher. 

DEPENDABLE  sports  writer,  27.  eight  ! 
years  experience;  seek  sports  editorsiiip  | 
or  responsible  slot  on  10-50,000  PM,  any  ! 
Zone.  Enjoy  community  involvement,  1 
strong  on  organization,  tight  yet  lively  | 
human  interest  writing,  extensive  edit-  j 
'ng,  layout  experience.  Complete  res¬ 
ume  on  request.  Box  960,  Editor  &  Pub¬ 
lisher. 

DESPERATE:  Very  conscientious  news¬ 
paperwoman  who’s  tired  of  writing  is 
ready  to  commit  suicide  unless  she  can 
find  n'ce  desk  job.  Experience  as  make¬ 
up  editor  for  women's  pages  of  major 
metropolitan  daily.  Box  954,  Editor  & 
Publisher. 

REPORTER.  26,  solid  3  years  experience 
in  writ'ng  (BA.  Ma-yland).  Former  sum¬ 
mer  intern  with  BNA.  Looking  for  work 
on  daily  or  weekly.  Larry  Sutherland, 

1 1218  Monticello  Ave..  Silver  Spring, 
Md.  20902. 

VERSATILE  DESKM AN— Editor  of  qual¬ 
ity  Eastern  Seaboa  d  weekly  w^'h  five 
years  da'ly  experience  seeks  growth  op- 
DO'tunlty  on  small  to  medium  daily. 
Box  893.  Editor  &  Publisher. 

EDITOR  PRIZE-WINNING  WEEKLY 
seeks  reporting  job  on  daily.  23.  BA 
political  science.  Experienced  writing, 
editing,  photo,  layout  all  tshases. 
M.  J.  Meyer,  Convoy.  Ohio  45832. 


GOOD  REPORTER,  25,  with  2  years  ex¬ 
perience  on  small  daily  seeks  medium 
to  large  daily.  English  degree.  If  your 
paper  doesn't  like  controversy  don't 
reply.  Box  861,  Editor  &  Publisher. 

COPY  EDITOR— 17  years  news,  A-Z.  Ac¬ 
curate.  fast.  Publisher  went  under.  Re¬ 
locate.  Box  816,  Editor  &  Publisher. 

REPORTER.  28.  MAJ,  with  daily,  news¬ 
letter  and  government  PR  experience 
seeks  writing  job  in  Washington,  D  C. 
area.  Have  covered  Congress  and  the 
agencies.  Call  524-C248  in  Arlington, 
Va..  or  write  Box  872,  Editor  &  Pub¬ 
lisher. 

CURIOUS,  hard-working  reoorter  seeks 
work  on  small  daily  or  weekly.  Will  re¬ 
locate.  Eager  for  features,  obits — any¬ 
thing!  Experience:  small  weekly,  '75  his¬ 
tory  and  J-degrees.  Will  give  thought- 
f'  I  cons'de-atlon  to  any  offer,  any 
Zone!  Box  899,  Editor  &  Publisher. 


IF  YOU  WANT  shirt  sleeve  "show  me" 
news  executive  who  can  dig  out  local 
news  and  depend  little  on  wire,  con¬ 
tact  Box  910,  Editor  &  Publisher. 

REPORTER — V/i  years  axperlenca  week¬ 
ly.  daily  papers.  J-Degree,  photo  work. 
Zone  9,  Box  883,  Editor  &  Publisher. 

FORMER  TEACHER  NEWS  EDITOR  of 
semi. weekly  newspaper,  seeks  news/ 
editorial  position.  Zones  2,3.  Special 
interest;  education.  Honest  aggressive, 
age  29.  MA  'n  journallsm-UNC.  Box  913, 
Editor  S  Publisher.  I 

BIG-CITY  NEWSMAN  who  quit  job  on  i 
principles  seeks  position  with  gutsy 
small-town  or  alternative  paper.  Broad  ; 
experience  In  editing,  re-write  and  ori¬ 
ginal  reporting.  Superbly  talented. 
Writing  Is  the  best.  Box  922,  Editor  t  | 
Publisher.  | 

REPORTER,  I  year  weekly  expo  lence 
(general  assignment,  features,  some  ed-  , 
iting).  Master's  in  urban  affairs,  U  S. 
Government  exoe'Ience;  seeks  position 
•mall  weekly  o-  daily,  any  Zo-e.  Mark 
Weinbera  1318  Forest  St.,  Bellingham, 
Wash.  98225. 


EDITORIAL 

NOT  OVER  THE  HILL  YET!  Veteran 
newsman  with  38  years  of  experience, 
including  stints  in  Nashville,  Louisville, 
Atlanta  and  Pensacola,  seeks  desk  or 
related  job  in  Tennessee,  Georgia  or 
Florida.  George  Parrish,  Apt.  8,  215  N. 
Church  St..  Murfreesboro,  Tenn.  37130. 
Ph.  (615)  896-4933. 

BUSINESS  EDITOR/WRITER.  Strong 
background  on  major  dailies.  Provide 
thorough,  sophisticated  yet  understand¬ 
able  coverage.  Box  927,  Editor  &  Pub¬ 
lisher. 


RECENT  J-GRAD  seeks  reporting  po¬ 
sition  nn  weekly  or  small  daily  in  Zone 
3.4.  Will  work  for  low  wages  in  ex¬ 
change  for  top  experience.  Strong 
background  from  internship  and  cam¬ 
pus  experience.  Own  35mm  camera. 
Res''mo,  clios,  professional  recomme-- 
dation-.  a"d  oe-sonal  nto-views  avail¬ 
able.  Box  903,  Editor  &  Publisher. 

AWARD-WINNING  SPORTSWRITER— 
Extremely  hard  worker  with  BA  in  Jour¬ 
nalism.  Sports  editor  in  high  school, 
junior  college  and  major  un've-sity.  Ex¬ 
perience  on  large  metro  dailv.  Strong 
desk  and  writing  talent.  Portfolio  and 
excellent  pro  refo-ences  available.  Box 
948,  Editor  &  Publisher. 

EDITOR-WRITER.  Mature,  dependable 
California  newsman  seeks  spot  on  Zone 
8  O'  9  publication  25  years  experience, 
including  10  on  edito'ial  pages  of  me¬ 
dium  and  metro  dallies.  Box  950,  Editor 
&  Publisher. 

DESPERATELY  NEEDED  by  editor  42, 
family  man,  spot  on  smaP/medlum 
daily  or  copy  desk,  metro.  Caught  in 
economic  cutback.  20  years  experience. 
Top  references.  Call  (816)  436-0578. 

EXPERIENCED  '  REPORTER-PHOTOG- 
RAPHER  will  furnish  own  too-notch 
equipment  to  cut  your  costs  brighten 
pictu-e  pages,  enliven  featu-es.  Daily 
or  weekly.  T  J.  Trioo,  |3?3  Ave.  G.  R. 
Madison,  Iowa  62627  (319)  372-2969. 

YOUNG  WOMAN,  experienced  feature 
write-  w'th  a  camera,  seeks  oosltion  on 
US  or  Canadian  weekly  MA  English, 
fl-  ent  French,  musical  background.  Box 
930,  Editor  S  Publisher. 


DAILY  REPORTING  SPOT-bright,  ver¬ 
satile  and  ambitious  reporter  seeks  job 
on  daily,  any  Zone.  Editor,  up-graded 
News  York  City  weekly.  Magazine  writ¬ 
er  and  freelance.  Capable  photograph¬ 
er.  Box  931,  Editor  &  Publisher. 

SEASONED  SPORTS  EDITOR  with  pro¬ 
motional  skills  seeks  position  on  small 
town  newspaoer.  Please  write  Wes  Du¬ 
mont.  Box  360,  Las  Vegas,  New  Mexico. 

PHOTOJOURNALISM 

AMBITIOUS  PHOTOGRAPHER,  5  years 
doing  feature,  sports  and  spot  news 
photos  for  small  town  paper.  Resume 
and  portfolio  on  request.  Edwin  W. 
Landrock,  242  S.  Madison  St..  Allen¬ 
town,  Pa.  18102. 

GOOD  PHOTOJOURNALIST  eager  to 
work.  MA  from  Missouri,  solid  maga¬ 
zine  and  newspaper  experience.  Male, 
26.  will  relocate  for  right  job.  Box  826, 
Editor  &  Publisher. 


RiT  GRADUATE.  PJ  Major;  Public  Re¬ 
lations/Marketing  Experience;  Zones 
1,2,7,89.  Resume/ Portfolio;  Available 
now;  Box  933,  Editor  &  Publisher. 

Oroduchon 


COMPUTER  TYPESETTING-Experi. 
enced  with  multi-disk  computer  sys¬ 
tems,  OCR.  on-line  editing.  College 
grad,  experienced  supervisor,  young, 
energetic.  Seek  position  In  Connecti¬ 
cut.  Box  951,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  assistant. 
Thorough  knowledge  all  phases  hot  or 
cold.  Union  law  a'd  labor  negotiations. 
Converted  from  hot  to  Photocomposi¬ 
tion,  stereo  to  direct  printing.  Cost 
conscious.  Resume  upon  request.  Box 
942,  Editor  &  Publisher. 

pubucOelations^^ 

PRODUCT  PUBLICIST  with  major  com¬ 
pany,  recession  victim  seeks  similar 
post.  Any  Zone.  Solid  newspaper  back¬ 
ground  Charles  McGahan,  137  Holiday 
Hbr.,  Canandaigua,  NY  14424.  (315) 
394-8551. 
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Ft.  Worth  Press 
to  be  revived 
as  an  a.m.  daily 

The  Fort  Worth  (Tex.)  Press,  an 
afternoon  tabloid  which  the  Scripps- 
Howard  owner.ship  suspended  on  May 
30  will  be  issued  as  a  morning  full 
size  daily  on  August  3  by  Dean  Single- 
ton,  publisher  of  4  weekly  newspapers 
in  the  Fort  Worth  area. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

Affiliated  Publications  (AMEtO  . 
Ameiican  Financial  Corp.  (OlC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE)'.. 

Com.  Corp.  (OTC)  . 

Cowles  Comm.  (NYSE)  . 

Dow  Jones  (OTC)  .  . . 

Downe  Comm.  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Kniqht-Ridder  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  York  Times  (AMEX)  _  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Quebecor  (AMEX)  . 

Southam  Press  (CE)  . 

Speldel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AMEX)  . 


4/17 
7'A 
1 1 'A 
24% 
39% 
2 

m 

24'A 

2% 

33% 

7 

IB'A 

34% 

30 

17% 

303/4 

IS 

10% 

5% 

24 

15% 

13 

48 

17% 

12 

28 


SUPPLIERS 


Abitibi  (CE)  . 

Addressoqraph  Multi.  (NYSE)  _ 

Altair  (OTC)  . 

Ball  Corp.  (NYSE)  . 

8.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OTC)  . 

Crown  Zellerbach  (NYSE)  . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE) . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMEX)  . 

Eltra  (NYSE)  .  . 

General  Electric  (NYSE)  . 

Georgia  Pacific  (NYSE)  . 

Grace,  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CEl  . 

Great  No.  Nekoosa  (NYSE)  . 

Harris  Corporation  (NYSE)  ...  . 

Inmont  (NYSE)  . 

International  Paoer  (NYSE) . 

Itek  Corp.  (NYSE)  . 

Kimberly  Cla'k  (NYSE)  . 

Log  Etronlcs  (OTC)  . 

Logicon  (OTC)  . 

MacMillan  Bloedel  (CEt  . 

Milqo  Electronics  (AMEX)  . 

Millmaster  Onyx  (AMEX)  . 

Minnesota  Min.  S  Mfq.  (NYSE)  . 
Optronics  International  Inc.  (BSE) 

Richardson  (NYSE)  . 

Rockwell  Inti.  (NYSE)  . 

Singer  (NYSE)  . 

Southland  Paper  (OTC)  . 

Southwest  Forest  Ind.  (NYSE)  . 

Sun  Chemical  (NYSE) . 

Wheelabrator-Frye  (NYSE)  .  . 

White  Consolidated  (NYSE)  . 

Wood  Industries  (AMEXi)  . 


....  10 
....  8 
....  2% 
....  17% 
....  IS 
. ...  4 
....  19% 
....  14 
....  9% 
....  34 
32 

.  10% 

...100% 

..  22 
....  85 

....  I|3/4 

....  99% 

.  ..  5% 
....  31 
....  45% 
....  44 

.  24% 

.  23 

.  34% 

....  22% 

.  7% 

. 48 

.  12% 

.  27 

.  3% 

.  4% 

.  23 

.  17% 

.  IS 

.  43% 

....  7y4 

.  101/, 

. 243/4 

.  15% 

::::: 

. 12% 

.  17 

. 21% 

.  3% 


ADVERTISING  AGENCIES 
Batten,  Barton.  Durstine,  Osborn  (OTC)  17 

Doremus  (OTC)  .  4% 

Doyle,  Dane,  Bernbach  (OTC)  .  lOt/i 

Foote,  Cone.  Beldinq  (NYSE)  .  8% 

Grey  Advertising  (OTC)  .  7% 

Interoublic  Group  (NYSE)  .  1434 

Needham,  Harper  ft  Steers  (OTC)  _  B'A 

Ogiivy,  Mather  (OTC)  .  2034 

J.  W.  Thompson  (NYSE)  .  8 

Wells  Rich  Greene  (OTC)  .  10% 
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Singleton  has  made  an  agreement 
in  principle  with  Scripps-Howard  to 
acquire  the  paper’s  name,  circulation 
and  “various  assets”  effective  July  1. 

Singleton  said  the  press  plant  will 
be  converted  to  offset  production.  There 
will  be  -55  employes  at  the  outset,  12 
of  them  editorial.  He  said  he  expects 
to  “rewrite”  the  former  afternoon 
paper’s  44,000  circulation,  daily  and 
Sunday,  and  add  within  3  or  4  months 
another  lfi,000  circulation.  A  two  weeks’ 
sampling  campaign  will  run  in  several 
areas  during  those  months. 

Residential  areas  in  Forth  Worth  and 
outlying  territories  will  be  serviced  by 
motor  routes  as  well  as  the  country 
areas.  Young  carriers  will  throw  papers 
from  trucks  to  residences  and  also  de¬ 
liver  them  from  the  vehicles  to  store 
dealers. 

When  the  new’  offset  editions — one-a- 
dav — start  un  they  will  be  9  columns 
wide,  as  are  the  morning  and  afternoon 
Fort  Worth  Ftnr-Telegrnm,  the  only 
remaining  dailies  in  the  city. 

Singleton  said  his  managing  editor 
will  be  Roy  Bell,  former  night  citv  edi¬ 
tor  of  the  Dnllas  (Tex.)  Times-Herald 
and  once  editor  of  the  Azle  Neu's,  one 
of  Singleton’s  4  w’eeklies. 

The  ad  director  is  Ray  Bennett,  for¬ 
mer  owner  of  a  Phoenix  Ariz.  advertis¬ 
ing  agency  and  ad  manager  Wesley 
Turner,  will  move  from  the  Star-Tele¬ 
gram’s  ad  sales  staff.  Singleton  said 
he  had  selected  an  editor  but  was  not 
prepared  to  name  him  yet. 

• 

Lyle  Johnson  Dies 

Lyle  A.  Johnson,  56,  president  and 
general  manager  of  the  San  Francisco 
Newsjiaper  Printing  Co-mpany,  died 
June  23  following  open  heart  surgery. 
Johnson  had  been  associated  w’ith  San 
Francisco  Newspapers  for  the  past  15 
years.  Joining  the  San  Francisco 
Chronicle  as  assistant  business  man¬ 
ager  in  1960.  He  was  named  vice  presi¬ 
dent  and  business  manager  of  the  San 
Francisco  Newspaper  Printing  Com¬ 
pany  at  the  time  of  its  formation  in 
1965,  succeeding  the  post  of  president 
and  general  manager  in  1971. 

Johnson  had  formerly  served  as  na¬ 
tional  advertising  manager  of  the  Lin¬ 
coln  (Neb.)  Star  &  Journal,  Chicago 


Two  K-R  papers 
in  Philadelphia 
halted  by  strike 

The  Phildelphia  Inquirer  and  Daily 
Netvs  were  unable  to  publish  for  five 
days  (June  21  to  25)  because  of  a  walk¬ 
out  by  270  mailroom  workers  in  a  con¬ 
tract  dispute.  The  papers  resumed  pub¬ 
lishing  on  June  25,  when  mailers  re¬ 
turned  to  work. 

The  mailers  refused  to  report  to  work 
in  protest  of  stalled  contract  talks. 
When  about  125  pressmen  honored  the 
mailers  picket  lines,  the  Inquirer  and 
Daily  News  were  unable  to  publish. 

U.S.  District  Judge  Donald  Van 
Arstdalen  issued  a  back-to-work  order 
Saturday  after  PNI  attorneys  argued 
the  strike,  the  fifth  to  halt  distribution 
of  the  sister  papers  in  the  last  tw’O 
years,  was  illegal. 

The  mailers  met  at  the  Inquirer 
building  Sunday  night  and  voted  dow’n 
a  recommendation  by  union  officials  that 
they  obey  the  federal  court  order. 

The  contract  “contains  terminal  ar¬ 
bitration  provision  which  means  that 
if  the  parties  cannot  settle  the  con¬ 
tract,  it  must  be  submitted  to  an  ar¬ 
bitration  for  binding  settlement,”  A 
PNI  spokesman  said. 

The  union  demands  include  a  provi¬ 
sion  that  the  Inquirer,  Daily  New’s  and 
Evening  Ihilletin  drop  damage  suits 
totaling  about  $1  million  filed  against 
the  union  in  connection  with  previous 
work  stoppages. 

The  newspapers  furloughed  2,900  em¬ 
ployes  because  of  the  work  stoppage. 

While  the  newspaper  labor  dispute 
was  taking  place.  Triangle  Publication 
Inc.  disclosed  that  it  was  going  to  shut 
down  its  gravure  plant  in  Philadelphia, 
dismissing  1,200  fulltime  employes,  in¬ 
cluding  mailers  and  pressroom.  The 
plant  prints  Seventeen,  TV  Guide  and 
Today  magazine  for  the  Philadelphia 
Inquirer. 


advertising  representative  for  the 
Philadelphia  Inquirer,  and  national 
advertising  manager  and  business  man¬ 
ager  of  the  Omaha  (Neb.)  World-Her¬ 
ald, 


Action . . .  Not  Just  words, 
we  work  tor  you! 


EDITOR  &  PUBLISHER  for  June  28,  1975 


Paul  S.  Swensson, 

API  Associate  Director 


Walter  Everett, 

API  Executive  Director 
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To  API's 
Walter  Everett 
and  Paul  Swensson, 
our  sincerest 


From  Speidel  Newspapers  Inc., 
and  in  behalf  of  931  other  news¬ 
papers  and  publishing  groups 
whose  men  and  women  have 
prospered  from  attendance  of 
American  Press  Institute  sem¬ 
inars,  sincere  thanks  to  two 
great  American  journalists,  who 
retire  from  API  on  June  30; 

Walter  Everett,  member  of  the 
API  staff  for  26  of  the  Institute's 
29  years;  inspiring  teacher  of  API 
seminars,  and  for  the  last  eight 
years  the  Institute's  innovative  and 
creative  managing  director;  chief 
architect  of  API's  challenging  re 
location  in  1974  to  Reston,  Virginia, 
from  Columbia  University.  Walter 
Everett,  newspaperman  and  friend. 

Paul  S.  Swensson,  associate  di 
rector  of  API  for  the  last  four  years; 
former  managing  editor  of  the 
Minneapolis  Star  and  Tribune;  for 
seven  years  executive  director  of 
The  Newspaper  Fund;  former 
Temple  University  communications 
(rrofessor;  a  versatile  and  inspira 
tional  teacher.  Paul  Swensson, 
newspaperman  and  friend. 


thank 

j/ou 


We  wish  Beth  and  Walter  Everett, 
and  Mildred  and  Paul  Swensson, 
a  wonderful  retirement  filled  with 
good  times,  good  health  and  as 
always,  good  friends. 

Congratulations  and  best  wishes 
also  to  API's  outstanding  new  man 
aging  director  Malcolm  F.  Mallette. 
Our  continued  appreciation  to  Mai's 
top  associate  directors,  Frank  Quine, 
Russell  W.  Schoch  and  Allen  H. 
Swartzell,  and  to  the  other  great 
people  of  the  API  staff. 


The  Speidel  Newspaper  Group 
pledges  continued  support  to  API, 
where  9,338  newspaper  people 
have  attended  942  seminars  since 
its  founding  in  1946. 


On  July  1,  we’ll  change  format 

The  Commercial  Appeal/Memphis  Press-Scimitar 
adopt  9-column  display,  10-column  classified 
ad  pages  and  6-column  editorial  make-up 


The  Commercial  Appeal  and  the  Memphis 
Press-Scimitar  will  adopt  a  six  column  edi¬ 
torial/nine  column  advertising  page  format 
July  1, 1975.  Classified  pages  will  be  set  ten 
columns. 

This  new  concept  in  newspaper  make-up 
increases  attractiveness  and  readability  of 
the  editorial  product  and  will  enhance  the 
effectiveness  of  your  ads  by  offering  clean, 
easy-to-read  pages. 

The  new  format  retains  advertiser  flexi¬ 
bility.  It  is  expected  to  provide  internal  sav¬ 
ings  and  is  being  adopted  without  change  in 
advertising  rates,  page  size  or  newsprint 
roll  width.  The  need  for  an  immediate  adver¬ 
tising  rate  adjustment  is  alleviated  by  sav¬ 
ings  anticipated  from  more  effective  use  of 
newsprint  and  production  efficiencies. 


The  specifications  for  this  format  will  be 
compatible  with  the  American  Newspaper 
Publishers  Association  recommended 
guidelines. 

Camera  ready  advertising  copy  will  be 
photographically  sized  to  new  specifica¬ 
tions  at  no  charge. 

Conversion  to  photocomposition  — also 
effective  July  1— improves  reproduction  and 
is  a  major  step  in  preparation  for  offset 
printing  in  early  1976. 

A  4-page  prototype  section  giving  details 
on  column  layout  specifications  and  photo¬ 
composition  production  requirements  is 
available  from  Advertising  Department, 
Memphis  Publishing  Company,  495  Union 
Avenue,  Memphis,Tennessee,  38101,  phone 
901  -526-881 1 ,  or  from  your  Scripps-Howard 
Newspapers  Advertising  Department  repre¬ 
sentative. 


THE  COMMERCIAL  APPEAL 


Memphis  Press-Scimitar 


MEMPHIS,  TENNESSEE 


Represented  by  SCRIPPS-HOWARD  NEWSPAPERS,  Advertising  Department 
Offices  in  New  York  City,  Atlanta,  Chicago,  Dallas,  Detroit,  Los  Angeles, 
Philadelphia  and  San  Francisco. 
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